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TECHNOLOGY DEPT! 
NEWS IN BRIEF 


Southwest trucker offers a plan to 
OPM and Ickes for relieving transporta- 
tion situation. Page 15. 


* * * 


Success of Price Chief Henderson to 
avoid “another Madison oil case” is 
questioned by Illinois congressman 
who doubts that Anti-Trust Chief Ar- 


nold “will agree to anything.” Page 8. 


* * * 


Ceiling on tires and tubes. set by 
OPACS. to be based on June 16 prices. 
Page 8. 

Negotiators confer with Justice De- 
partment on anti-trust suits. Page 6. 


. * + 


Six Axis tankers to be used in Gulf- 
Atlantic Coast runs. Page 7. 


* * * 


District of Columbia consumers adopt 
plan for 20% gasoline saving. Page 10. 


CLEVELAND, OHIO 


Tanker shortage causes 3 states to 
cut July crude quotas. Page 18. 


* * * 


Illinois passes oil conservation bill. 
Page 5. 


. * . 


Ickes asks more efficient use of tank- 


_ers. Page 7. 


* + * 


Nominations pour in for regional 
groups under oil co-ordinator’s set-up. 
Page 9. 


Oil Sales in Canada 


Curbed ‘For Duration’ 


OTTAWA—Effective for duration 
of war, Canadian sales of fuel oil, 
bunker oil and furnace oil have been 
restricted by an order from Oil Con- 
troller. Installation of any new oil- 
burning equipment is_ banned. 
Page 10. 





Page 19. 





Complete and Modern Restroom Equipment 
Tops ‘Must’ List for Marketers’ Stations 


Oil management, realizing today’s importance of clean, mod- 
ern restrooms as a sales factor, places the latest in equipment 
at the top of the list when planning new service stations or 
revamping old ones. Tile floors and walls, fluorescent lighting, 
sterilized toilet seats, comfortable lounges and even air condi- 
tioning take the spotlight to meet ever-increasing public demands. 


‘Good Neighbor’ Policy Helps Marketer’s Business 


In Orrville, Ohio, a typical oil marketer in a typical non-boom 
town follows a “good neighbor” policy and finds his business in- 
creasing each year. To avoid personal injuries, this marketer 
devotes much of his time to the study of safety in truck trans- 
portation and bulk plant operation. Page 26. 








Oil Meeting Planned 


To Prorate Supplies 


WASHINGTON—Aimed at devel- 
oping a “comprehensive plan” for 
prorating oil supplies along Atlantic 
Coast, Deputy Oil Co-ordinator 
plans conference of eastern supply- 
ing oil companies. Page 5. 


Technical Men Seen 
As Davies Advisors 


WASHINGTON ~— Policy of oil co- 
ordinator’s office apparently is to 
pick technical men as advisors to 
Deputy Co-ordinator Davies. NPN 
lists some of these advisors on 
Page 5. 


OPM May Name Group 
To Work With Ickes 


WASHINGTON — Office of Pro- 
duction Management may name Na- 
tional Oil Advisory Committee to 
work with Oil Co-ordinator Ickes 
and other defense agencies. Page 16. 


Expect Quick Action 
On Pipeline to East 


WASHINGTON Decision on 
route and type of pipeline to serve 
East Coast expected shortly from 
Oil Co-ordinator Ickes. Page 5. 


OPACS Defers Action 


On California Crude 


WASHINGTON OPACS’ decision 
on whether or not to order Cali- 
fornia crude prices restored to May 
22 levels has been deferred until 
July 15. Page 8. 















THAT BRODIMATIC 
QUANTROL SURE IS 
MY BEST SALESMAN 
ON FUEL OIL AND 
GASOLINE DELIVERIES! 








*% “IT ALWAYS COMPUTES THE CORRECT TOTAL” 
* “IT SHUTS OFF AUTOMATICALLY” 
* “IT NEVER GIVES ‘COCKED’ READINGS” 
* “IT’S ACCURATELY READ FROM A DISTANCE” 


* “IT MAKES CUSTOMERS CONFIDENT IN ME” 


YOu’'LL AGREE that your “best salesman” is the one who 
handles the largest volume in the shortest length of time, 
Ry with the fewest errors and the least amount of loss. Well, 

Pen — : e an that’s exactly what so many marketers mean when they say 

af \* that Brodie Meters with Brodimatic Quantrols are their 
“best salesmen.” Transfers and deliveries are made with 
greater speed, which results in more pay-loads per day. 
Gallonage totals are infallibly accurate. They can’t be mis- 
interpreted, misfigured or misread, for the Brodimatic gives 
just one direct answer that’s always right. The exact prede- 
termined quantity of each delivery is automatically con- 


trolled by the Brodimatic Quantrol, which prevents over- 


filling, spillage and waste. You, too, can make every one of 


B RO D i E M —E | E RS your drivers your **best salesman” with Brodimatic Quan- 
trols. Write today for complete details and costs. 


RALPH N. BRODIE CO., INC., 950 61st Street, OAKLAND, California, U.S.A. * Cable Address: “BRopico” * Division Offices: Chrysler Bldg., 
New York City * 59 East Van Buren, CHICAGO * 2815 Canton Street, DALLAS, Texas * Representatives and Stocks ‘in All Principal Cities. 
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COMING 
MEETINGS 


JULY 
North Carolina Independent Oil Jobbers 
Assn., Summer Convention, Mayview 
Manor, Blowing Rock, N. C., Fri.-Sat., 
July 25-26 
AUGUST 
National Assn. of Petroleum Retailers, 


9th Annual C 
Chicago, Ill 


nvention, 
Tues 


LaSalle Hotel 
-Thurs., Aug. 19-21. 


SEPTEMBER 


American Chemical Society, Atlantic 
N. J Mon.-Fri., Sept. 8-12 
Oil Trades Assn. of New York, 
Day Pelham Country Club, 
Manor, Pelham Manor, N. Y., 


City, 


Sports 
Pelham 
Tues., 


Nationa 
more 
sept 


Petroleum 

Atlantic 

17-19 
Society of 


Assn., Hotel 
City, N. J., Wed 


Tray- 
-Fri., 


Au‘omotive Engineers, WNa- 


tional Tractor Meeting, Schroeder Ho- 
el, Milwaukee, Wis., Thurs.-Fri., Sept. 
25-26 
New Jersey Oil Trade Assn., Fall Golf 
Outing and Dinner, Suburban Golf Club, 
Union, N. J Fri., Sept. 26. 
National Lubricating Grease Institute, 
%th Annual Meeting, Stevens Hotel, 
Chicago, Ill Mon.-Tues., Sept. 29-30. 


OCTOBER 


West Virginia Oi! & Natural Gas Assn., 
Annual Convention, Clarksburg, W. Va., 
Wed.-Thurs., Oct. 2-3. 

rwenty-Eighth National 
Convention, Hotel 
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National Safety Congress, 
tel, Chicago, Ill., Mon.-’ 
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11 


Foreign 
Pennsylvania, 
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Trade 
New 
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Independent Petroleum Assn. 
12th annual meeting, 
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nual Banquet, Waldorf-Astoria Hotel, 
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ional Aircraft 
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California Natural Gasoline 
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of America, 
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American Institute of Chemical Engi- 
neers, 34th annual meeting, Cavalier 
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Mon.-Fri., Nov. 3-7 
American Assn. 
Los Angeles 


Institute, 22nd An- 
Francisco, Calif., 
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OPM to Set Up Oil Advisory Committee on Defense. . 
Deputy Oil Co-ordinator Asks Atlantic Coast Sup- 
plying Oil Companies to ‘Freeze’ Existing Supply 
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WITH NPN 


OIL CODE DAYS 


NRA’s oil code days are 
gone but not forgotten, as 
we were reminded this 
week by a_ request for 
NPN’s Oil Code book. This 
book, accepted by oil indus- 
try and government offi- 
cials as complete § and 
authoritative, was in great 
demand. With the ending of 
NRA the small stock of 
remaining books’ were 
stored. This week one read- 
er requested the latest 
copy of this book and NPN 
dug through musty files to 
resurrect it. 





NPN’s MAIL 








from NPN’s 
mail this week include a 
request from a company 
starting a new refinery in 
New Mexico This com- 
pany requests that its first 
copy of NPN be sent air- 
mail. Another letter asks 
that an NPN subscription 
be sent to the partner of 
an oil company. “He has 
been inducted into the mili- 
tary establishment of the 
U. S. and it is our desire to 
keep him posted on things 
pertinent to our business.” 
With important develop- 
ments taking place in oil 
daily, NPN suggests that 
members of oil companies 
now in service be_ kept 
posted on Oil doings by a 
subscription to NPN. 


Highlights 


TO HELP YOU 


NPN’s advertising pages 
in this issue point the way 
to many opportunities for 
increased sales and lowered 
costs. Four companies dis- 
cuss jobber problems and 
the kind of services and 
cooperation they are offer- 
ing to help solve those prob- 
lems. Three others tell 
about the quality of their 
products and another points 
to the sales-making ad- 
vantages of its equipment. 
How, modernization pays 
div iéngs. is.*sheéwn in the 
médshpes*: dF four other 
companies. A new defense 


; ty item: is*"fdatured by still 


: andther ‘afivertiser. 
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REFINERY PRICES 


NPN Gasoline Index 


Monthly prices in graphs are averages of daily high and low prices shown in Platt’s Oilgram eo my 
Weekly prices are averages of high and low prices shown in Monday Oilgram, and in NPN Goats per Gallon 
June 30 9.93 6.58 
Month ago 9.77 6.49 
Year ago 8.89 5.35 
Dealer index is an average of “undivided” 


prices, ex-tax, in 50 cities. 
car index is a weighted average of 9 
markets for regular-grade gasoline 


dealer 
Tank 


wholesale 


Crude Oil Stocks 


Mines Figures, Thousands of 


Barrels) 


(Bureau of 


Grade or origin June 14 June 21 Change 





Pennsylvania Grade. . 4,230 4,271 ; 41 
Other Appalachian 1,419 1,409 10 
Lima-Michigan 1,078 1,033 45 
Illinois-Indiana 21,339 20,865 474 
Arkansas 2,781 2,911 130 
Kansas 8,642 8,785 143 
Louisiana: 13,049 12,759 290 
Northern 4,480 4,296 148 
Gulf Coast 8,569 8,463 106 
Mississippi 1,417 1,452 35 
New Mexico 7,210 7,272 t 62 
Oklahoma 58,152 57,614 538 
Texas: 87,099 86,994 105 
East Texas 22,382 58 
West Texas 5, 15,618 297 
Gulf Texas 24,552 24,794 242 
Other Texas 24'902 24,200 702 


Rocky Mountain 15,836 15,731 
3 


California 35,805 


giida | cr 
B22: 2 canis ) | Foreign 2,407 2,435 28 
onan | = Total U. S. refinable. .260,464 259,142 1,322 


J JASON D7 421285 i2 19 26 2 


ELT TT 





9 16 23307 4 21 Heavy in California 10,935 10,774 161 
APR MA ‘ wieimi 
East Coast 112,565 12,370 195 
*Domestic and foreign crude petroleum (in- 
cluded above by origin) stored in East Coast 


refinery district. +Revised—revised figure for 


May 31 is 12,522. 


Petroleum Supply and Demand, April 1941 








(U. S. Bureau of Mines Figures, Thousands of Barrels) 
April March April January—April Pennsylvania Crude Runs 
1941 1941 1940 1941 1940 
NEW SUPPLY: (Compiled by National Petroleum Assn. from reports of all 
2 _—* companies that refined Pennsylvania crude. Figures in barrels.) 
Domestic production: 
Crude petroleum 111,080 112,817 116,045 435,335 457,928 Week Daily Apr. 5 75,127 
Daily average 3,703 3,639 3,868 3,628 3,785 Ended Average Apr. 12 72,045 
Natural gasoline 4,980 1,916 1,414 19,345 17,353 Jan. 4 60,635 Apr. 19 16,970 
Benzol! 298 1,187 968 Jan, 11 71,544 Apr. 26 79,147 
Total production 33 . 120,687 95,867 476,249 Jan. 18 75,854 May 3 71,827 
Daily average 3,878 3,808 4,023 3,799 3,936 Jan. 25 74,429 May 10 72,608 
Imports?: Feb. 1 74,363 May 17 73,322 
Crude petroleum: For domes- 3,831 3,762 3,041 13,602 9,943 Feb. 8 79,735 May 24 77,003 
tic use in bond , 59 128 214 414 Feb. 15 73,712 May 31 78,235 
Refined products: For domes- + 2,081 3,927 1,948 10,943 9,410 Feb. 22 71,890 June 7 67,639 
tic use in bond‘ 2,514 OD 1,089 6,571 5,771 Mar. 1 68,969 June 14 79,514 
Total new supply, all oils 124,763 27,353 126,893 487,197 501,787 Mar. 8 65,810 June 21 75,020 
Daily average 41,159 1,108 4,230 1,060 1,147 Mar. 15 76,617 1940 Low 98,516 
Decrease in stocks, all oils 290 176 11,590 7,197 30,663 Mar. 22 73,851 1940 High 85,584 
Mar. 29 73,592 
DEMAND: 
Total demand 127,053 127,829 115,303 494,394 : . 
Daily average 4/235 i124 3'843 1120 Production and Inventory of Pennsylvania 
Exports?: Crude petroleum 2,503 1,988 1,262 7,520 . . . 
Refined products * 5,900 414 7,585 21,035 Lubricating Oils 
Domestic demand: 
Motor fuel : 55,105 17.683 191.265 (Compiled by National Petr. Ass'n. from reports of all companies which 
Kerosine ee ; 5,549 5,621 26,623 refine Penna. crude. Figures in bbls. of 42 U. S. gals.) 
Distillate fuel oil , 12,634 11,849 71,105 
Residual fuel oil 31,452 26,887 128,442 Total Pro- 
Lubricating oil yy gb | 2.138 9.140 duction Inventory Inventory Inventory 
Wax 186 106 556 For May, May 31, April 30, May 31, 
Coke 131 364 2.574 1941 1941 1941 1940 
\sphalt 2,122 1,661 6,160 1—RAW LONG RESIDUUM 
Road oil 192 190 147 (includes all raw long residu 
Still as 6,443 9,943 23,003 um below, and not salable as 
Miscellaneous 193 156 978 600 fire) 86,270 8.081 34.775 7.165 
Losses 1,631 R58 5,546 5 600 STEAM REFINED 
Total domestic demand 118,650 = 120,42 103,456 465,839 427,628 iim a ae bao i ala 
Daily average 3,955 3,885 3,449 3. RR2 3,534 placa rane tate et pane dle 
or used as 600 and is Taw 
STOCKS material for bright stock) 276,097 265, 824 265, 438 73, 286 
; pe 3—OTHER STEAM REFINED 
Crude petroleum: STOCK (not included in 1 & 
Refinable in U. S. 266,012 266,380 258,066 265,012 258,066 2 above) 54,134 93,850 102,902 95,504 
F Heavy in California 11,802 11,776 13,516 11,802 13,516 1— FINISHED DEWAXED 
Natural gasoline mOQd. , 5,33] 6,112 9,504 6,112 LONG RESIDUUM 14,578 37,018 18,104 74,822 
Refined products ° 27KR489° 275,560 277,739 273,439 277,739 - : viaies <cnpusbwar 
e ae ake ws a ; c 5— BRIGHT STOCK (does not 
Total, all oils 556.757 559.047 555.433 556,757 555,433 include any material reported nae oa oro 
Days’ «supply. « 131 136 145 135 143 ms oe _— ae | ee 
a? - 6—VISCOUS NEUTRAL, below 
Le és ae ; _ ‘ere 180 vis. but not below 142 vis 
‘From Coal Economics Division. ?Imports of crude as reported to Bureau of at 100 66,360 58,049 68,367" =191,415 
Mines; all other imports and exports from B.F.D.C Exclusive of imports into non- 7—VISCOUS NEUTRAL 180 
contiguous territories: Domestic use, 50,000 barrels; in bond, 154,000 barrels. ‘4 Part- vis. at 100 and above 98,542 12,459 98,744 134,969 
ly for re-export. Increase. “Beginning April 1941 data concerning shipments to 
and from noncontiguous territories not available Revised *Revised 
: NATIONAL PETROLEUM NEWS—July 2, 1941—Vol. XXXITI—No. 27 
Published every week at 1213 West 3rd St., Cleveland, Ohio, U. S. A. Subscription rate $3.00 per year in United States and Mexico; $4.50 Canada 
and foreign countries. Entered as second class matter Jan. 17, 1910 at Cleveland, O., post office under act of March 3, 1879, by The National Petro- 


leum Publishing Co. Copyright 1941 The National Petroleum Publishing Company. 
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A.P.I. Report of Refinery Operations 


(Figures in Thousands of Barrels ef 42 Gallons Each) 








Dally Average Per Cent Gasoline Produc- Total Stocks Stocks Aviation Gasoline 
Crude Runs of Reporting tion at Refineries Finished & Total Stocks Gas Total Stocks Inctuded in Finished & 
to Stills Capacity Operated incl. Natural Blended Unfinished Gasoline Oil & Distillates Residual Fuel Ot! Unfinished Gasoline Total 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts June 28 June 21 June 28 June 21 June28 June2l June28 June2i June 28 June 21 June 28 June 21 June 28 June 2 
East Coast 600 587 93.3 91.3 1,645 1,487 22,888 22,620 9,421 9,725 8,240 8,109 East Coast 
Appalachian 141 134 99.3 94.4 511 490 2,993 2,924 118 356 170 119 809 601 
Ind 11] Ky 653 620 97.5 92.5 2,524 2,465 16,913 17,118 3,312 3,467 3,578 3,503 
Okla.. Kans... Mo 307 308 95.0 95.4 1,177 1.1355 7,475 7,711 1,436 1,406 2.044 2.005 Interior 
Inland Texas 134 135 80.3 80.8 623 574 2,197 2.171 384 3R3 1.324 1.374 1.053 1,037 
fexas Gulf 905 924 94.8 96.8 2,976 2,918 12,019 = 12,517 7,361 7,103 7,589 7,355 Gulf Coast 
La., Gulf 149 138 93.1 86.3 346 380 3,174 3,116 1,320 1,241 1,356 1,745 3,60°F 3,56. 
N. La Ark 58 41 111.5 78.8 156 105 471 369 297 IR4 191 193 
Rocky Mt 53 53 77.9 77.9 16 248 1,560 1,628 137 140 527 543 California 
California 591 572 81.0 78.4 1578 1,613 15,421 15,352 10,896 10,891 65.757 66,095 1,609 1,718 
Reported 3,591 3,512 91.8 SOLS 11,752 11,435 85,111 85,536 34,992 34,996 91.376 91,642 7,076 6,918 
Estimated Unreported 339 333 1,500 1,440 6,350 6,380 740 740 1.520 1,540 335 325 
I S. Total 3,930 3,845 13,252 12,875 91,461 91,916 35,732 35,736 92.896 93,182 7,411 "7,243 
U. S. Total 6-28-40 3,608 11,494 94,298 33,048 104,344 5,293 
Estimated, U. S. Bureau of Mines basis 
U. S. Crude Oil Production 
American Petroleum Institute figures) 
—WEEK EN DED— 
June 28 June 21 | ] TY] a a | 
Barrels Barrels | 40+ {| H#UH" 
(Daily Average) | a CRUDE 
Oklahoma 420,850 414,050 | “od BE L. PRODUCTION 
Kansas 237,300 231,450 oat i.) itd | 
Nebraska 4,750 4,600 | j38 eT T ot TTT 
rexas 1,428,250 1,422,200 
Louisiana 325,700 331,900 } 
\rkansas 72,700 72,850 
Mississippi 28,500 28,000 
Illinois 339,100 344,350 u 3 
Indiana 21,300 20,350 o CRUDE RUN 
Easter (Ill. & Ind. excluded) 92,500 91,850 7 “TQ ST RUNS 
Michigar 37,800 40,200 233-4 10 STILLS 
Wyoming 77,700 82,050 ie) 
Montana 19,250 19,200 332F 
Colorado 3,950 3,950 ~3,} 
New Mexico 111,400 111,000 ee 
California 626,200 639.600 3.0} 1_i SS ie es oe Ge ee 
| J ON D0) 51219263 1017243) 7 1421 28 
rot J ~ 7 F. 7 OS 7 a7 > ~ | 
I l f 3,847,250 3,857,600 APR MAY JUNE 
Crude Imports 182,285 153,855 
rotal New Supply 41,029,535 1,011,455 


JULY 2, 1941 5 | 





Flipped a Coin in 1922, Now California Oil Executive 





J. M. McElwain 


Prosascy the only oil man on the Pacific Wenger-Armstrong Petroleum Co. of Chi 
Coast whose journey westward was due cago. 
to the flip of a coin, is recently-appointed In 1923, “lost my shirt and everything 


Vice-president and General Manager J. M. 


. else in a water well on the extreme south 
McElwain of The Caminol Co., Ltd., Los 


slope of Signal Hill”. Following this, Mr. 


Angeles. McElwain renewed his acquaintance wit} 
Mr. McElwain reports the coin incident East Coast oil companies and for the next 
as follows: “Got caught in the small de- six to seven years acted as buyer of cargo 
pression of late 1920 and ’21 and temporari oil for movement from Pacific Coast. He 
ly retired from the oil business, deciding also developed an export business for pack- 
to take a trip to either California or Florida. aged goods and at one time had some busi- 
Tossed a coin to determine what should be ness in most countries having a seaport, 
the destination, with the result that in Sep- With all his attention focused on the 
tember, 1922, I found myself in California,’ packaged export business, this oil man be- 
Born 15 miles up the Allegheny Valley came associated with El Camino] Oil Co. 


whose refineries were taken over when The 
Caminol ‘Co. was formed. He has been with 
Caminol since its organization in 1931. 

Mr. McElwain is a member of Cheviot 
Hills Country Club “where I try to play 
small oil company in Pittsburgh, later golf twice a week, but since June 1st have 

known as the Beaver Refining Co. In 1919, been too busy to get away on Wednesday 
[———n= fe left Beaver to become associated with or Thursday”. 


from Pittsburgh, June 22, 1891, Mr. McE! 
wain later went to work with the Pennsyl- 
vania Railway in 1908, leaving this job Jan. 
1, 1917, to become traffic manager of a 


NATIONAL PETROLEUM NEWS 











1 aan et EO RA HS wo 





NATIONAL PETROLEUM NEWS 


VOLUME 33 


WEDNESDAY, 


JULY 2, 1941 


NUMBER 27 





Davies to Pick 


Technical Men 
For His Staff 


NPN News Bureau 
WASHINGTON, June 30. 
Present inclination of the oil 
co-ordinator’s office is to pick 
technical men as advisors on 
production, refining, transporta- 
tion and marketing rather than 
borrow executives from oil com- 
panies to serve as ‘“dollar-a- 

year” advisors. 

But this decision, apparently, 
does not bar the appointment 
of a national advisory commit- 
tee from the industry, with sub- 
committees for each of the 4 
branches as was done under the 
NIRA oil code. 

Meanwhile, nominations are 
now being received for 5 sets 
of regional committees on pro- 
duction, refining, transportation 
and marketing—a total of 20 
committees with 190 members. 


Technical Men to Advise 


How many technical advisors 
will be selected by Deputy Co- 
ordinator Davies, is not known. 
He has not yet announced his 
staff appointments. Indications 
are, however, that his list of 
advisors will include: 

PRODUCTION Robert E. 
Allen, Los Angeles, formerly 
chairman of the Alberta Con- 
servation Board at Calgary, 
Canada, and a member of the 
committee to investigate effect 
of the NIRA oil code on small 
enterprise in 1935, appointed by 
Secretary Ickes, then oil ad- 
ministrator. 

REFINING Wright Gary, 
New York, of M. W. Kellogg 
Co., refining licensing and con- 
struction company. 

TRANSPORTATION — E. B. 
Swanson, associate director of 
Interior Department’s Petrole- 





OPACS Watches Prices 
Of Carbon Black 


WASHINGTON, June 28. 

An increase of 12.5% in 
carbon black prices, an- 
nounced for July 1 by a 
large distributor, has 
prompted Leon Henderson, 
OPACS director, to ask 
that any price increases be 
withheld until matter is 
taken up with his price con- 
trol agency. Meanwhile, a 
conference of carbon black 
industry on prices is to be 
called soon. 
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um Conservation Division and 
member of the Petroleum Ad- 
ministrative Board under the 
oil code. Mr. Swanson repre- 
sented Co-ordinator Ickes in 
testimony last week at Cole 
Pipeline Bill hearings at the 
Capitol. He has been in gov- 
ernment service for 20 years 
and was formerly chief petrole- 
um economist of U. S. Bureau 
of Mines. He has been often 
a witness at congressional hear- 
ings involving oil industry. 
MARKETING—Dr. John W. 
Frey, associate director of Pe- 
troleum Conservation Division 
and member of PAB under oil 
(Continued on page 16) 
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‘FREEZING’ ACCEPTED 


WASHINGTON—Date for confer- 
ence on prorating eastern oil sup- 
plies will not be set until after 
regional committees are announced 
next week, it was learned today 
at oil co-ordinator’s office. Con- 
ference is for purpose of seeing 
“that right priorities are determined 
upon and burdens equitably dis- 
tributed: that certain classes of 
trade are not cut off from delivery 
of supplies.” Meanwhile, eastern 
companies have “presumably ac- 
cepted policy of ‘freezing’ and put 
it into operation already.” (See 


story in adjoining column for 
earlier details.) 
* * * 


TAX HIKE BEATEN 


WASHINGTON—Confidence that 
federal gasoline tax will not be in- 
creased was expressed today by 
Rep. Disney, Tulsa, Ways and 
Means Committee member, follow- 
ing “tentative” refusal of that com- 
mittee to include the Treasury’s 
proposed lc gasoline tax hike in 
the pending revenue bill. 

“I think we will be able to make 
the committee’s action stick,” Rep. 
Disney commented, saying he was 
“very happy” about committee's 
action. 


* * * 


OIL GETS PRIORITY 


WASHINGTON — Priority was 
granted petroleum production and 
refining. oil and gas pipelines, and 
natural gas production in mate- 
rials and equipment for mainte- 
nance and repair in an allocation 
order promulgated today by the 
Office of Price Administration and 
Civilian Supply. 

Allocation order means these and 

(Continued on page 9) 


Prorating Eastern Supplies 


Slated for Conference Soon 


NPN News Bureau 
WASHINGTON, June 30. 
A conference of eastern supply- 
ing oil companies with a view 
to developing a “comprehensive 
plan” for prorating supplies of 
petroleum products among com- 
mercial consumers, distributors 
and retailers on the Atlantic 
Seaboard, will be held soon by 
the oil co-ordinator’s office. 
While the announcement did 
not give any specific instances 
which might have prompted 
plans for the conference, it is 
believed to have grown out of 
complaints—like that of a fuel 
oil marketer at the oil confer- 
ence June 19 who said his sup- 
plier had cut him off. 
“Freezing” of all existing sup- 
ply arrangements, pending de- 
velopment of a plan at the 
forthcoming conference, was 
asked of 21 Atlantic Seaboard 
supplying companies in a tele- 
gram sent out by Ralph K. 
Davies, deputy oil co-ordinator. 
No date has been set for the 
conference. Meanwhile, the 
companies have been asked to 


supply such data “as you con- 
sider necessary” for the confer- 
ence. 


Text of ‘Freezing’ Wire 


Full text of Mr. Davies’ tele- 
gram to 21 Atlantic Seaboard 
suppliers, follows: 

“As the proration of petrole- 
um products by supplying com- 
panies to commercial consum- 
ers, distributors and retailers 
may inadvertently cause mal- 
adustments of wide variety and 
in some cases result in serious 
losses by those who can least 
afford them, it is recommended 
that all supplying companies in 
the Atlantic Coast area refrain 
from establishing policies that 
change existing supply relation- 
ships until a compromise plan 
can be worked out between 
them and this office. In pur- 
suance of this recommendation, 
you are requested to supply 
such data on existing supply 
and account relationships as 
you consider necessary for a 
forthcoming conference on this 
subject.” 





Route of Pipeline to East 


To Be Determined by Ickes 


NPN News Bureau 
WASHINGTON, June 30. 
Decision on route and type of 
pipeline needed from the South- 
west to relieve East Coast oil 
transportation shortage is ex- 
pected within a few days from 

Oil Co-ordinator Ickes. 

An early decision was prom- 
ised by Deputy Co-ordinator 
Davies following a _ day-long 
conference June 26 with 35 rep- 
resentatives of pipeline-using 
oil companies and other inter- 
ested parties, including at least 
9 major company presidents. 


Six Projects Considered 


Six pipeline projects, all ter- 
minating at New York with 
branch to Philadelphia, were 
discussed. Briefly, details of 
these projects were: 

1. A 20-inch pipeline for re- 


fined products from Gulf 
Coast refineries via Mem- 
phis, Tenn., and Morgan- 
town, W. Va.; 1500 miles 
long; 225,000 bbls. daily ca- 
pacity; cost, $68,000,000; op- 


erating expense with depreci- 
ation at 3.25% per barrel, 15c 


per barrel; time required to 
complete, 9 months. 

2. A 24-inch crude line from 
East Texas oil fields, via 
Memphis and Morgantown, 
1400 miles long; 250,000 bbls. 


daily capacity; cost $70,000,- 
000; operating cost, 13.5¢ 
with 3.25% depreciation; 


time, 12 months. 

3. A 12-inch crude line from 
Lima, Ohio, where it would 
connect with lines from the 
Southwest; 700 miles long; 
60,000 bbls. daity capacity; 
cost, $14,700,000; operating 
cost, 12.5¢c per barrel at 3.25% 
depreciation; time, 7 months. 

4. A 16-inch crude line from 
St. Louis; 950 miles long; 
115,000 bbls. daily capacity; 
cost, $25,000,000; operating 
cost, 13.3c per barrel at 
3.25% depreciation; time, 8 
months. 

5. An 18-inch crude line 
from East Texas oil fields, ca- 
pacity 135,000 bbls. daily, to 
St. Louis Junction, with a 
24-inch crude line from St. 
Louis Junction capacity 250,- 
000 bbls. daily, to New York 
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and a branch to Philadelphia. 
Total cost, $62,500,000; totai 
length, 1500 miles; time, 10 
months. 

6. An 
from East Texas fields with 


18-inch crude line 
capacity of 135,000 bbls. 
daily; cost, $45,500,000; 
length, 1400 miles. Operating 
cost would be 17.5¢c with de- 

preciation at 3.25%; time, 9 
months. 

Estimated time for complet- 
ing these projects, it was 
pointed out, depends on the 
granting of priorities in obtain- 
ing the pipe and equipment 
needed and full clearance of 
rights-of-way as provided for 
in the Cole Pipeline Bill. 


Davies Issues Statement 


Following the _ conference 
June 26, Mr. Davies issued a 
statement to the press, saying, 
“There was not unanimous 
opinion as to many of the de- 
tailed considerations involved 
in the location, character and 
operation of the line.” In view 
of the divergence on details, the 
deputy co-ordinator said, ques- 
tion of final determination 
would be taken under advise- 
ment by the oil co-ordinator’s 
office. 

Meeting also discussed at 
some length the subject of addi- 
tional tanker construction, said 
Mr. Davies, pointing out that 
some companies thought that 
this tanker construction should 
be undertaken even if the pipe- 
line is built. Mr. Davies’ state- 
ment did not indicate which 
project was most favored by 
those attending conference, but 
he did say, “It was the con- 
sensus of the meeting that na- 
tional welfare in the present 
emergency transcends any in- 
dividual considerations.” 

Discussion at the conference 
centered around the question 
whether it should be a crude 


or products line from the South- 
west to the East Coast. Pro- 
posal for a crude line via St. 
Louis appeared to have a slight 
edge, so far as those present 
were concerned. But there was 
strong support for a products 
line. 

An alternative proposal on 
the crude line (Project No. 5, 
above) was to build a 20-inch 
line, instead of an 18-inch, from 
East Texas to St. Louis Junc- 
tion which would raise capacity 
to 200,000 bbls. daily, it is under- 
stood. 

Routing of a products line 
through Ohio River Valley was 
strongly opposed by Paul G. 
Blazer, Ashland, Ky., president 
of Ashland Refining Co. His 
stand was reported to have 
been supported by Standard Oil 
Co. of Ohio. 


Names of Participants 


Sinclair interests were re- 
ported backing a _ proposed 
crude line from St. Louis Junc- 
tion to East Coast which would 
draw on Kansas, Oklahoma and 
Wyoming as well as_ East 
Texas fields. 

Among those participating in 
the June 26 conference were: 
Robert H. Colley, president, At- 
lantic Refining Co.; J. Howard 
Pew, president, Sun Oil Co.; 
W. S. Farish, president, Stand- 
ard ©} Co. (N. J.):; W..S.. 8. 
Rodgers, president, The Texas 
Co.; Alexander Fraser, presi- 
dent, Shell Oil Co., Inc.; W. Al- 
ton Jones, president, Cities 
Service Co.; Harry F. Sinclair, 
presideni, Consolidated Oil 
Corp.; John A. Brown, presi- 
dent, Socony-Vacuum Oil Co., 
Inc.; W. T. Holliday, president, 
Standard Oil Co. of Ohio; B. I 
Graves, vice president, Tide 
Water Associated Oil Co.; and 
Dr. R. E. Wilson, OPM’s oil 
consultant. 





Negotiations Resumed for Settlement 
Of Elkins Act Cases At Washington 


NPN News Bureau 
WASHINGTON, June 30.-—Oil 
companies’ committee, negotiat- 
ing a settlement of the Elkins 
Act pipeline cases and the om- 
nibus anti-trust suit against 
American Petroleum Institute 
and 22 major companies, was 
reported to be conferring with 
Department of Justice officials 
last week. But no statement was 
forthcoming from either side. 
With Oil Co-ordinator Ickes 
pressing the industry to con- 
struct a pipeline from the South- 
west to relieve East Coast 
transportation shortage, there 
was expected to be an incentive 
on government’s part for an 
early settlement. 


Acting Attorney General 
Biddle told the oil conference 
here June 19 that he believed 
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a decree or plan can. be 
worked out satisfactory to youl 
industry, and to us.” 
However, some significance 
was attached to reports from 
persons in a position to know, 
that Mr. Biddle had not con 
sulted with Anti-Trust Chief 
Thurman Arnold before his 
speech at the oil conference. 


Forego ‘Gasless Sundays’ 
New Jersey Asks Ickes 
TRENTON, N. J., June 28. 
New Jersey legislature’ has 
passed resolution urging Oil 
Coordinator Ickes not to im- 
pose “gasless Sundays’—unless 
vital to national defense. Reso- 
lution stated that 2 of New 
Jersey’s major industries—fish- 
ing and summer _resorts— 

would suffer greatly. 


‘Gas-less Sundays’ Debated 
At Pipeline Bill Hearing 


NPN News Bureau 
WASHINGTON, June 30. 
Clashing whether 
“gasoline-less Sundays” will be 
necessary on the Atlantic Sea- 
board have been expressed by 
E. B. Swanson, representing 
Oil Co-ordinator Ickes, and 
House Oil Investigating Sub- 
committee Chairman W. P. 
Cole, Jr., in appearances be: 
fore the Truman Senate Inter- 
state Commerce subcommittee 
to urge prompt enactment of 

the Cole pipeline bill. 

“T have little patience with 
all this talk about gasless Sun. 
days and heatless Mondays,” 
declared Rep. Cole, saying that 
pipelines can be built to the 
East Coast in 6,8 or 10 months, 
depending upon the size of the 
line to be constructed, 

“The gasless Sunday = and 
other restrictions are_ inevit- 
able on the basis of the pres- 
ent situation,” asserted Mr. 
Swanson, responding to a re- 
mark of Acting Subcommittee 
Chairman Stewart that = an 
East Coast oil shortage ap- 
pears to be “right upon us.” 


views on 


Tanker Effect Discussed 


Mr. Swanson, whose testi- 
mony followed that of Rep. 
Cole, told the Truman Subcom- 
mittee, that less than half of 
the full effect of the transfer 
of 50 tankers to British service 
had been felt on the Atlantic 
Coast. This effect, so far has 
been equal to the loss of only 
20 tankers instead of 50 from 
the coastwise _ service, Mr. 
Swanson stated, adding, how. 
ever, that the full effect of 
the transfer will be felt in 3 
or 4 weeks, 

Minimum of 1,250,000 bbls. 
out of the total of 1,500,000 
bbls. of petroleum and_ prod- 
ucts needed daily in 1941 to 
supply the Atlantic Seaboard 
must come from the Gulf 
Coast, Mr. Swanson said, break- 
ing the total down into 900,000 
bbls. of products and _ 600,000 
bbls. of crude. Shortage of 
tanker facilities to the East 
Coast brought on by the diver- 
sion to British service has been 
felt on the Gulf Coast in the 
amount of 100,000 bbls., he 
stated. 


‘No Tank Car Surplus’ 


Railroad statements concern- 
ing the East Coast situation 
were declared to be “over- 
stated and over-optimistic” by 
Mr. Swanson, who said the oil 
co-ordinator’s office had been 
advised by 2 leading tank car 
leasing companies that there 
is virtually no surplus of tank 
cars, 


Railroad opposition to the 


Cole pipeline bill has been 
the Southeast situation,” Rep. 
Cole charged, despite the fact 
based on the “false theory that 
the legislation was needed for 
the transfer of the 50 tankers 
to the British shuttle service 
is creating a “very. serious 
situation.” 
Amendment Withdrawn 


Truman subcommittee, at 
conclusion of the public hear,- 
ings went into executive ses- 
sion to hear Mr. Swanson dis- 
cuss the East Coast situation 
and the British shuttle service 
in more detail. Sen. Stewart, 
meanwhile, had withdrawn his 
amendment making the Cole 
bill also applicable to natural 
gas pipelines, saying his action 
was taken in view of the desire 
of President Roosevelt and Oil 
Co-ordinator Ickes for early 
passage of the Cole legislation. 
Sen. Stewart, however, did ex- 
press the view that the Cole 
bill will apply to natural gas 
pipelines anyway, adding that 
this view had been held by 
Rep. Cole when the measure 
was before the House. 


Stewart amendment, prior to 
the close of the hearings, had 
been opposed by a series of 
witnesses including Louis C. 
Madiera, Anthracite Institute; 
F. F. Estes and John D. Battle, 
National Coal Assn., and Earl 
Houck, United Mine Workers. 
J. J. Hedrick, National Gas 
Pipe Line Co., was the lone 
witness to appear in support 
of the amendment. Also tes- 
tifying during the final day of 
hearings was J. A. Farqharson, 
Brotherhood of Railroad Train- 
men, who asked that operation 
of pipelines built under the 
Cole bill be limited to the 
present emergency. 


Brown Deplores Talk 
About Oil ‘Shortage’ 


NPN News Bureau 
WASHINGTON, June 28. 
“There is no apparent danger 
of immediate (oil) shortage” 
on the Atlantic seaboard, Rus- 
sell B. Brown, general counsel, 
Independent Petroleum Assn. 
of America, declared in a state- 

ment here this week. 

Text of the Brown statement 
reads as follows: 

“We should not permit emo- 
tionalism to upset our clear 
thinking at this time. Changed 
conditions are requiring un- 
usual efforts to meet the East 
Coast demand. Too much talk 
about impending shortage of 
various products may cause 
great injury to our customers 
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and to the whole defense move- 
ment. 

“Apparently all those con- 
cerned are doing their part to 
avoid the necessity of restric- 
tion on the use of petroleum 
products and the job is being 
done. 


‘No Shortage Danger’ 


“There is no apparent danger 
of immediate shortage. During 
May and June in the last 5 
years we have added to our 
stocks of principal products on 
the East Coast at an average 
rate of 70,000 bbls. per day. 
During May and June of this 
year we are adding to storage 
at the rate of 56,000 bbls. per 
day after meeting a very great 
increase in consumption. This 
includes the addition to storage 
of 42,000 bbls. of gasoline per 
day on the East Coast. We 
have added more than a million 
bbls. of gasoline to storage on 
the Atlantic seaboard in the 
last 3 weeks and have met a 


greatly increased demand. 

“We can apparently’ take 
care of our fuel oil demands in 
proper time by adjusting our 
shipments. 

“We should continue every 
effort to improve our transpor- 
tation system but we _ should 
not create any false hysteria. 

East Coast Stock Changes 

“An analysis of the East 
Coast oil situation at the pres- 
ent time indicates no serious 
threat of shortages but shows 
that the transportation § situa- 
tion is undergoing certain ad- 
justments. The following fig- 
ures on stock changes on the 
East Coast are significant: 


Change in East Coast Stocks 


During May 
June average 
1936-1940 1941 
Product (Bblis. daily) (Bbls. daily) 
Crude Oil + 20,000 27,000 
Gasoline 13,000 + 42,000 
Distillate fuel +40,000 + 41,000 
Residual fuel + 23,000 No Change 
Total net 
change + 70,000 56,000 





Six Axis Tankers To Be Used 
In Atlantic-Gulf Coast Runs 


NPN News Bureau 
WASHINGTON, June 30. 
Plans for allocating six Axis 
and Axis-controlled tankers be- 
ing taken over by the Maritime 
Commission, so as to partially 
replace tonnage _ requisitioned 
for the British shuttle service, 
were reported today by a Com- 
mission spokesman. These ves- 
sels will be turned over to 
American companies to haul pe- 
troleum and products from Gulf 
or Caribbean to East Coast 

ports, he said. 

Commission meanwhile, had 
announced on June 28 the allo- 
cation to the Standard Oil Co. 
of New Jersey and the Pennsy]l- 
vania Shipping Co., respective- 
ly, of the Danish tankers, “Car- 
oline Maersk”, 7691 gross tons 
now at Jacksonvlle, Fla., and the 
“Emma Maersk’, 8278 gross 
tons, now at Boston. These boats 
are new and swift, having car- 
rying capacities of 102,768 bbls. 
and 109,278 bbls., respectively. 
The 2 companies are acquiring 
them under bareboat charters, 
Maritime Commission said. 

Allocation of the 4645-ton 
German tanker “Pauline Fried- 
rich”, which has a carrying Ca- 
pacity of 47,797 bbls., is await- 
ing the completion of repairs 
caused by sabotage just previ- 
ous to seizure by Coast Guard 
and government authorities, 
Commission spokesman stated. 
“Pauline Friederich” is now at 
Boston. 

The remaining 3 tankers 
which Commission spokesman 
said will be taken over as soon 
as the necessary legal steps 
can be completed are the 4946- 
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ton Italian tanker “Brennero” 
now lying in New York, the 
5039-ton Italian “Colorado” at 
San Juan, P. R., and the French 
tank ship ‘“Touraine”’, at New 
Orleans. Commission officials 
said that neither the gross ton- 
nage nor the carrying capacity 
of the “Touraine” had yet been 
determined. The 2 Italian tank 
ers are able to haul 106,645 
bbls. of oil, Commission spokes- 
man said, reporting the capacity 
of the “Brennero” as 55,336 
bbls. of oil, Commission spokes- 
at 51,309 bbls. 


FDR Expected to Sign 
Tanker Load Bill 
NPN News Bureau 
WASHINGTON, July 1. 
Early presidential approval for 
the Bland load-line bill was ex- 
pected today, following Senate 
passage of the measure June 30. 
Congressional officials — re- 
ported that the Bland bill, which 
is intended to increase carrying 
capacity of coastwise tankers 
by 3%, would be sent to the 
White House without delay. 
Approval of the federal de- 
partment concerned would have 
to be secured before the bill 
could be sent the President at 
Hyde Park, White House said. 
This, however, appeared to be 
only a formality, since enact- 
ment of the Bland bill already 
has been urged by Oil Co- 
ordinator Ickes, Maritime Com- 
mission and the Office of Pro- 
duction Management in letters 
filed with the House Merchant 
Marine and Fisheries Commit- 
tee. 


‘More Efficient’ 


Use Asked 


Of Tanker, Tank Car Owners 


NPN News Bureau 
WASHINGTON, June 28 
Seeking “greater efficiency” in 
the use of existing transporta- 
tion facilities on the Atlantic 
Seaboard, Oil Co-ordinator 
Ickes has telegraphed owners 
of tankers and tank cars in the 
East requesting that they study 
their operations and_ report 
back what steps they can take. 
The _ telegram to tanker 
owners asked for a report so 
the co-ordinator “may better 
gauge the tanker situation and 
pass on to others ideas of 
value.” 


Asks Companies Bear Cost 


Nothing specific was sug- 
gested in either telegram, al- 
though the message about tank 
cars inferentially asked the 
companies to absorb any in 
creases in cost which might 
result from substituting tank 
cars for cheaper methods of 
transportation. There was also 
the suggestion that the added 
cost might be = minimized 
“through railroads’ co-opera- 
tion in matter of special rates.” 

In his telegram to tanker 
owners, the co-ordinator said: 

“In view of pressing need 
for transportation facilities, 
particularly tankships, it be 
comes imperative that every 
possible effort be made to in 
crease productivity of each and 
every tankship available. Pres- 
ent conditions demand a maxi 
mum performance such as only 
an emergency develops. From 
such review as so far made it 
is apparent that the utilization 
of these facilities falls short of 
emergency maximum. There 
fore draw your attention to this 
possibility and recommend you 
immediately have thorough and 





Tank Car Meeting Called 

For July 7 at Chicago 

NPN News Bureau 

WASHINGTON, June 30. 

Tank car owners and les- 
sees will meet July 7 in 
Chicago for the purpose of 
setting up a_ co-operative 
agency to expedite the han- 
dling of petroleum '= and 
products by rail to allevi- 
ate the impending East 
Coast oil shortage, Fayette 
B. Dow, pipeline advisor to 
Defense Transportation Com- 
missioner Ralph Budd, stat- 
ed today. 

Mr. Dow said invitations 
were air-mailed to tank car 
owners and the mailing list 
of his office includes many 
tank car lessees, he added. 
Meeting was called by Mr. 
Dow at Mr. Budd’s request. 











searching examination of the 
daily performance of each of 
your tankships as revealed by 
the vessel’s log with a view to 
discovering wherein in each 
case improvement can be made. 
Resourceful minds concentrated 
upon this problem will pro- 
duce results of real importance. 
I suggest special attention be 
given to possibilities of better 
planning and coordination of 
transportation requirements ad- 
justing schedules to minimize 
delays, provision of improved 
port facilities, improved load 
ing and unloading operations 
and to the various operations 
in port. I would appreciate a 
report as to the degree of suc 
cess attending your efforts that 
we may better gauge the 
tanker situation and pass on to 
others ideas of value.” 

Text of Tank Car Wire 

Regarding greater use of 
tank cars, Mr. Ickes _ tele 
graphed some 30 leading mar- 
eters on Atlantic Seaboard: 

“In view of the impending 
serious shortage of petroleum 
products on the Atlantic Sea- 
board I direct to your attention 
there is apparent tank car Ca- 
pacity not now utilized which 
might be immediately employed 
to relieve the situation. In so 
doing, I fully appreciate that 
tank car movement will in 
many ways be more expensive 
than movement by other 
means. However, I am sure you 
will consider some _ sacrifice 
justified in the circumstances 
and you may find opportunities 
for minimizing cost additions 
through railroads’ co-operation 
in matter of special rates. Sug- 
gest your company give imme- 
diate attention to possibility of 
this greater use of tank cars 
and proceed as rapidly as pos- 
sible with such plans as you are 
able to develop in view of cu- 


mulative effect of lost time. 
Would appreciate knowing 
within the week specifically 


what you consider possible of 
immediate accomplishment by 
your company.” 


See U. S. ‘Taking Over’ Oil 

AUSTIN, June 30.—Two Tex- 
as legislators who were sent to 
Co-ordinator Ickes’ conference 
said federal oil control during 
the emergency is “unmistak- 
able.” Report of Reps. Ken- 
nedy and Bray said, in part: 

“Although language indulged 
in by the various speakers was 
beautiful in phraseology, the 
message was clear and unmis- 
takable that the federal gov- 
ernment is taking over, in no 
uncertain terms, the oil in- 
dustry for the national emer- 
gency.” 
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Don't Want ‘Another Madison, 
Says Price-Fixer Henderson 


NPN News Bureau 
WASHINGTON, June 30.-— 
Price Administrator Henderson 
may want to prevent “anything 
like the Madison oil case” de- 
veloping out of his price nego- 
tiations with oil and other in- 
dustry, but Rep. Dirksen, IIL, 
has his doubts about how suc- 
cessful Mr. Henderson may be 
on this score. 

Mr. Henderson also may 
have consulted with the Jus- 
tice Departments anti-trust di- 
vision, but, Rep. Dirksen has 
declared in a speech in the 
House: “I doubt very much 
in the light of the activities of 


Thurman Arnold up to date 
that he will agree to any- 
thing.” 


Mr. Henderson cannot be cer- 
tain, Rep. Dirksen stated, “that 
the gentlemen down in the De- 
partment of Justice who have 
been relentlessly crusading 
against monopoly in the Anti- 
trust Division will not entirely 
ignore every agreement. that 
it made by the administrator 
of the Office of Price Adminis- 
tration and Civilian Supply.” 

OPACS’ Price Plans 

Apparently, the remarks of 
the Illinois congressman, who 
told the House he had exam- 
ined M¥. Henderson’s | testi- 
mony before the House Appro- 
priations Committee, were 
prompted by a statement in 
the printed hearings, in which 
Mr. Henderson, during a dis- 
cussion of OPACS price con- 
ferences, said: 

“Now my 


set-up contem- 


plates a lawyer being in there 
right from the beginning, so 
that when we start to draw a 
price schedule the price sched- 
ule will not be something that 
has been created in the back 
office, but that the lawyer shall 
be sitting in there all along 
the line trying to see how you 
would draft a price schedule 
that would work, that would be 
of help on appeal of somebody 
who has a hardship case, be- 
cause with every one of these 
you get—because this is a big 
country—a number of hardship 
cases that have got to be de- 
cided in terms of equity. 
“Now another reason why a 
lawyer needs to be there is 
this: I do not want any ‘Madi- 


son oil’ flare-back to result 
from any one of these activi- 
ties. I think when you have 
such tremendous’ sums. at 


stake, and when you are ask- 
ing people at the head of big 
industries to come in, they 
are entitled to the kind of pro- 
tection, they are entitled to be 
put on notice that there is to 
be no concert of agreement, 
that there is to be no collective 
understanding, that there is to 
be no policing pressure’ by 
groups, that they are under- 
taking, so far as price under- 
standing, something that runs 
to the government __individu- 
ally.” 


Mr. Henderson’s testimony 
was given June 19, but not 
made public by the House ap- 
propriations committee until a 
week later. 








Tall OPACS Man Parks Feet Anywhere 
‘Even on My Desk’ Says Price Chief 








NPN News Bureau 
WASHINGTON, June 28. 
It’s impossible for six-foot eight- 
inch Dr. J. K. Galbraith to put 
his long legs in his pocket. So 
to get them out of the way he 
usually puts them on the desk 

but this is not done to dis- 
play governmental authority. 
“He even puts them on my 
desk,” said Price Chief Leon 
Henderson, head of office of 
Price Administration and Ci 
vilian Supply this week. 

Mr. Henderson was explain- 
ing to House Appropriations 
Committee why Dr. Galbraith, 
who heads OPACS’ fuel set-up, 
assumed this “natural” position 
at the June 7 price meeting of 
the California crude producers 
at San Francisco, when West 
Coast oil men expressed re- 
sentment at the way this long. 


legged OPACS 
handled his feet. 
About Feet 


Appropriations Committee 
Member Ditter posed the ques- 


representative 


Curious 


tion about conduct of the San 
Francisco meeting which lead 


to Mr. Henderson’s explanation 


about Dr. Galbraith’s “tabled 
feet.” 

“It has come to my notice 
that your men used very per- 
suasive efforts in those (San 
Francisco) hearings, assumed 


an extremely arbitrary attitude 
in disposing of the matter with- 
out much regard for the equi 
ties,” Rep. Ditter stated. “I 
have heard that one gentleman 
even went so far as to put his 
feet up on the desk to let the 
oil people know that they came 
out there with authority to do 


what they pleased, even includ- 
ing setting their feet on the 
desk as a part of the method 
to evidence their supreme 
authority.” 

Regrets Disorder 

Agreeing with Mr. Ditter that 
OPACS should make every ef- 
fort to conduct “dignified” oil 
price hearings, Mr. Henderson 
said the one in San Francisco 
would have been more orderly 
if he had been present. “I 
would not have permitted the 
organized commotion that a 
number of the people made in 
order to give the appearance 
that it was a disorderly meet- 
ing,’ Mr. Henderson told the 
committee. 

“We undertook to ask 35 
people to come to a meeting 
and talk with us,’ Mr. Hender- 
son continued. “That was a 
very carefully chosen’ group, 
but back of that there had been 
a raise in price 3 times and the 
governor of the State of Cali- 
fornia and the people out there 
took up with us the question 


of the increases and felt they 
were not warranted. 

“And these people knew that 
we were coming out there to 
that meeting for the purpose of 
bringing prices back unless 
something developed at the 
meeting which would indicate 
that ought not to be done. And 
there was an organized dis- 
turbance and they did a very, 
very good job, and if my young 
men did not handle it as well 
as they should I am sorry. But 
what I did was to postpone any 
decision until July 1, but there 
will still continue to be an ef- 
fort to create some disturbance 
about that oil situation.” (Note 
another story in this issue of 
NPN which states that decision 
on the California crude price 
advance has been deferred un- 
til July 15.—Editor). 

Mr. Henderson's statements 
on the San Francisco crude 
price meeting were made to the 
Appropriations Committee on 
June 19, but were not made pub- 
lic until June 25. 





OPACS' Price Ceiling on Tires, Tubes 
To be Based on Sales Prior to June 17 


NPN News Bureau 
WASHINGTON, June 30. 
Ceiling prices which may be 
charged for tires and tubes at 
both wholesale and retail levels 
will be those in effect immedi- 
ately prior to June 17, accord 
ing to Price Administrator Leon 
Henderson, who announced 
plans for a schedule of maxi- 
mum tire and tube prices this 

week. 

Ceiling will be applicable 
both to new and retread tires 
and new tubes sold by produc 
ers, wholesale distributors and 
retailers, Mr. Henderson says, 
adding that the only exception 
is one permitting retailers who 
have been selling below prevail 
ing general level of prices prior 
to June 17 to adjust to the lo- 
cal plane of competition. 


Must File Schedule 


To comply with the price ceil- 
ing, producers and wholesalers 
must file a complete schedule 
of their prices as of June 16 
with the Office of Price Admin- 
istration and Civilian Supply. 
Retailers must post conspicu- 
ously in their place of business 
a sworn statement of their June 
16 prices. If no sales were 
made June 16, producers, whole- 
salers and retailers are required 
to use prices charged in their 
most recent sales prior to that 
date. 

Other provisions of the Hen- 
derson tire price schedule, speci- 
fy that customary quality dif- 
ferentials will continue in ef- 
fect; that no seller may require 
purchase of additional services 
and merchandise from him, ex- 
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cept to continue previous re- 
quirements as to turn-in of old 
tires and tubes; and that man- 
ufacturers will not be permit- 
ted to make any changes in 
construction, quality, or lines 
of tires without first consulting 
OPACS. 


To Decide July 15 
On Pacific Prices 


NPN News Bureau 
WASHINGTON, June _ 30. 
Final decision on whether Cal- 
ifornia crude prices should be 
reduced back to May 22 level 
will be forthcoming July 15, 
without fail, according to Price 
Administrator Leon Hender- 
who has deferred action 
originally scheduled on this 

question for July 1. 
Postponement of action on 
California crude prices for an- 
other 2 weeks was granted in 
response to an “urgent re- 
quest” from Lawrence Vander 
Leck, president of the Oil Pro- 
ducers Agency of California 
and a number of other inde- 
pendent producers, Mr. Hender- 
son said, adding that these 
groups have advised him an 
extensive cost survey by all the 
smaller California producers is 
being prepared, but could not 
be completed before July 1. 


Henderson further stated 
that action by his office would 
not be delayed beyond July 15 
and that the data spoken of by 
Mr. Vander Leck must not be 
sent in later than July 7. 


son, 
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Standard Oil of Louisiana 
Wins Defense ‘Gas’ Tax Case 


NPN News Bureau 
WASHINGTON, June 30. 
Standard Oil Co. of Louisiana 
has been awarded $22,218.35 
plus 2% interest per annum 
on excise taxes paid to the 
Louisiana Director of Revenue 
Rufus W. Fontenot, for sales of 
petroleum products made to 
“cost-plus-a-fixed-fee” | contrac- 
tors, according to a decision 
handed down on June 24 by 
Judge Charles A. Halcombe of 
the 19th Judicial Court at Baton 

Rouge, La. 

Excise taxes on sales by the 
company of gasoline, motor 
fuels, kerosine and lubricating 
oils to cost-plus contractors 
were paid under protest. Louisi- 
ana Standard’s attorneys filed 
petitions seeking recovery of 
the tax on grounds that the 
sales were made to agencies and 
instrumentalities of the govern- 
ment on a “cost-plus-a-fixed-fee”’ 
contract basis and as such were 
tax exempt. Company also 
maintained that any imposition 
of state tax laws would effect 
a “direct and immediate burden 


on the federal government” 
which would be “violative of 
federal constitutional _ provi- 


” 


sions. 


Tax Collector Replies 


Director of Revenue Fontenot 
filed answer to the oil com- 
pany’s petitions in which he 
Stressed that sales of gasoline 
and other petroleum products 
were made to independent con- 
tractors rather than to any 
agencies of the government. 

On the day fixed for trial of 
the case, U. S. Assistant Attor- 
ney General Samuel O. Clark, 
Jr., in charge of the tax depart- 
ment of the Department of 
Justice, offered to file a petition 
of intervention alleging that 
the government had an interest 
in the outcome of the suit. Mr. 
Clark pointed out that the gov. 
ernment through the War De. 
partment had contracted with 
the S. & W. Construction Co 
and with W. Horace William: 
& Co. for the construction of 2 
Army cantonments in Rapides 
Parish, La., on a “cost-plus-a- 
fixed-fee” contract basis by 
which contractors would re- 
ceive a fixed fee and reimburse- 
ment for the exact amount of 
any money spent in camp con- 
struction. He further claimed 
that as these companies served 
as governmental agencies and, 
further, that as all materials 
had been purchased on competi- 
tive bids after which they be- 
came U.S. property, these sales 
were exempt from Louisiana’s 
excise tax provisions. Objection 
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by the tax collector to filing of 
this intervention petition was 
overruled by the court 


Decision Stated 


Judge Halcombe stated in his 
decision that all sales of petro- 
leum products “here involved” 
were sales to the United States 
Government through its agents 
and as such were tax-free and 
further held that any products 
sold within an area “over which 
exclusive taxing jurisdiction is 
in the United States” were not 
subject to state excise taxes. He 
awarded the company as plain- 
tiff in judgment the sum of $22,- 
218.35 plus 2% interest per year 
until completely paid. 


U. S. government has been 
waiting for an opportunity for 
a test case to take to the U. S. 
Supreme Court for a final de- 
cision on whether states can tax 
contractors engaged on such ae- 
fense contracts as in the Louisi- 
ana case. Favorable decision in 
this case, if upheld by state su- 
preme court, would eliminate 
this as a possible test case—un- 
less the state tax official ap- 
peals. ; 

So far, about 23 states have 
adopted a policy of not taxing 
cost-plus-fixed-fee | contractors. 
About 10 or 12 states have taken 
attitude that such contractors 
are subject to state taxes. In 
some of the remaining states, 
no defense projects have been 
started as yet so that the ques- 
tion has not arisen. (See NPN, 
April 30, p. 5). 


To Avoid Control, 
Don't Overproduce 
California Warned 


NPN News Bureau 
LOS ANGELES, July 1 

“Unless oil men show whole- 
hearted co-operation not by 
words but by action, Conserva- 
tion Committee of California 
Oil Producers will be abolished 
and new committee set up on 
which oil producers will have 
no voice,” stated Administrator 
L. P. St. Clair here June 30, 
addressing a meeting of con- 
servation committee. 


“We cannot blame Secretary 
Ickes if he takes dictatorial 
measures toward California oil 
industry if operators here will 
not co-operate with him. He 
does not desire to dictate to 
the industry but only desires its 
co-operation. If oil men here, 
after giving their pledges will 
not co-operate, he will certainly 
be justified in taking affirma- 


tive action to force curtail- 
ment.” 

For first 20 days of June, 
California production exceeded 
May by 10,000 bbls. daily but 
since June 27, situation has 
been greatly improved and state 
as whole is complying more 
closely with quota, production 
reports indicate. 

At June 30 meeting, repre- 
sentatives of both major and 
independent producers who in 
past have consistently over- 
produced, gave assurances of 
future compliance with quota. 
Many producers take position 
that this is last chance to co- 
operate with the oil co-ordi- 
nator and that compliance with 
proration schedules will be im- 
portant factor in OPACS de- 
cision regarding crude prices. 


Questions on Cost Data 
Get Small Response 


LOS ANGELES, July 1 
Comparatively few replies have 
been received to questionnaires 
on production costs sent pro- 
ducers by the Oil Producers 
Agency of California, and fear 
has been expressed that unless 
response improves, data may 
be insufficient to substantiate 
protests against price reduc- 
tions proposed for California 
crude by Office of Price Admin- 
istration and ‘Civilian Supply. 


Suggests Government Collect 
All Gasoline Taxes 


NPN News Bureau 
WASHINGTON, June 16. -—- 
Plan whereby federal govern- 
ment would collect all gasoline 
taxes, both national and state, 
and then rebate to each state 
amount of tax such state wants 
to impose, has been proposed 
by Treasury Secretary Morgen- 
thau. 

Proposal to thus centralize 
collection of gasoline taxes was 
made by Mr. Morgenthau in 
connection with Treasury De- 
partment’s forthcoming § study 
of common sources of revenue 
used by both federal and state 
governments. Growing pressure 
on these common sources is 
making it increasingly impor- 
tant that entire problem of fed- 
eral-state-local fiscal relations 
be re-examined, Morgenthau has 
stated, 

To assist Treasury in_ its 
study of this problem, Mr. Mor- 
genthau has named a commit- 
tee comprised of Dr. Luther 
Gulick, director, Institute of 
Public Administration; Dr. Har- 
old N. Groves, University of 
Wisconsin economics professor 
and former member of Wiscon- 
sin State Tax Commission, and 
Dr. Clarence Heer, North Caro- 
lina University economics pro- 
fessor. 
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(Continued from page 5) 
the other industries of the 26 cov- 
ered will receive priority over com- 
peting defense industries in ob- 
taining materials and equipment 
for maintenance and repair, OPACS 
stated, explaining: 

“Program provides that such ma- 
terials and equipment shall be 
allocated prior to all other civilian 
requirements and prior to defense 
requirements to the extent con- 
sistent with these defense pro- 
grams as determined by the Office 
of Production.” OPACS stated, 
adding that “administration and 
enforcement of the program will be 
carried out by OPM.” 

* *. 


. 


ILLINOIS OIL BILL 


SPRINGFIELD, Ill.—Illinois’ first 
oil conservation bill is now before 
Gov. Green for signature. He is 
expected to approve it. Bill, as 
passed June 28, gives state mines 
and minerals department author- 
ity to regulate drilling and spac- 
ing of wells but no power to limit 
production. 

Senate refused to accept House 
amendments providing for limita- 
tion of Illinois production should 
Oil Co-ordinator Ickes find it neces- 
sary during national emergency. 
Amendments’ defining “waste” 
were also killed. 

SENATE TAKES LONG WEEK-END 
SO PIPELINE BILL WAITS 


WASHINGTON —Further action 
on Cole Pipeline Bill this week is 
problematical. Senate Interstate 
Commerce Committee reported to- 
day. saying committee considera- 
tion of the measure is likely to be 
postponed until next week because 
of the Fourth of July. 


* 


HENDERSON ON RATIONING 


WASHINGTON — Asked point- 
blank today if he had any plans 
for rationing gasoline, Leon Hen- 
derson, OPACS director. pondered 
for a moment, then replied: “I have 
no plans for rationing gasoline.” 

In addition to price control, 
OPACS has general jurisdiction 
over rationing of civilian supplies. 
Oil Co-ordinator Ickes has stated 
that curtailment of oil consumption 
comes within his jurisdiction. 

OPACS is “continually confer- 
ring” with the oil co-ordinator’s 
office, with some sort of formal 
conference set for July 3, Hender- 
son indicated. Subject matter was 
not disclosed but, in addition to 
prices, OPACS also handles mat- 
ters of priorities on equipment 
needed by oil companies. 

Conference will be held soon 
with oil burner manufacturers and 
other groups facing curtailment of 
essential raw materials, Hender- 
son revealed. 


9 








D. C. Consumers Adopt Plan 
For Saving 20% of Gasoline 


NPN News Bureau 
WASHINGTON, June 30 
Co-operation with the newly- 
established District of 
bia 


Colum- 
Petroleum Conservation 
Committee’s campaign for gaso- 
line the na- 
tion’s capital was pledged this 
week by 5 trade sections of the 
Merchants and Manufacturers’ 
according to an=ean- 
nouncement by Arthur J. Sund- 
lun, president of the organiza- 
Mr. Sundlun stated thai 
a meeting was being called for 
July 1 to and 
means of effecting the called-for 


saving 


conservation in 


Assn., 


tion. 


discuss ways 


20% in gasoline 
sumption for the District. 
the 
to the program adopted on June 
24 by the Committee organized 
at the Oil Co- 
ordinator Ickes, headed by Ma- 
jor Beverly C. Snow, assistant 
engineer commissioner, and 
composed of representatives of 
the Interior Department, auto- 
mobile 


con- 


This was first response 


suggestion of 


associations and oil in- 

dustry committees. Approval 

by the District of Columbia 

Commissioners was announced 
the following day. 

‘Use Less Gasoline’ 
Under the slogan of “Make 
1 Gallons Do What 5 Did Be- 


fore,” the Committee appealed 
to owners of the 167,388 regis- 
tered motor vehicles in the Dis- 
trict to voluntarily adhere to 
steps which would reduce civ- 
ilian consumption in the face 
of possible oil shortages. In its 
statement, the Committee ex- 
plained that Washington was 
Wholly dependent for  petrole- 
um supplies on barging faciii- 
ties, tank car and_ transport 
truck deliveries from ocean ter- 
minals and these in turn were 
dependent on tanker movement 
from the Gulf and Caribbean 
ports. So, this city will feel the 
pinch of the requisitioning of 
50 tankers for British shuttle 
service. 

With estimated gasoline de- 
mand for the District this year 
totaling at least 180,000,000 gals. 
as compared with last year’s 
entire consumption of 162,000,- 
000 gals., and with tanker ton- 
nage cut one-fifth of what was 
available last year, 3,000,000 
gals. a month must be lopped 
off Washington consumption, 
which means a 20% reduction. 


Problem Not Solved 


While plans are under way 
for building new tankers, mak- 
ing more effective use of ex- 
isting tonnage and laying addi- 


tional pipelines, Major Snow 
noted that “while the situation 
may be greatly relieved by such 
means, the whole problem is 
not solved and there are things 
consumers can and should do to 
help out. We are adopting this 
program as a guide for the na- 


tion and it is our hope that 
every motorist will co-operate 
fully.” 


Pleasure cars use more gaso- 


line than any other source of 
transportation in the District, 
the Committee reported, con- 


suming at the present 7,500,000 


gals, with trucks ranking sec- 
ond in monthly consumption 


with a figure of 5,600,000 gals. 
Committee has 


asked that mo- 
torists try and save 2,200,000 
gals. a month and _ truckers 


600,000 gals. a month by observ- 
ing the following suggestions: 
Makes 12 Suggestions 

Avoid the racing of motors. 
Cutting off motor when mak 
ing deliveries, waiting for 

friends and the like. 
Avoidance of fast driving and 
quick acceleration. 
Avoidance of racing up to red 
lights. 


Using first and second geai 
as little as possible. 

Avoiding use of your automo 
bile--don’t drive just for the 
ride. 

Planning your driving care 


fully, avoiding congested roads. 
Check wheel and brake clear- 

ances. 
Maintain avoid 


even speed; 


rapid acceleration and decelera- 
tion. 

Having carburetors and _ ig- 
nition checked frequently; us- 
ing gas analyzers. 

Avoidance of spilling gas and 
overfilling of tanks. 

Maintaining proper tire pres- 
sure. 

The Committee also recom- 
mended that car owners adopt 
the “good neighbor” policy of 


making 1 automobile do the 
work of 3 by offering friends 
and associates “lifts” to and 


from business, movies and other 
places. 


Seeks Station Co-operation 


Besides suggesting conserva- 
tion practices for the above 
together with taxis and busses 
and summer-time use of motor 
boats, Major Snow and his Com- 
mittee also urged that custom- 
ers and consumers co-operate 
by notifying stores of times 
when deliveries can be received 


so as to avoid unnecessary re- 
turn trips; avoiding having 


many articles sent out when a 
person only expects to keep 1 
or 2 and by giving advance 
notice to permit efficient truck 
routing and = avoiding night 
calls as much as possible when 


ealling for fuel. 

Major Snow also called on 
service station operators and 
garages to assist’ car owners 
in keeping their automobiles 


to a high peak of operating 
efficiency by use of proper tire 
and tire pressures, proper lu- 
brication, proper ignition and 
carburetor adjustments and 
other mechanical adjustments 
promoting motor efficiency. 





Canada Curbs Fuel Oil Sales: 
Prohibits New Installations 


ial to NPN 
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Canada of 


OTTAWA, 
distribution in 


June 


oil, bunker oil, or furnace 


to any consumer for heating 


or for automotive units not 


using fuel oil for heat or pow- 
er as of June 24 was prohibit- 
ed by an order signed by Oil 
Controller George R. Cottrelle. 

This new order, effective for 
the duration of the 
bans the installation of new oil- 


war, also 


consuming equipment of any 
kind. Replacement of old 
equipment is permitted, if the 
new equipment does not con- 
sume more oil than the old. 
This order supersedes Order 


No. 2, dated last Sept. 16. 

But unlike Order No. 2, the 
new order applies whether or 
not the oil is refined in or 
imported into Canada, or 


whether or not it is produced 
from petroleum found in or 
produced in Canada or _ im- 
ported. 


Following is complete text of 
Canadian Oil Controller Cot- 
trelle’s order: 

Department of Munitions and Supply 
Office of the Oil Controller 
Order Numbered 004 and dated 

24th day of June, 1941 
Pursuant to the powers 
on the Oil Controller by Orders in 
Council P.C. 2818 and P.C. 1195 re- 
spectively bearing date the 28th day 
of February, 1941, IT IS 
HEREBY ORDERED: 

1. This Order shall have effect 
as and from its date and until fur- 
ther order and shall supersede 
and replace Order Numbered 002 


the 


conferred 


dated the 16th day of September, 
1940. 
2. The sale and/or distribution 


in Canada of fuel oil, bunker oil 
and/or furnace oil to any consum- 
er thereof for the fueling of any 
boiler, furnace or other consum- 
ing equipment of any kind, which 
is not at the date of this Order 
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Biggers Says Greater Cut 
In Car Output Needed 


NPN News Bureau 

WASHINGTON, June _ 30. 
Further curtailment of 
auto production beyond the 
20%, effective Aug. 1, will 
be necessary according to 
Production Director John D. 
Biggers of the Office of 
Production Management, 
who has called a conference 
here of all manufacturers 
of passenger cars and 
trucks on July 2 to discuss 
the situation. 

Reports have been current 
in Washington for several 
weeks that the government 
ultimately may require a 
50% curtailment in =  auto- 
mobile production. Auto- 
mobile industry sources, 
however, have been express- 


ing the view that “such a 
drastic reduction as 50% 
probably will not be neces- 


sitated by defense needs un- 
til 1942.” 








fueled with oil, IS HEREBY PRO- 


HIBITED 


3. The purchase in Canada of 
fuel oil, bunker oil and/or furnace 
oil by any consumer thereof fot 
the fueling of any boiler, furnace 
or other oil consuming equipment 
of any kind, which is not at the 
date of this Order fueled with oil, 
IS HEREBY PROHIBITED. 

1. The installation of any oil 
consuming boiler or furnace or of 


any other oil consuming equip- 
ment of any kind after the date or 
undertaking of any kind IS HERE- 
BY PROHIBITED: provided that 
this prohibition shall not extend 
or apply to the replacement of any 
boiler, furnace or other oil con- 
suming equipment which was at 
the date of this Order fueled with 
oil and provided further that such 
replacement shall not result in the 
use or consumption of any greater 
quantity of fuel oil, bunker oil 
and/or furnace oil. 

5. The provisions of this Order 
shall be subject to any special Or- 
der which may be made by the Oil 
Controller to meet exceptional cir- 
cumstances which may arise by 
reason of this Order; the facts 
relative to applications for special 
orders must be set forth in statu- 
tory declarations and all relative 
contracts and documents must be 
submitted therewith. 

6. Nothing in this Order con- 
tained shall extend or apply to the 
supply of fuel oil, bunker oil 
and/or furnace oil. 

(a) to or for the use of the Gov- 
ernment of Canada or of any 
Department thereof or to any one 
duly acting under the authority 
of the Government of Canada or 
any Department thereof; or 
(b) to any manufacturer who, 
for or under any agreement with 
the Government of Canada or any 
Department thereof, requires fuel 
oil, bunker oil and/or furnace oil 
for any equipment used directly 
in the processing of any product 
manufactured for or under agree- 
ment with the Government of 
Canada or any Department there- 
of; or 


(c) to or for the use of the Govy- 
ernment of any Province of Can- 
ada or of any Department there- 
of. 


G. R. COTTRELLE 
Oil Controller 
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Loss of New Car Sales 


Means Harder Battle for Lubrication Jobs 


Oil marketing management, beginning 
this summer, faces probably the mosi 
severe competition in its history. 

The competition will be from the 40,000 
automobile dealers who, because of war’s 
demands, will not be able to get enough 
cars to sell to keep their sales forces busy 
and to keep their overhead down to a 
reasonable figure. A 20% 
automobile output effective August 1 is 


reduction in 


certain, but the probability is the reduc- 
tion not far beyond that date will be 50%. 

With probably half as many cars to 
sell as during the past 12 months the car 
dealers are planning to drive hard for 
all kinds of car servicing, not only sell 
ing complete lubrication but also all the 
replacements of tires, batteries and other 
accessories. It will obviously take a very 
amount of this 


considerable servicing 


business to make up for the loss of 50‘; 


i 


in car sales. 


For some years now, automobile man 


ufacturers have been teach 


dealers how better to sell and to 


trying to 
ihein 
handle this servicing business. The manu 
facturers have evolved excellent systems 
for the dealers to use in following up 
their car customers. But, as in the case 
of all businesses, when the big profit is 
frequent and easy to get, car dealers 
have disregarded much of the servicing 
business for the larger profits from car 
sales. However, despite the heavy car 
sales of the past year or 2, more and 
more good car dealers have put in first 
lubricating equipment and made 
steady drives for lubricating business. 


class 


But oil companies have one big ad- 
vantage over car dealers in seeking this 
servicing business. Oil companies see 
their customers at the oil companies’ 
places of business at least once every 
week and generally oftener. Oil com- 
panies’ stations are convenient, whereas 
car dealers’ establishments—at least the 
one from which you buy your car—-may 
be many miles away and on an inconveni- 
ent and perhaps irregularly used traffic 
route. The car dealers’ customers must 
go out of their way generally to visit 
his establishment whereas according to 
some oil industry critics, its service sta- 
tions are “too convenient.” 


Then, too, the car dealers’ customers 
call on him generally only when some. 
thing has gone wrong with the car. The 
car Owner may not be in the happiest 
frame of mind when he drives in with 
a few cylinders missing, brakes squeak- 
ing, a spring broken. These are sales 
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obstacles that the car dealers must over 
come before they can get the customer 
sweetened up enough to buy more ser, 
ice. Furthermore, the purpose of the cai 
owner’s visit may call for enough outlay 
so that the owner is not inclined to listen 
kindly to the suggestion to pay out more 
money for a lubrication job. 

However, the car manufacturers have 
been driving home to their dealers that 
they must get their car buyers in for 
servicing not only to sell them this serv 
icing but also to keep in close enough 
touch with them to keep them satisfied 
with the car itself. 

On the other hand the car owner drives 
to oil company stations to get more of the 
fluid that is carrying him comfortably 
on his happy and profitable way. The oii 
industry then has the opportunity of sell 
ing contented customers. 


But whatever the advantages in favo 
of the oil industry, Mr. Oil Marketing 
Manager, think what you would do, how 
hard you would fight, if you knew that 
half of your most profitable business 
was going to be taken away from you 
in a few months? 

That is just as hard as these car dealers 
are going to fight for this servicing busi 
ness the oil industry has been getting. 

What can oil marketing management 
do to protect against this greater com 
petition ? 

Every man who has to do with man 
agement, major oil company division, 
district and local managers, and the In 
dependent jobber and his managing as 
sociates, could well make an immediate 
survey of his lubricating equipment and 
of his dealer’s stations to see if they are 
of the best type, the most modern, that 
the business can afford; to see that the 
station attendants and dealers are bein; 
properly drilled in their use of that equip 
ment and in their sales talks. 

More oil companies stations have been 
modernized in recent years but a great 
many tens of thousands of them have 
not. The appearance of a station and of 
its equipment has much to do with selling 
servicing. The best lubrication sales talk 
delivered by a station attendant in front 
of something akin to a “dump” with a 
few dirty grease guns lying .about the 
floor, a dented, greasy bucket for “drain- 
ings,” and obsolete, worn and dirty “high 
boys’’—the best sales talk in the world de- 
livered in front of such a place is prac- 
tically wasted. Especially when the car 
owner has a mental picture of a dozen 
smart modern looking places up and 
down the road. 


With margins narrowing, the sale of 
lubrication service has come to be an ex- 
ceedingly important and profitable busi- 


ness at many well-run stations. There is 
every reason to believe that, if anything, 
margins will continue to narrow, at least 
in relation to increases in wages and 
other operating expenses. The adminis- 
tration at Washington is rather insisting 
that industry bear the increased costs 
of its open-handed labor policy and not 
pass the greater cost on to the public. 

There is, therefore, every reason for 
oil marketing management to see that its 
stations and those under its supervision 
are properly equipped and manned and 
fighting hard to keep this lubrication 
business, yes and fighting to get more 
of it. 


Oil Burner Makers 
To Teach Efficient Conservation of Oil 


Residents of the East Coast are being 
whipped into an hysteria over alleged 
prospective shortage of gasoline and 
heating oil due to the government seizing 
oil industry tankers. But the Oil Burne) 
Institute is using a common sense way 
of trying to abate the wild speculations 
that are going on and at the same time 
be of the greatest aid to the government 
in this war emergency. 


That Institute is inaugurating and ad 
vertising and sales campaign to see that 
the oil burner people’s customers get the 
very maximum of efficiency out of thei 
fuel oil and heating equipment. 


While great improvements have been 
made in household heating and in all 
domestic appliances, nevertheless, we 
doubt if any one wi!l quarrel with us 
over the statement that in the vast ma 
jority of households there is anything 
but efficiency in the use and manage 
ment of the furnace and all the othe 
equipment that has come to be a part 
of our comfortable living. It is just too 
much bother, or too much expense, or 
we simply don’t know, or we are going 
to attend to it tomorrow, for the average 
householder to get his domestic equip 
ment in the best of »9rder. And was there 
ever a furnace, even we bet in the home 
of a heating engineer, that performed 
anywhere near decent efficiency such as 
similar equipment would have to perform 
in any well run factory or office build- 
ing? 

So the Oil Burner Institute is going 
to use this forthcoming period of short- 
age, or possible shortage, whatever it 
may turn out eventually to be, to get 
its customers to do a real job of domestic 
engineering on the oil burners in their 
basements. Under the spur of a cold 
house, crying children and an irate wife, 
man will do most anything, even listen 
to an engineer and follow his instructions 
on making the old furnace do somewhere 
near the job the manufacturer built it 
to do. 

Such sales effort is good business for 
the oil burner people, it is good “public 
relations” for them and it is the best kind 
of “public relations” work for the entire 





oil industry. It has always been our 


opinion that real “public relations” work 
was seeing that every member in an in- 
dustry made every customer—not skip- 
ping a single one—-satisfied and happy 
with the product. 

While no further “shortages” in pe- 
troleum products either in supply or 
transportation are anticipated for this 
war, nevertheless the oil industry might 
well adopt the idea of the oil burner 
manufacturers, and carry on educational 
work for the most efficient use of every 
single product of petroleum by every 
single customer, great or small. 

The oil industry in view of the political 
storms, will probably need the vote of 
all the satisfied and contented customers 
it can create in the next few years. 

The Oil Burner Institute and the NA- 
TIONAL PETROLEUM NEWS will en- 
deavor to keep the oil industry informed 
on how the “O.B.I.” is doing its share of 
this job. 


Invites Jobbers 
To Help Solve Quality Sales Problems 


The Pennsylvania Grade Crude Oil 
Assn. has just elected five Independent 
oil jobbers to its board of directors. 

This is further evidence of the growing 
recognition by refiners, producers and 
the integrated companies that the Inde- 
pendent owner and manager in oil mar- 
keting has a point of view that may be 
worth listening to. 

So much of the thinking and conver- 
sation of the industry has been about the 
ultimate outlet of petroleum products, 
the filling station, that sight has been 


lost of the fact that what makes that fill- 
ing station profitable is MANAGEMENT 
and what makes it unprofitable is the 
lack of MANAGEMENT or the lack of 
Good MANAGEMENT. The suppliers of 
that MANAGEMENT in oil marketing 
are not just the major oil companies and 
their division and district and local man- 
agers, but also the Independent jobber. 
And that person, because he owns his 
own business, may often have a different 
viewpoint on many marketing problems 
than the man managing for a major oil 
company. 

The Pennsylvania refiners came into 
existence pretty much through the sell- 
ing efforts of Independent jobbers. The 
Pennsylvania refiners probably owe their 
existence today largely to the Inde- 
pendent jobber, because of the important 
portion of Pennsylvania products they 
sell. The Pennsylvania refiners also owe 
much to the Independent jobber today 
because of that jobber’s ability to sell a 
premium product at a premium price. 
Pennsylvania crude oil could not be 
produced because of its small wells, but 
for the premium price paid for it and 
that premium price must be obtained 
from the ultimate consumer of the oil. 
Today, competition of quality of prod- 
ucts and of service to the consumer is so 
keen that a marketer cannot get a pre- 
mium price, no matter what the quality, 
just by asking for it. He must sell the 
quality and then he must sell the price. 

Major oil companies long since gave 
up specializing on the manufacture of 
Pennsylvania crudes, with a few excep- 
tions. They found the job of maintaining 
a special sales story for a special quality 
of limited volume and a special price, too 
much of a task. The same effort and 
money spent on their bulk _ products 


would produce more money. The result 
was that Pennsylvania refiners have 
been more and more dependent of late 
years on the Independent sales factor 
the man who has the skill and could 
afford to isolate a quality product and 
go after a quality price for it. 

Quality selling calls for quality sales 
management and that is what the Inde- 
pendent jobber has been largely supply- 
ing the Pennsylvania refiners, whether 
through his own operated stations, his 
leased stations or his Independently 
owned dealer outlets. The Jobber has 
been doing a real job of management at 
and in respect to all 3 of these classes 
of outlets. In regard to motor oil selling, 
a recent canvass of jobbers by NPN 
resulted in more than 74% of them re- 
porting that for a dealer to do any kind 
of a selling job, the dealer had to be 
cali.d on at least once a week by the 
salesmen for the supplier. 

That is SALES MANAGEMENT. Deal- 
ers don’t sell just because they have 
products on their shelves to sell; they 
sell because they are coached, and edu- 
cated, and supervised and urged, yes 
even threatened that if they don’t sell a 
satisfactory amount the business will be 
turned over to a new dealer. This is done 
py oil marketing MANAGEMENT, which 
consists of major company managers 
and of Independent Jobbers. 

Quality Pennsylvania products are ex- 
cellent sales and price stimulants when 
sold at quality prices. Without quality 
price leaders, an industry can descend ;to 
terrible levels of unprofitable price sell- 
ing. Pennsylvania products need more 
quality price selling. These 5 new job- 
bers on the Pennsylvania board should 
be able to help the refiners and producers 
to still better marketing methods. 





Oil Marketer, Sohio Official 
Give Slants on ‘Gas’ Margins 


NPN News Bureau 

CLEVELAND, July 1. In 
open letters to NPN’s Editor 
Platt, B. H. Hays of Hays Oil 
Co., East Liverpool, Ohio, and 
A. A. Stambaugh, vice-president 
and general sales manager of 
Standard Oil Co. of Ohio, ex- 
change views on the gasoline 
price margin in Ohio. 

In his letter, Mr. Hays states 
the profit picture for the small 
Ohio distributor is “definitely 
endangered because of small 
margins and increased costs of 
doing _ business.” Citing  in- 
creases in Illinois crude prices, 
Mr. Hays points to a resultant 
1.5c increase in Ohio gasoline 
prices. He charges that the in- 


gasoline 
pensate 


reading 


ucts, 


jobber 


prices 


of crude oil.” 
Texts of the 2 letters follow: 


Editor, NPN: 
We have 
considerable 
about government price fixing, 
of petroleum 
government 
of the oil industry, and all the 
go with it. To the 
average man at the pump this 
is all most confusing. 
predicament of the small Ohio 


proration 
ills that 
station operator is more confus- 


ing for at a time when all other 
businesses are showing a profit, 


marketer. 


“scarcely com- 
the increased cost 


Washington. The 
quered; the 
June 17, 1941 


been hearing and 


lately industry to solve 


prod- 
dictatorship 


tised refiner there 
Even the raises of 0.5c each 


the retail service petroleum 


trolled jobber wants any more 
government supervision of the 
oil industry than does the major 
In our own case we 
have neither sought the aid of 
the politicians at Columbus or 
conditions 
over which we have control, we 
have squarely faced and con- 
conditions 
which we have no control, such 
as margins, we have had to live 
with, but without profit. 
ever, it is the contention of this 
writer that it is up to the oil that the 
their own this crude 
problems, or we will have more was it demand that put this 
government supervision. 

In Columbiana and Jefferson 
Counties where we market the 
products of a nationally adver- 
have three 
during the 
past 60 days and the retailer of 
products 


NATIONAL PETROLEUM 
NEWS we find that in July, 
1940, Illinois crude as posted 
by the Sohio Corporation was 
quoted at $1.00 to $1.05. The 
same crude was quoted at 
$1.10 to $1.15 in March, 1941, 
and in your issue of June 11th 
last, the same crude was post- 
ed by the same buyer at $1.32 
to $1.37. Over the period of 
one year the cost of crude in 
the Illinois field increased ap- 
proximately 31%. Could it be 
costs of recovering 

increased 31% or 


over 


How- 


into effect? 

Either way our contention is 
that the marketer of petroleum 
products and _ especially the 
service station operator, has had 
his costs of doing business in- 
creased considerably and except 


increase 


in these for the increased volume that 
counties, and I understand in 
other counties of the 
well, did not share in any frac- 


he might enjoy if he were lo- 
cated somewhere near a defense 
project, his margin of profit per 


state as 





crease was “all absorbed by the 
refiner and the producer” and 
that service station operators 
continue to operate under the 
“usual 3c margin.” 

Mr. Stambaugh, in reply to 
Mr. Hays’ letter, asserts the as- 
sumption that any marketer or 
group of marketers is respons- 
ible for margins is erroneous. 
He also stated the increased 


I2 


the service station operator is 
still struggling along with his 
usual 3c margin. On the one 
hand industry is clogged with 
back orders, labor and materi- 
als are at a premium, yet in 
the’ face of these factors that 
can only tend to increase the 
cost of doing business, the sta- 
tion operator still does not have 
an increase in margins. 

I do not believe, Mr. Platt, 
that any independent or con- 


tional part of this one and one- 
half cent increase. In other 
words our margin is the same 
on the 18c retail price as it was 
on the 16.5c price. To the best 
of our knowledge this increase 
was all absorbed by the refiner 
and the producer. In each case 
the newspaper announcement 
of these increases stated that 
the increase was due to the in- 
creased cost of crude. 

Going back over the files of 


gallon is the same, and his per- 
centage of profit lower. I do 
not say that in the above case 
The Standard Oil Company of 
Ohio realized a profit from this 
increase in the cost of gasoline. 
This profit was realized by the 
Sohio Corporation the produc- 
ing unit of Standard of Ohio. 
It is my personal opinion ob- 
tained from observation, that 
the average small marketer in 
Ohio is doing as good a job of 


NATIONAL PETROLEUM NEWS 
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as 
ne 
at 





merchandising as is the major 
oil company. I personally know 
any number of jobbers and 
service station operators that 
are aggressively merchandising 
the products of major tire com- 
panies and independent refiners 
and yet because of low margins 
are not permitted to make suf- 
ficient profit to expand or to 
lay away a surplus for obsoles- 
cence and other purposes. In 
our own country there is only 
one trackside operator and his 
volume or price tactics injure 
no one. Yet this particular op- 
erator has been held up to us 
as an example of why prices 
have been low here. 

The writer of this open letter, 
Mr. Platt, like any number of 
other distributors in the state, 
does a monthly gallonage of 
less than 100,000 gallons, and of 
this amount a small fraction 
passes through one company 
operated outlet. Our profit pic- 
ture for the coming year, both 
as to gasoline and fuel oil busi- 
ness, is definitely endangered 
because of small margins and 
increased costs of doing busi- 
ness. We cannot control the 
labor situation, neither can we 
determine the margins that we 


can sell our products at. What 
inconsistency! 

Very truly yours, 

HAYS OIL COMPANY 

(S) B. H. Hays 

Text of Mr. Stambaugh’s re- 
ply follows: 

June 27, 1941 
Editor, NPN: 

I have noted the copy of Mr. 
Hays’ letter, who states his 
views in a very clear and dig- 
nified way and certainly de- 
serves a reply. 

In the first place, except in 
an extremely small way, neither 
The Standard Oil Company of 
Ohio nor any of its subsidiaries 
are producers of crude oil, and 
it is compelled to purchase 
practically its entire require- 
ments (over 98%) in the open 
market at the posted price. The 
recent increases in the price of 
gasoline scarcely compensate 
for the increased cost of crude 
oil, due to the advances out- 
lined by Mr. Hays. In other 
words, the recent price increases 
in crude oil and gasoline have 
not improved our profit posi- 
tion. 

In the second place, the as- 
sumption that any marketer or 
group of marketers is respons- 
ible for margins in the State of 
Ohio is erroneous. Insofar as 


our own service station price 
is concerned, it does no doubt 
have an influence upon the 
price which competitive dealers 
may charge their customers, 
but on the other hand, service 
stations operated by The Stand- 
ard Oil Company, handling only 
4 or 5 per cent of the State’s 
volume, have a much less in- 
fluence on the dealer margin 
than does the considerably 
greater gasoline volume sold by 
its competitors have upon The 
Standard Oil Company’s service 
station price. In other words 
competition should and, we be- 
lieve, does set the market level 
for all of us in each area. 

Finally, we quite agree with 
Mr. Hays that our furnace oil 
price is too low. It not only is 
unfair to our company, in view 
of the recent raises in the price 
of crude oil, but certainly must 
work a hardship on our com- 
petitors who buy their supplies 
in the open market. However, 
a proposed advance in its fur- 
nace oil price by this company 
was recently recalled at the re- 
quest of OPACS, and is now 
being held up pending a discus. 
sion with that office. 


Very truly yours, 
(S) A. A. Stambaugh 





Widows of Massacred Countries 
Pin Their Hopes on What God's Sunshine Brings Them, 
As they kneel at Blessing of Britain’s Colours 


Captain Arthur H. Farley, director of Phoenix Oil & Trans- 
port Co., Ltd., London, England, writes to NPN’s editor about 
the latter’s editorial of March 16 on the blessing of regimental 


colors in 


Trinity Cathedral, Cleveland, Ohio. The editorial 


was about “The Mother With the Fumbling Hands” and all the 
other mothers and fathers who came for comfort and prayer 
for their sons welfare and success. 


Captain Farley tells of the 
wiping tears, are turning their 
dom and peace.—_WCP. Editor. 


Mr. Farley’s letter follows: 


Dear Mr. Editor: 

Thanks to the British Navy 
I am privileged still to be able 
toread NATIONAL PETROLE- 
UM NEWS and was much in- 
terested in the Editorial “This 
brings IT awfully close” in the 
March 19th edition which ar- 
rived today. 

Beyond the pale of War’s 
horrors an Editor writes with 
feeling and understanding of 
the Church’s blessing of the 
Colours in an atmosphere of 
peace and yet not devoid of 
ominous portents, to be read 
in the battle scarred City of 
London by an Oil Executive 
who, as a soldier in the palmy 
days of peace has often escort- 
ed the Colours to the Altar 
and, after serving in one War 
and, owing to ill health for all 
too short a while in the pres- 
ent campaign, knows how thin 
the cord that, once snapped, 
turns “IT awfully close” to 
“IT is here.” To a_ soldier, 
that salute to the Altar to re- 
ceive back the Colours is a 
moment not only of impressive 
ceremony but of infinite pride 
only eclipsed by the ceremony 
of the storing of these regi- 
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mothers of Europe who though 
faces to the tomorrow of free- 


mental emblems in the care of 
God’s Church when War’s fury 
is loosed, since Colours are no 
longer taken into battle. The 
Colours are _ stored but the 
pride remains to. strengthen 
the soldier’s fortitude, to in- 
spire to greater worthiness and 
fill his heart with confidence 
that God will defend the right. 
Today in England there are 
hordes of civilians who are in 
the front line of battle from 
the air, who have had no in- 
spiration from the ceremony 
of the Colours but who, be- 
cause they are God-fearing 
citizens, brave the ordeal no 
less worthily and confidently 
than their countrymen in 
arms, in the belief that the 
ungodly ruthlessness, the mur- 
derous and barbaric brutality 
of the Hun cannot prevail. 
Your keynote that “IT is 
awfully close” finds particular 
significance in two momentous 
happenings today. First the 
sinking of the German battle- 
ship Bismarck after its discov- 
ery in Northern waters not a 
million miles from America, 
and your President’s speech 
declaring an unlimited Nation- 


al Emergency. Yes, both cer- 
tainly “bring IT awfully close” 

the first the danger and the 
second the remedy! Why was 
this heavily armed miscreant, 
with its fellow burglar the 
Prinz Eugen prowling so close 
around Uncle Sam’s_ garden, 
and what might have been the 
crime had not John Bull’s po- 
licemen put a timely end to 
the escapade? Your Presi- 
dent’s determined and forceful 
declaration shows an_ under- 
standing of its significance, 
warns householder Uncle Sam 
that he must be alert to the 
dangers, acknowledges that it 
is unfair that he should leave 
everything to “J. B.’s” police 
but that he should give a hand 
to foil these gangsters. 

It is encouraging news _ in- 
deed to the heroes of the bat- 
tlefield of England who night 
after night through long 
months of winter’s darkness 
have withstood the horrors of 
death and destruction rained 
from the sky, who still await 
the next attack by this heart- 
less monster, but whose 
thoughts are not of themselves, 
of their own inconveniences, or 
of their own dangers but of 
the sons of their land in far 
off Libya or fighting a des- 
perate conflict in Crete with 
little or no aerial protection 
against hordes of Hun murder 
machines above them; fighting 
and dying that man shall be 
free. 

Your widow at the Colour 
ceremony may wipe the tear 
from her eyes because of the 
contemplation of things’ to 
come; we have been grappling 


with this monster for 21 
months, and the tears have 
been changed into a silent de- 
termination and confidence of 
pride that it has been ours to 
suffer “this glorious hour” and 
to make the noble contribution 
of sacrifice that smaller na- 
tions may rise again; that 
people the world over may re- 
main free and not condemned 
forever to be serfs to brutal 
Hun masters. “IT” is no long- 
er something ominous but 
something gloriously existent 
that calls forth everything that 
is good in us. The widows of 
massacred Poland, of Czeco 
Slovakia, of Jugo Slavia and 
of noble and gallant Greece 
are pinning.their faith rather 
on that ray of sunshine that in 
your story steals through the 
Church’s yellow window rath- 
er than contemplating the 
“bringing close of IT” with 
foreboding and sadness. 
Your faithfully, 
(S) Capt. Albert Henry Farley 
Director 


California Oil Producers 
Pay Bigger County Taxes 


LOS ANGELES, July 1. 
County mining rights taxes im 
posed on California crude oil 
producers, exclusive of personal 
property and income taxes, have 
more than doubled since 1934, 
Oil Producers Agency of Cali- 
fornia reports. 

Average of county taxes paid 
Dy 7 independent producing 
companies, as reported by the 
agency, were as follows: 
(Figures in cents per bbl.) 


____ epee as 0.16334 
aa + 0.25465 
DE acawntcney 0.31442 
Dee ere 0.39594 
era 0.51161 
Pe en 0.57351 


Canada ‘Gas’ Rationing 
Near, States Howe 


Special to NPN 

OTTAWA, June 28.—Sharp 
curtailment of gasoline con 
sumption will be necessary in 
Canada, in order to give further 
aid to Great Britain, Hon. C. D. 


Howe, minister of munitions 
and supply, stated here this 
week. 


“Steps to this end,” he said, 
“are now being formulated. 
Canada will have to do all it 
can to make available the maxi- 
mum number of ocean tankers 
to Britain in her hour of need.” 
He said the new 236 mile pipe- 
line from Portland, Me., to Mon- 
trea] would release 4 or 5 tank- 
ers for ocean service to Great 
Britain. 

The government, Mr. Howe 
said, was taking every precau- 
tion to see that adequate sup- 
plies of gasoline and fuel oil are 
provided for the armed services 
and for the manufacture of 
munitions. Construction of the 
pipeline was another example 
of the all-out co-operation of the 
U. S. in the war effort. 








N.G.A.A. Personnel 
Named by R. Miller 


NPN News Bureau 
TULSA, June 30. With a 


busy research program  out- 
lined for its 1941-42 season, 


personnel of the National Gas- 
oline Assn, of America’s im- 
portant technical committee 
has been named by President 
Ray E. Miller of Tulsa, vice- 
president, Hanlon - Buchanan, 
Inc, 

H. H. Beeson of Shreveport, 
vice-president Sabine Valley 
Gasoline Co., has been named 
chairman to succeed C. R. Wil- 
liams of Ponca City, Continen- 
tal Oil Co. Mr. Williams is on 
special assignment for his com- 


pany in Baltimore. Carl E. 
Wharton of Gladewater, Han- 
lon-Buchanan, Inc., is _ vice- 


chairman, 

Committeemen are: R. C. Al- 
den, Phillips Petroleum Co.; 
L. A. Boyd, Warren Petroleum 
Corp.; M. R. Church, Shell Oil 
Co., Inc.; G. P. Crutchfield, 
Roeser & Pendleton; D. B. 
Dow, 5 i A G. Ca: FF FB. 
Fisher, Skelly Oil Co.; W. F. 
Fulton, United Gas Pipe Line 
Co.; C. D. Gard, Union Oil Co. 
of California; Joe Gershovitz, 
Parade Gasoline Co.; F. B. 
Haverfield, Continental Oil Co.;: 
T. J. Hunter, Coltexo Corp.: 
Fred. F. Ketchum, Owens, Lib- 
bey-Owens, Gas Dept.; E. C. Le 
Fevre, Cities Service Oil Co.; 
E. M. Parkin, Glacier Produc- 
tion Co.; N. K. Rector, Glen 
Rose Gasoline Co.; C. A. Short, 
Lisbon Gasoline Co.; J. L. 
Thompson, Lone Star Gasoline 
Co.; Carl Vickburg, Carter Oil 
Co.,, and D. M. Wolfe, Stand- 
ard Oil Co. of California, 


Plans Studied 


“The 1941-42 season has 
some extremely important 
work scheduled,” according to 
President Miller. Chief item 
on the agenda is completion of 
studies leading to standardiza- 
tion of fractional distillation 
apparatus and procedure for 
natural gases. This will be 
followed with similar studies 
on liquids, he continued, with 
15 laboratories co-operating in 
the project. 

Other items of research in- 
clude investigation of simple 
methods for determining pres- 
ence of sulfur compounds in 
liquefied petroleum gases, the 
setting up of a standard table 
of volume correction factors 
and completion of a new hy- 
drometer method for determin- 
ing specific gravity of such 
gases. 

In addition, the committee is 
working with other national 


technical societies in perfect- 
ing a standard table of physi- 
cal constants for hydrocarbons 
usually encountered in natural 
gasoline operations. 


Asphalt Rate Lowered 


WASHINGTON, June _ 30. 
Minimum rate of 26.5 per hun- 
dred on liquid asphalt from 
Greybull to Buffalo, Wyo., has 


been authorized over the 
Burlington Railroad by _ the 
Interstate Commerce Commis 


sion to meet truck competition. 


Seeks Crude Outlet 
For Permian Basin 


Special to NPN 

MIDLAND, Tex., June 30. 
Members of the Permian Basin 
Assn, have sent a telegram to 
Oil Co-ordinator Ickes focus- 
ing attention on the almost un- 


limited oil reserves in the Per- 
mian basin of Texas and New 
Mexico, suggesting that parts 
of these reserves be used to 
alleviate possible oil shortage 
on the East Coast by con- 


struction of a pipeline designed 
to tap this area and serve Mid- 
Western and East Coast re- 
fining centers. 

One-quarter of all the U. S. 


oil reserves—nearly 5. billion 
bbls.—underlies the producing 
fields of New Mexico, west, 


west central, north central and 


Panhandle areas of Texas it was 
said, Production from many 
of the fields in this area is se- 
verely curtailed and new out- 
lets can easily be supplied 
without physical waste, the 
wire said. 


See ‘Bottlenecks’ 


Not only would the pipeline 
furnish new markets for this 
oil, but it would replace mar- 
kets given up as result of what 


was termed “the Gulf Coast 
bottleneck.” 
“Bulk of this oil moves into 


this bottleneck and in keeping 
with the national defense pro- 
gram a portion of this avail- 
able production could be moved 

to the eastern seaboard 
and thus supply crude oil from 
which both gasoline and fuel 
oil can be produced,” the tele- 
gram stated. 


Canada Appoints Webster 
Assistant Oil Controller 


Special to NPN 

TORONTO, June 28.-G. Boyd 
Webster, prominent mining 
man and president of Kerr-Ad- 
dison Gold Mines, has been ap- 
pointed assistant oil controller 


for Canada. He will assist 
George R. Cottrelle, oil con- 
troller, and John L. Stewart, 


ceputy oil controller, in the 
work of administering the Can- 
adian oil industry. 








NPN’s Log 


On Oil Legislation 




















Oil legislative information, sum- 
marized below, is based on reports 
deemed reliable although NATION- 
AL PETROLEUM NEWS assumes no 
responsibility for the accuracy or 
completeness of this information. 


STATE 


Bills Introduced 


California 

AR-271, Howser, Lyon 

Creates comittee for State-Federal 
cooperation for the purpose of study- 
ing production, distribution, etc. of 
petroleum products to aid the de- 
fense effort. Passed House. 

New Jersey 

SCR-15, Scott 

Asks’ Secretary of the Interior 
Ickes to investigate thoroughly every 
alternative before the enforcement of 
gasoline-less Sundays. Passed both 
houses. 

Pennsylvania 

H-225, Rosenfeld 

Requests that producers of liquid 
fuels cease from exporting to totali- 
tarian countries. Amended and 
adopted in House. 

Texas 

SCR-84, Stone 

Requests State Land Lease Board 
to refrain from executing furthe) 
leases for producing oil on sub- 
merged lands. To Oil, Gas, and Con- 
servation Committee. 


Changed Status 
Connecticut 
H-954, Smith 
Refunds gasoline 
palities. Vetoed. 
Missouri 
H-516, Schick 
Imposes 2c a gal. excise tax on 
users of motor vehicle fuels, re- 
quires every user to give a bond, and 
exempts contractors on defense proj- 
ects. Passed Senate. 
New Hampshire 
H-439, Rules Committee 
Provides for operation and regula- 
tion of pipelines for transporting 
petroleum products. Passed Senate. 
Pennsylvania 
H-849, Kilroy, et al 


tax to municl- 


Regulates weights of vehicles 
transporting solid’ fuels. Passed 
Senate and approved. 

Texas 
H-9, Harris, et al 

Processing tax of le per gal. on 

gasoline. Killed in House. 
Approved 
California 


A-1433, same as A-1434, Call 
Relating to motor vehicle fuel li- 
cense tax, 
Pennsylvania 
H-376, and S-376, McLane, et al 
Requires labelling of reclaimed o1 
re-refined lubricating oils 


Hearings Postponed 
On Gillette Bills 
WASHINGTON, June 30. 

Gillette oil divorcement _ bill 
hearings have been postponed 
“temporarily and not perma- 
nently” Sen. Gillette’s office 
said today after the Senate 
Judiciary Committee had an- 
nounced that the hearings had 
been “indefinitely postponed.” 
The Iowa Senator will reach 
a decision when further hear- 
ings will be held following his 


return to Washington in 2 
weeks, Sen. Gillette’s office 
said, 


Oil Co-ordinator Ickes was to 


NATIONAL 


have testified on June 26 and 
Paul E. Hadlick, National Oil 
Marketers Assn. on July 3, 
according to plans announced 
by Judiciary Subcommittee 
Chairman Chandler when the 
last oil divorcement hearings 
were held on June 12. 


Atlantic Launches 
Another Tanker 


NPN News Bureau 

NEW YORK, June 28.—Built 
in the record time of less than 
four months, Atlantic Refining 
Co.’s new 19,205-ton tanker, 
SS. W. C. YEAGER, will be launch- 
ed July 7 at the yards of the 
Sun Shipbuilding and Dry Dock 
Co. at Chester, Pa., Atlantic 
President Robert H. Colley an- 
nounced this week. 

The sixth big tanker built by 
Atlantic in the last 3 years in a 
fleet expansion program de- 
signed to increase the efficiency 
of the company’s transporta- 
tion system and to permit the 
movement of increasing quan- 
tities of crude oil from Gulf 
ports to the company’s refinery 
at Point Breeze, the new vessel 
will be placed in service be- 
tween Philadelphia and Texas 
Gulf ports and is expected to 
sail on her maiden voyage in 
August. 

Launching of the new tanker 


will bring Atlantic Refinery’s 
fleet to 25 vessels. Three ves- 


sels of the tanker fleet recently 
were turned over to the govern- 
ment under charter to the Mari- 
time Commission for the British 
war aid. 

Of an all-welded construction, 
typical of many present-day 
tankers, and with an overall 
length of 544 feet, the tanker’s 
capacity will be the equivalent 
of 154,761 bbls., or 6,500,000 gals. 
of gasoline. 


May Tire Shipments 
Highest in 9 Years 


NPN News Bureau 


NEW YORK, June 28. The 
highest single month’s_ ship- 
ment of automobile tires in 


nine years was announced this 
week by the Rubber Manufac- 
turers Assn., in releasing ship- 
ment statistics this week for 
May, 1941. Total units shipped 
were 7,732,828, or 27.8% more 
than in April and 34.4% above 
May of last year. Higher 
previous shipment of casings 
was 10,064,495 units in June, 
1932, according to the associ- 
ation’s figures. 
Of the total shipments for 
May, casings for _ original 
equipment purposes were 
15.7% above April and 35.2°% 
above May, 1940; while re- 
placement shipments were 
36.4% above April and 33.1% 
over May, 1940 replacements. 
Production of automotive 
casings was 6,072,823 units, 
4.3% above April and 12.2% 
above May of last year, and 
stocks in the hands of manu- 
facturers May 31 were 8,373, 
324 units, compared with 10,- 
522,523 for May 31, 1940. 
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New Transport Plan 
Suggests Trucking 
In All Short Hauls 


NPN News Bureau 

TULSA, June 30.—A plan for 
relieving certain transportation 
deficiencies utilizing existing 
transportation facilities has 
been suggested by Jeff T. 
Boucher of Tulsa, manager and 
vice-president of the trucking 
firm of Hugh Breeding, Inc., to 
the Office of Production Man- 
agement and to Oil Co-ordinator 
Ickes. 

Under his plan, transportation 
of petroleum products would be 
limited to trucks within a 100- 
mile radius of all U. S. refin- 
eries, pipeline and marine term- 
inals. This plan would release 
railroad tank cars from short- 
haul movements to cross coun- 
try hauls, thereby relieving 
tension on the East Coast, the 
trucker pointed out. 

To compensate for loss of 
short-haul tonnage by rails, 
truckers would release to rails 
that tonnage now hauled by 
truck beyond the 100-mile zone. 
Exceptions would be_ those 
points not supplied by rails. 
The 100-mile trucking radius 
might be widened still further 
if more tank cars are needed, 
it was reported. 

After pointing out the time- 
saving elements in truck trans- 
portation over rail shipments on 
short hauls, Mr. Boucher con- 
cluded: 

“We feel that a big movement 
of cars from this territory as 
well as from other refining 
points, pipeline or barge term- 
inals can release in ratio the 
same number of tank cars for 
the long hauls we have, thereby, 
relieving the tension in the East 
until the proposed pipelines we 
read about are completed. After 
the emergency is over, then all 
service could be returned to 
normal and shippers be_ per 
mitted to use whatever mode of 
transportation they desire.” 


‘Truck-Competitive’ Rates 
Asked to be Extended 


TULSA, June 30.—Construc 
tion of a pipeline terminal at 
Sioux Falls, S. D., from which 
petroleum products. will be 
shipped to Iowa, Minnesota, 
North and South Dakota destin- 
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ations has prompted request 
for extension of so-called “truck- 
competitive” rail rates now ap- 
plicable from other mid-western 
and northern terminals to in- 
clude Sioux Falls. 

Another proposal being con- 
sidered would include’ Des 
Moines as an origin point for 
the “truck-competitive” rail 
rates mentioned above. Destina- 
tions in Minnesota and Iowa 
would be affected. 


New Trucking Group 
Studies Oil Needs 


NPN News Bureau 
WASHINGTON, June _ 30. 
Determination of how much 
truck transportation, including 
trucks used for hauling petro- 
leum and products, is available 
to meet defense needs, consti- 
tutes the main objective of the 
newly-formed Central Truck 
Transportation Committee, ac- 
cording to the Office of De- 
fense Transportation Commis- 

sioner Ralph Budd. 

Transportation Committee, 
which includes 16 regional 
committees in its set-up, also 
will attempt to co-ordinate ex- 
isting truck facilities to secure 
maximum transportation effi- 
ciency, as its second most im- 
portant objective, and finally to 
secure data for presentation 
to federal priorities officials 
showing new trucks needed for 
the country’s truck  transpor- 
tation system, Mr.  Budd’s 
office said. 

Commissioner Budd, in an- 
nouncing formation of the 
Transportation Committee said 
one of the immediate problems 
facing it “is that of priority 
in motor truck _ transporta- 
tion. A survey of the indus- 
try is now in progress. The 
data about trucks and _ truck 
operators, when obtained, will 
be passed upon initially by the 
regional committees, to ascer- 
tain whether a_ shortage of 
trucks exists.” 

National Transportation com- 
mittee is headed by Interstate 
Commerce Commissioner Rogz- 
ers and the regional commit- 
tees by the 16 ICC Bureau of 
Motor Carriers field office 
men. Members of the regional 
committees will be announced 
soon, Mr. Budd said. 


Rail Lube Reductions 
To Be Docketed Soon 


ST. LOUIS, June 30.-Pro 
posal calling for 1.716 to 1.848c¢ 
per gal. reductions in the all. 
rail rates on lubricating oils 
shipped in tank car lots from 
southwestern refining centers 
to the Atlantic seaboard for ex 
port will be docketed soon and 
submitted to Central Freight 
Assn. for consideration, it was 
learned here today. 

Southwestern Freight Bureau 
and Western Trunk Line Com- 
mittee have already approved a 
somewhat similar proposal and 
it was believed if C.F.A. ap 
proval is obtained on this pro 
posal, new rates could be made 
effective without unnecessary 
delays. 

The proposal calls for a 
3.498¢c per gal. export rate from 
Tulsa, E] Dorado, Ark., Wichita 
and Shreveport to New York, 
Carteret, N. J. and Philadelphia. 
From Amarillo, Fort Worth, 
Houston and Longview, pro 
posed rate to the 3 destinations 
would be 3.696c per gal. 


To Study Rail Rates 
On Wyoming Crudes 


TULSA, June 30.—Drastic re- 
ductions in freight rates on 
Riverton and Lander, Wyo., 
crudes rail-shipped to Duluth, 
Minn., and Superior, Wis., for 
shipment beyond via lake lines 
has been docketed and will be 
given emergency consideration 
by Western Trunk Line Com- 
mittee. Rate committee’s report 
is expected on or before July 7 
it was said. 

Proposal calls for a 62.16c per 
bbl. reduction, to 93.24c, in the 
rate from the Wyoming fields 
to the 2 “jumping off” points on 
the southern tip of Lake Su- 
perior. 


In submitting background 
data supporting proposed 
change, shippers stated there 
is a movement of heavy grade 
crudes from Toledo, Ohio, and 
Michigan points to Superior and 
Duluth by lake tanker. A “sat- 
isfactory” rate from Riverton 
and Lander to the 2 lake points 
would enable Wyoming produc- 
ers to utilize these tankers on 
the return haul. 


Wisconsin Refineries May Use 
Crudes from Mississippi 
NPN News Bureau 

TULSA, June 30. Possibil- 
ity that Mississippi crudes may 
be rail-shipped as far north as 
Sheboygan, Wis., was indicated 
late last week when Western 
Trunk Line Committee revealed 
proposal for a 77.7c per bbl. rate 
on crude moving from Missis- 
sippi oil fields to the Wisconsin 
refining point. Proposed rate 
represents 15.54c a bbl. reduc 
tion. 

Originally submitted to South 
ern Freight Assn., the proposal 
has been docketed with W.T.L.C. 
for concurrence. 


Sheboygan refinery center 
has been obtaining crude from 
Illinois and Nebraska. Inability 
to obtain these crudes in suffi 
cient quantities is said to have 
prompted request for lower 
rates from Mississippi. 


ICC Calendar 
On Oil Trucking 


DECISIONS 


Northern Truck Line, Ine., Willis- 
ton, N. D. v. H. F. Johnson, Laurel, 
Mont (No. MC-C-163.) minimum 
rates and charges of defendant, in 
his contract carrier schedule, on liq- 
uid petroleum and petroleum prod- 
ucts, in tank-truck loads, from Bil- 
lings and Laurel, Mont., and Cody, 
Wyo., to points in western North Da- 
kota and Idaho; from Billings and 
Laurel to certain points in Wyo- 
ming; and from Cody to certain 
points in Montana; found unreason- 
ably low. Minimum rates on the 
same commodities actually main- 
tained and charged by the defend- 
ant (a) to destinations other than 
in North Dakota, found not shown 
to be unlawful in connection with 
loads of not less than 3500 gals.; 
and (b) from Billings and Laurel to 
certain points in North Dakota, 
found unlawful. Reasonable mini- 
mum rates, minimum 3,000 gals., 
prescribed. 

Frederick Mathieu, Worcester, 
Mass. (No. MC-30184 Sub-No. 1.) 
Public convenience and necessity 
found to require operation be appli- 
cant as a common carrier by motor 
vehicle, in interstate or foreign com- 
merce, of liquid petroleum products, 
in bulk, in tank trucks, from Fall 
River, Mass., and East Hartford, 
Conn., to 22 points in Massachu- 
setts, over irregular routes, through 
Rhode Island when necessary. Is- 
suance of a _ certificate approved 
upon compliance by applicant with 
certain conditions, and application 
in all other respects denied. 








Technical Advisors 
To Aid Oil Deputy 


(Continued from page 5) 
code, in which position he spe- 
cialized in handling marketing 
problems. Prior to going with 
the PAB in 1933, Dr. Frey was 
oil expert with Commerce De- 
partment’s Bureau of Foreign 
and Domestic Commerce. He 
is a recognized authority on 
economics of oil marketing and 
has appeared as a witness in 
that capacity at many hearings, 
both in the U. S. and Canada. 

Indications are that Secretary 
Ickes prefers to keep his Pe- 


* 


troleum Conservation Division 
as a separate unit. It was set 
up under the Connally “Hot” 
Oil Law. So, Mr. Swanson and 
Dr. Frey are likely to keep their 
present positions as associate 
directors of the PCD, even 
though serving as advisors to 
the deputy oil co-ordinator. 

George W. Holland, director 
of the Petroleum Conservation 
Division, probably will continue 
in that capacity but will advise 
the co-ordinator’s office on mat- 
ters affecting relations with the 
Interstate Oil Compact Commis- 
sion, the oil-state regulatory 
bodies and on large-scale pro- 
duction problems. 


* 


National Oil Advisory Group 
Discussed by OPM and Ickes 


By Teletupe 

WASHINGTON, July 1. 
Question of whether a national 
oil advisory committee should 
be organized under the new 
commodity set-up of Office of 
Production Management or un- 
der Oil Co-ordinator Ickes has 
been discussed between OPM 
officials and Mr. Ickes, it was 
learned today. But the matter 
is still up in the air. 

Oil was among the commod- 
ities for which, it was an- 
nounced, OPM planned to set a 
section with an advisory com- 
mittee representative of each 
industry. Such OPM commodity 
sections would handle defense 
matters affecting production, 
prices and priorities in these in- 
dustries. 


Knudsen Gives Opinion 


This opened the way to a na- 
tional advisory committee from 
the oil industry which would be 
availabie to the oil co-ordinator’s 
office as well as OPM units and 
other defense agencies. On this, 
OPM Director Knudsen said: 
“All defense agencies, as well as 
the commodity sections, may 
make use of the defense in- 
dustry committees to obtain in- 
formation and advice bearing 
upon their respective problems 
and may have representatives 
at the meetings of the commod- 
ity sections and their advisory 
committees.” 

Last week, OPM spokesmen 
were quite positive in their 
statements that an oil advisory 
committee would be set up, even 
going so far as to say that nom- 
inations would be sought from 
trade associations and groups 
within the industry. But now 
they indicate that there is some 
question as to whether there 
will be an oil advisory commit- 
tee; and, if so, whether it would 
be under OPM or the oil co- 
ordinator. 


Co-ordinator Ickes told the oil 


conference June 19 that national 
advisory committees would be 
set up, “should the need arise.” 


* * * 


Nominations Pour In 
For Regional Groups 


NPN News Bureau 
WASHINGTON, June 30. 
Deadline for nominations to fill 
190 positions on regional ad- 
visory committees has been ex- 
tended until July 2, according to 
announcement by Oil Co-ordi- 
nator Ickes who reports that a 
“very substantial number” of 
nominations have already been 

received. 

Country has been divided into 
5 regions. In each region, there 
will be set up 12-man commit- 
tees to represent production, 
refining, transportation and 
marketing, making 48 commit- 
teemen in each region. The 4 
chairmen of regional commit- 
tees will function as a co-ordi- 
nating committee for that 
region. 

In announcing the deadline 
postponement (originally, all 
nominations were to have been 
in by June 26), Ickes said: 

“We have received a very 
substantial number of nomina- 
tions for the committees thus 
far, and we are pleased with the 
great willingness to help that 
is evident on the part of the in- 
dustry. However, it appears that 
some members did not get word 
of the opportunity for nomina- 
tions as promptly as those who 
attended the meeting, and they 
have indicated that they would 
like additional time to submit 
names. 

“We have decided, therefore, 
that the time for submission of 
nominations will be extended 
until July 2. Promptly after 
that date, we shall make the 
selections and get the commit- 
tees to work on the problems 
facing us.” 


Pennsylvania to Act 
On Oil Compact Bill 


Special to NPN 

HARRISBURG, June 30.—A 
last-minute attempt will be 
made this week to force House 
action on a bill authorizing 
Pennsylvania’s participation in 
the Interstate Oil Compact 
Commission, according to legis- 
lative reports here. Sen. Thomas 
B. Wilson, who sponsored the 
bill, said he has been assured 
that the measure 
ported out for floor 
when the House meets. 
which was unanimously ap- 
proved in the Senate, has been 
in the House committee on 
state government since the end 
of May. 

In presenting the bill, Sen. 
Wilson pointed out that Penn- 
sylvania had been postponing 
action on joining the compact 


action 


but such a move was almost 
mandatory under the _ present 
emergency. Sen. Wilson also 


said passage of the bill by Penn- 
sylvania would give the go- 
ahead to New York and West 
Virginia and that these states 
would join soon afterward. 
With all indications pointing 
toward a July 11 adjournment, 
the bill must get out of commit- 
tee this week to insure passage. 


Plan July 10 Dedication 
Of Cotton Valley Plant 


SHREVEPORT, La., July 1. 
Louisiana state officials are 
scheduled to participate in dedi- 
cation of the recently completed 
Cotton Valley recycling and 
pressure maintenance plant lo- 
cated in the Cotton Valley 
field, Webster Parish, La., on 
July 10, according to announce- 
ment by J. R. Butler, general 
manager of the operators com- 
mittee. 

Built at a cost of $2,250,000, 
the plant will handle 150,000,000 
cu. ft. or more of gas per day. 
Distillate production is expected 
to be about 10,000 bbls. daily 
and more than 500 bbls. daily 
of iso-butane will be manufac- 
tured. 


California Hikes Quota 
25,904 Barrels Daily 
NPN News Bureau 

LOS ANGELES June 28 
Conservation Committee of 
California Oil Producers this 
week recommended an increase 
of 25,904 bbls. for the July 
crude quota, bringing it to 601,- 
939 bbls. daily. 

No change was made in the 
top allowable for July, the fig- 
ure remaining at 142 bbls. per 
well per day. Additional allot- 
ments made to so-called inter- 
mediate wells, totaling 19,734 
bbls. daily, will benefit princi- 
pally wells producing oil of 
23.9 gravity and under, which 
is the grade of oil generally 
needed to fill the demand for 
fuel oils. 
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Rapid Rise in Co jInm 


On the opposite page, per- 
centage increases in prices for 
petroleum products are com- 
pared with percentage increases 
in farm products prices by chart- 
ing them against commodities 
graphs prepared by BUSINESS 
WEEK (May 24, 1941). Prices 
shown on accompanying graphs 
refer only to farm products and 


are not indicative of actual 
prices for petroleum products 
shown. 


NPN News Bureau 
CLEVELAND, July 1.—Price 
Administrator Leon Henderson 
is attempting to put the brake 
on any increase in oil prices. At 
the same time, prices of farm 
products and industrial raw 
materials have climbed much 
more rapidly than prices for 
petroleum products, and _ the 
administration itself, through 
increasing loans to be extended 
on crops of 85% of parity, is 
directly responsible for much 
of the sharp rise in farm prices 
over the past several weeks. 
Moreover, farm interests in 
the Senate are clamoring for 
still higher prices. A price sched- 
ule on cotton and proposal of a 
ceiling on cottonseed oil (up 
68% since Jan. 1, 1941) by Ad- 
ministrator Henderson boiled 
southern Senators into action 
this week and they opened a 


fight to test Mr. Henderson’s 
price control system. 
Oil’s record of prices com- 


pared with prices of farm prod- 
ucts is clearly shown on the 
opposite page where NPN has 
charted rises and falls in petro- 
leum products prices against 
graphs of farm products prices 
prepared by Business Week 
(May 24, 1941). 

During May of this year, for 
example, the average service 
station price for regular-grade 
gasoline in 50 representative 


U. S. cities was approaching 
the average price on Aug. 1, 
1938. During this same period 


Aug., 1938, to May 15, 1941 
when the price the consumer 
pays for gasoline, excluding tax, 
was recovering from a 9% de- 
crease, prices for agricultural 
products increased over 40% 
and prices of industrial raw ma- 
terials increased slightly less 
than 40%. 


Oil Compact To Study 
Needs of Defense 


Special to NPN 
OKLAHOMA CITY, July 1. 
Interstate Oil Compact Com- 
mission’s next quarterly meet- 
ing—to be called some time 
late in July—will be devoted 
largely to discussing means of 
co-operating in the national 
defense program, according to 
announcement by Charles L. 
Orr, compact secretary. 
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Southwest Quotas Curiailed 
‘Due To Shortage of Tankers 


NPN Ivews’ BuFefiu 

TULSA, June 30.s—Despite an 
estimated 6% increase in de- 
mand for U. S. crude in July, 
several southwestern  produc- 
ing states will curtail July al- 
lowed output due to transpor- 


tation deficiencies brought 
about by government requisi- 
tioning of coastwise tankers. 
Texas, Louisiana and New 


Mexico, all capable of produc- 
ing in excess of current output, 
are affected by this temporary 
tie-up in transportation facili- 
ties and have been forced to 
trim production § accordingly. 
Kansas, on the other hand, is 
in better position to transport 
its oil to market and his hiked 
its July allowable to near pipe- 
line capacity. 

Texas producers have been 
hardest hit by the tanker de- 
ficiencies and Texas Railroad 
Commission is curtailing July 


output approximately 23,251 
bbls. below the Bureau of 


Mines’ demand forecast of 1,- 
324,000 bbls. daily. Texas’ es- 
timated actual demand July 1 
will total approximately 1,300,- 
749 bbls., it was believed, with 
little change in field allow- 
ables. Additional shutdown 
days—1 more for the Panhan- 
dle and 2 more for other areas 

were ordered to keep pro- 
duction within the demand esti- 
mate. 


Louisiana Cuts Quota 

Louisiana is reducing its 
July allowable 16,103 _ bbls. 
daily to keep output within the 
Bureau’s forecast. Current de- 
mand estimated by the Bureau 
indicates a 15,700-bbl. reduction 

thought to be result of the 
tanker tie-up. 

Lack of transportation facili- 
ties from the Gulf Coast to At- 
lantic ports will be felt in New 
Mexico for several months to 
come, according to Hiram Dow, 
New Mexico’s representative on 
the Interstate Oil Compact 
Commission. With this in mind, 
New Mexico’s July allowable 
was reduced 4400 bbls. below 
June figure, to 108,600 bbls. 
daily, same as the Bureau’s de- 
mand figure. 


Kansas Hikes Quota 


With the expanded pipeline 
capacity, Kansas Corporation 
Commission hiked July allow- 
able 5000 bbls. above June, to 
237,400 bbls. daily. This fig- 
ure is 12,100 bbls. daily above 
the Bureau’s demand estimate, 
but 13,922 bbls. below purchase 
nominations filed with commis- 
sion. While Kansas_produc- 
tion outdistanced pipeline ca- 
pacity for a few days in June, 
state’s expanded capacity of 


212,000 bis. daily will care for 
the July allowed production, it 


was said. Kansas’ 21,268 wells, 
with estimated potential 7,696,- 
581 bbls., could produce 400,- 
000 bbls. without waste, accord- 
ing to the commission’s prora- 
tion expert. 

Little change in the Arkan- 
sas allowable for July will be 
made. Output will be held to 
a maximum of _ 73,748 _ bbls., 
according to commission or- 
der, 136 daily above June al- 
lowable but 3252 bbls. below 
the Bureau’s demand figure. 


Oklahoma Unchanged 


Oklahoma was allocated 498,- 
3900 bbls. of the country’s total 
crude demand, but July allow- 


able will remain unchanged at 
415,000 bbls. by order of cor- 
poration commission. For the 
past few months more and 
more of Oklahoma’s so-called 
“flush” fields have been 
dropped from the prorated into 
the “unprorated’” class. But 
for July, proportion of produc- 
tion from prorated and_ un- 
prorated fields has taken an 
about face. Unprorated fields 
are scheduled to produce 225,- 
320 bbls. daily or 13,000 bbls. 
less than in June, while pro- 
rated areas will be allowed a 
13,000 bbl. increase, 
Oklahoma’s 
well near 


new discovery 
Apache in Caddo 
County was granted a 40,000- 
bbl. bonus in line with the 
commission’s efforts to stimu- 
late discovery of new oil fields. 
Bonus oil must be produced be- 
fore another well is completed 
in the field, 





That There is Oil 





Tulsa ‘Shows Up’ Missourians’ Charge 


Shortage in JU. S. 








NPN News Bureau 

TULSA, June 30.—Resolution 
by the Missouri legislature ask- 
ing federal 
ties to 
any 
tion of oil during the “present 
unlimited 
quick reply 


authori- 
withdraw 


and state 


repeal and 


limitations on the produc- 


emergency” brought 
from the Tulsa 
Chamber of Commerce that 
the resolution “is no doubt a 
reflection of the mistaken pub- 
lic belief there is a threatened 
shortage of petroleum in the 
U. S.”” The chamber, therefore, 
took steps toward correction 
of this misunderstanding. 

The Missouri resolution stat- 
ed that “the public is threat- 
ened with gasless Sundays and 
heatless Wednesdays.” Oil pro- 
ducing states are limiting the 
production of oil to a_ point 
below actual demand for petro- 
leum products, the resolution 
said. Congress, through the 
Connally law and approval for 
continuance of the Interstate 
Oil Compact, and the Interior 
Department, through issuance 
of demand forecasts, has aided 
these “production control 
schemes,” the Missourians 
charged, 


Would ‘Open Up’ Wells 


Addressed to President Roose- 
velt, Oil Co-ordinator Ickes, the 
Missouri delegation and other 
federal officials, the resolution 
urges repeal and withdrawal of 
any “limitations upon the pro- 
duction of oil.” 

In reply, the resolution adopt- 
ed by the Tulsa chamber said 
possible shortage of petroleum 


on the East Coast was _ not 
caused by any deficiency on 
the part of the oil industry but 
by action of the U. S. Govern- 
ment in diverting tankers from 
normal service. The oil indus- 
try is capable of serving the 
military, industrial and civili- 
an needs of the nation for oil 
and its products without neces- 
sity for curtailment. 

With this in mind, the cham- 
ber deplored the ‘“misunder- 
standing regarding the ample 
supply of oil and its products” 
as indicated by the Missouri 
resolution and urged Mr. Ickes 
to take “steps to disabuse the 
public mind of misconceptions 
regarding ability of the oil in- 
dustry to serve the nation 
without fear of shortage or the 
necessity of consumption cur- 
tailment.” 


Correct False Opinion 


To correct any wrong con- 
ceptions elsewhere, the chamber 
is placing factual evidence be- 
fore every chamber of com- 
merce in the U. S. with plea 
that they aid in “allaying any 


public fears concerning’ the 
plenitude of petroleum from 
the standpoint of supply and 


refining capacity.” 

Adoption of the chamber’s 
resolution was preceded by a 
panel discussion on “Oil and Na- 
tional Defense” by 8 Tulsa oil 
writers. During this discus- 
sion, one writer said the Mis- 
souri legislature probably act- 
ed in good faith, but action was 
a reflection of a campaign by 
a small group of marketers 
who, over the past years, have 
urged repeal of the Connally 


NATIONAL 


law and the junking of state 
conservation laws. 

The oil writers presented 
facts showing that there was 
no basis for these indicated 
fears of petroleum shortage. 


Premier Purchases 
Ohio Oil Refinery 


TULSA, June 30.—Purchase 
of Ohio Oil Co.’s 5000-bbl. re- 
finery at Fort Worth, Tex., by 
Premier Oil & Refining Co. was 
announced late last week by 
Col. J. R. Parten of Houston, 
Premier’s board chairman. 

In addition to the refinery, 
Premier will acquire control of 
the [Illinois Pipe Line Co.’s 
gathering system in west Texas. 
It is under 10 year contract and 
supplies the Fort Worth plant 
with west-central Texas crude. 

Control of the pipeline sys- 
tem will be taken over July 1, 
while the refinery will not 
change hands until July 15. 

Output of the plant will con- 
sist of lubes and refined oil prod- 
ucts, which will be marketed 
locally and into the mid-western 
marketing territory it was re- 
ported. 

Premier operates refineries at 
Longview, Tex., and Cotton Val- 
ley, La. 

Sylvester Dayson is president 
and general manager; Sam W. 
Ross, vice-president, and E. E. 
Jackson, sales manager. 


Issues Recycling Permit 


TULSA, June 30.—Texas 
Railroad Commission has issued 
special permit to Francitas Gas 
Co. to operate a recycling plant 
in the Francitas field of Jackson 
County, Gulf coastal Texas. No 
details as to capacity or output 
of the plant has been announced 
to date. 


See Need for More Drilling 
In Turner Valley Field 
Special to NPN 

EDMONTON, Alberta, June 
30.—Feeling is growing in oil 
circles here that more wells will 
have to be drilled in the Turner 
Valley and other Alberta fields 
if present production is not to 
decrease. The Alberta Conser- 
vation Board report shows 1 
well completed as a producer in 
the week ended June 16 and 
7 other testing after comple- 
tion of drilling. The list shows 
23 drilling, a decline of 7 since 
May 12th. 

E. C. Shaughnessy, superin- 
tendent of the Provincial In- 
come Tax Branch, announced on 
June 25 that new rulings have 
been brought into effect easing 
the conditions respecting de- 
preciation and _ depletion of 
wells. Geological and other ex- 
ploratory costs may be written 
off in future in the year in which 
they are incurred. Previously 
they were considered as capital 
costs and were not deductible. 
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Clean 
Modern 


Restrooms 








A round-up by NPN of the latest de- 
D vchanmnesite in the restroom pro- 
grams of oil companies and independ- 
ent marketers shows a continuation of 
the industry’s campaign to give the pub- 
lic the best restroom facilities that 
money, brains and management can 
provide. 

New equipment is being developed 
and put into service as quickly as it 
is found to be practical. Methods of 
Supervision, education of dealers and 
attendants, and every other factor to 
make restrooms more pleasant and 
better sales factors, today receive the 
personal attention of top executives ef 
the oil companies and the owners of 
independent jobbing organizations. 

Today finds increased travel, better 


2s 4 ised 


business at stations and greater con- 
sciousness of restroom facilities. This 
in turn has caused greater attention 
to that part of oil company manage- 
ment and responsibility by both the 
large and smaller companies. 

As always, at the top of the list of 
restroom problems is_ supervision. 
Companies look at their investment in 
the best equipment and facilities to 
bring results in the form of customers. 
To accomplish this, they are carrying 
on a constant educational program to 
teach men at stations that clean rest- 
rooms are just as important in selling 
as other sales tools and equipment fur- 
nished them by the oil companies. 
Today with that problem even a harder 
one by reason of inexperienced help, 


Magnetize 


Sales Opportunities with= 


® Tile Walls and Floors 
@ Fluorescent Lighting 

@ Comfortable Lounges 
@ Air Conditioning 

® Sterilized Toilet Seats 


supervision of this part of company 
selling operations is receiving more at- 
tention, particularly by the major com- 
panies, than has been true in the past. 
TILE FLOORS 

Equipment and facilities requiring 
minimum effort to keep clean are right 
at the top of the company engineer’s 
specifications in building new stations 
and modernizing old ones. For in- 
stance, practically all the companies 
are putting in tile floors and wainscot- 
ing. This costs approximately $1 per 
sq. ft. as compared with 15c per sq. 
ft. for plaster, but the companies feel 
that the advantages of easy cleaning, 
sanitation and permanence are worth 
the added cost. Full length urinals, 
equipped with flush button placed in 
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the floor where it will be stood on 
while facility is in use, is another 
sanitary convenience now being placed 
in mens’ rooms. 


SEATS STERILIZED 

New in the way of equipment are 
toilet seats, sterilized by germ-killing 
ultra-violet rays. 

After use, the seat rises automatical- 
ly to a vertical position and fits in a 
‘abinet where it is exposed to these 
ultra violet rays. When the seat is 
lowered for use, the electric current is 
broken and the lamp goes out. The 
operation is silent and automatic, and 
entirely harmless to the user. 

The device is in use by several oil 
companies, including every station on 
the new Pennsylvania Turnpike. The 
operating cost of these seats is said 
to be very low, and special plumbing 
is not required. 

RESTROOM LIGHTING 

Lighting in restrooms is receiving 
added attention. Attractive effects are 
being obtained with fluorescent lights, 
using either white, blue-white, pink, or 
vellow. None of these lights affect a 
woman’s make-up. In fact, they are 
closer to daylight than incandescent 
light. Room brightness is made great- 
er by one company which includes a 
large area of glass brick in the wall 
construction when building new sta- 
tions. 

AS a general indication as to what 
oil companies are doing in the way of 
modernizing restrooms, one major 
company tells NPN that it is operat- 
ing under a definite program of re- 
modeling several hundred of its sta 
tions each year. Concerning the fa- 
cilities specified, it is this company’s 


policy to purchase the latest restroom 
facilities. 

Changing conditions are resulting in 
larger restrooms. One company which 
formerly considered ladies restrooms 
as small as 4 ft. x 6 ft. adequate, io- 
day believes this size room only the 
satisfactory minimum for a 1 bay sta- 
iion. 

Another company considers proper 
ventilation essential, either directly by 
windows which can be opened, or in- 
directly by metal ducts leading from 
a grill at the floor to a ventilator on 
the roof. This improvement costs 
from $40 to $50. 

In many of the older restrooms, win- 
dows could not be opened. Now double 
hung windows which can be opened 
are recommended. But because some 
operators feel that this is unsafe, be- 
cause of possible theft, this is said to 
be not entirely satisfactory. In this 
case, indirect ventilation by ducts 
seems to be the only solution. 

Not only are the oil companies and 
independent marketers buying and in- 
stalling modern restroom equipment 
to compete in getting and holding the 
motorists business, but they are con- 
stantly experimenting in methods to 
make this part of their business more 
efficient. 


LOUNGES REPLACING OFFICES 

One company is trying out a plan 
which should result in making its sta- 
tions more pleasant for the customers 
and at the same time solve the prob- 
lem of keeping station men out of the 
office. Where feasible, rooms original- 
ly built to be the service station of 
fices have been remodeled and 
equipped as lounges. The office desk 
is moved to the lubritorium. Entrance 





Typical example of what motorists look 


to the ladies restroom, and sometimes 
the mens’, is then off the lounge. When 
it is necessary for attendants to be 
inside, they stay in the lube room, 
where whatever desk space needed is 
provided. This arrangement keeps 
the operators outside, where they be- 
long. 


RESTROOM CONDITIONING 


Another restroom idea, still more or 
less in the experimental stage, is air 
conditioning. One company reports 
effective results from air conditioning 
restrooms in warm weather areas. 
This company made its original in- 
stallation in 1939, and now plans to 
increase the number of service sta- 
tions having air conditioned rest- 
rooms. On the initial installation, a 16 
lower temperature is maintained than 
prevails outside in the hot weather. 


LOCKED RESTROOMS 

Marketers are still experimenting 
with public reaction to locked rest- 
rooms. One prominent Illinois mar- 
keter has been experimenting with 5 
of his stations in the past few months. 
The doors are locked in these stations. 
The operator hands the key to the 
customers when he sees them headed 
toward the restroom. In the event 
the operator does not see him, it is 
necessary for the customer to ask the 
attendant for the key. To date, 3 of 
the operators are very enthusiastic 
over the idea, but 2 of them feel that 
their business is being hurt as a re- 
sult. 

In several stations this writer has 
seen neatly-worded signs on the door 
reading “Ask attendant for key”. In 
discussing this with experienced op- 
erators, it is the opinion of these sta- 
tion men that male customers do not 
mind this, but that the average wom- 
an feels embarrassed by such a proce- 
dure. On the other hand, one large 
company reports that as the rest- 
rooms have been designed for custom- 
er convenience, it does not feel that 
they should be locked, or that the cus- 
tomer should be compelled to pay for 
these facilities. 

While NPN finds no trend at this 
time toward pay toilets, today’s chang- 
ing conditions, particularly around de- 
fense projects where thousands of 
workers and visitors consider these 
conveniences as a public utility, pay 
toilets may gain wider favor. AS an 
indication of this, one large Illinois 
marketer is seriously advocating the 
idea that cities and towns pay a por- 
tion of service station’s water bills. 

Another Illinois marketer is check- 
ing the reaction of his customers to 
locked restrooms in a number of his 
stations. While he has only been ex- 
perimenting with this for 3 months, he 
expects to continue his research to 
determine more definitely the general 
reaction. In the 3 months trial, he re- 
ports no loss of business, and better 
conditions in the rooms. 

The primary requisite, it would seem 
from talking with marketers who 
have had experience with locked rest- 
rooms, is for operators to be alert in 
spotting customers, particularly ladies, 
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Year in year out— 
Dubbscracking 


During the year 1939, Malco Refineries, Inc., at Artesia, 
New Mexico, processed nearly 500,000 barrels of eastern 
New Mexico crude oil, producing 57.17 per cent of 400 
endpoint gasoline, with an overall processing loss, includ- 
ing non-condensable gases, of only 7.85 per cent, which 
indicates that the plant had a liquid recovery of 92.15 per 
cent—J.C. ALBRIGHT in PETROLEUM ENGINEER, May, 1941 


Very interesting, but how did Malco do it? 
That’s what other refiners want to know 


The answer is—by Dubbscracking 


And why limit the story to 1939 perform- 
ance? The Malco Dubbscracking unit is doing 
just as well today—and has been right along 


Do you know any other process that can 
match those results, day after day, year after 
year? 


You can have Dubbscracking, too, as well as 
every other refiner—along with other processes 
available through Universal that realize the 
greatest values from any crude you run 


Why don’t you have it? 


Universal Oil Products Co 
Chicago, Illinois 


Dubbs Cracking Process 


Owner and Licensor 
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and handing them the key before they 
ask for it. In some localities, market- 
ers find it a necessity to keep the 
rooms locked. This is true in neigh- 
borhoods where “bums” may frequent- 
ly pass the station and in neighbor- 
hoods where “side door pullman pas- 
sengers” disembark and head for the 
nearest service station to wash up. 
The “retort courteous” heard where 
the restroom business is not wanted 
is, “sorry, buddy, it’s out of order.” 

It is quite evident that all the com- 
panies realize the importance of wom- 
en’s restroom. Company engineers, 
merchandising, and perhaps outside 
interior decorators have developed the 
“powder room” to a point where it is 
on a par, or even better, than the ac- 
commodations found in a modern 
movie house or hotel. 

There are often attractive drapes 
for the windows; full length mirrors; 
mirror over washbowl; vanity table 
with mirror and stool; comfortable 
lounge chairs; sanitary napkin dis- 
penser (coin type) and paper towel, 
soap and drinking cup dispensers. One 
item that is small, but rather impor- 
tant, is a glass shelf over washbow/ls. 
This provides a place for women to 
place their make-up articles. It is easy 
to keep clean and cannot be damaged 
by cigarettes. 

White plastic toilet seats are coming 
into general use. These will not suf- 
fer chipping, scratching or burning by 
cigarettes, and maintain their white- 
ness. 

But with all of these innovations and 
with marketers signing checks to give 
the public the absolute best in rest- 
room facilities—far better than found 
in many homes, and as good as in the 
best homes—the big problem is still 
to get the men in the stations to ap- 
preciate the facilities sufficient to keep 
them clean. And there has been no 
let up on this score. Evidence of this 
is cleaner restrooms to be found now 
than was true even a year ago. Man- 
agement technique has been changed 
somewhat. Higher type men are be- 
ing paid more money to supervise sta- 
tion housekeeping. Operators with 
dirty stations who formerly got away 
with “I’m getting the biz ain’t I” are 
finding their contracts cancelled and 
a successor in the station whose mind 
runs first to cleanliness and then to 
gallonage. 

One company found that it was not 
a good system for the salesman sell- 
ing the station, or dealer, to make any 
kind of check on housekeeping condi- 
tions. Regardless of the amount of 
diplomacy used, a dealer resents be- 
ing criticized by a salesman or repre- 
sentative to whom he is giving busi- 
ness. So that company has _ inspec- 
tions made by representatives other 
than those who actually sell the sta- 
tion. 


SYSTEM BRINGS IMPROVEMENT 


Major companies, as well as inde- 
pendent marketing organizations, are 
dependent upon education and sugges- 
tion in order to maintain as high stand- 
ards in dealer or lessee locations as is 
true in company stations. One inde- 
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pendent refiners organization inspects 
and rates its dealers stations period- 
ically by field men. This organization 
found that, as a result, in the first 
year of this kind of operation and in- 
spection, conditions improved more 
than 23% and that additional improve- 
ment was being made all the time. 
This organization makes available to 
operators a complete line of service- 
able and sanitary restroom supplies. 
These supplies include paper towels, a 
mirror towel cabinet, paper cups and 
dispensers, toilet tissue with metal cab- 
inet and powdered soap with a metal 
dispenser. The company requires that 
seat covers be available in all wom- 
en’s restrooms and urge that they be 
provided for all restrooms. 


SUPERVISION NECESSARY 
The “competition” that independent 
marketers face in today’s restroom 
programs can be summed up in the 


words of an executive of one of the 
largest major companies. He Says: 

“Although our company has made 
definite progress along these lines, we 
feel that the problem has not yet been 
completely solved. A program of this 
kind calls for constant supervision and 
improvement; and until we achieve 
uniform restroom standards through- 
out our entire marketing territory, we 
cannot relax our efforts in this direc- 
tion.” 

Company house organs are talking 
restroom cleanliness in almost every 
issue. And companies, big and little 
are emphasizing the importance of 
the subject in trade advertising, sales 
promotion and merchandising. Train- 
ing films and field merchandising per- 
sonnel are all part of the ammunition 
used by today’s progressive marketers 
in the continuous war on the “filth 
column.” 





Census Shows Gain 


Consumption of fuel in 169,790 manu- 
facturing plants of 445 American indus- 
tries has just been reported by the Bu- 
reau of the Census, showing that fuel 
oil consumption, including crude oil, 
gasoline and kerosine, has increased 
from 21,392,296 bbls. in 1909 to 133,- 
773,524 bbls. in 1939, while consump- 
tion of anthracite and bituminous coal 
has decreased from 165,723,398 long 
tons in 1909 to 142,787,289 short tons 
in 1939. Natural and manufactured gas 
has shown more rapid rate of increase 
than fuel oil, jumping from 267,366,197 - 


For Fuel Oil Uses 


000 cu. ft. in 1909 to 2,195,094,255,000 
cu. ft. in 1939. 

Oil industry is 
ol custome rf, 
306 bbls. in the manufacture of 
petroleum products during 1939. Sec- 
ond best customer is the iron and 
steel industry, and products excluding 
machinery, which used 33,055,145 bbls. 
in 1939, followed by chemicals and al- 
lied products, 11,492,567 bbls.; food and 
kindred products, 11,324,669  bbls.; 
and textile-mill products and other fiber 
manufacture, 9,252,369 bbls. 


its best fuel 
using 37,156,- 
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Fuel oil 


MRM coal (Anthracite and Bituminous) 


Chart shows consumption of four types of fuel in manufacturing 
establishments for census years 1909, 1919, 1929 and 1939, ac- 


cording to U. S8. 


Department of Commerce 
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says Champion's Cngineer Earl Twining 


10 OUT OF 12 CARS TO FINISH 
1941 INDIANAPOLIS 500 MILE 
RACE USED CHAMPIONS ! 


Again, as in 16 previous years, a Champion- 
equipped car won the Indianapolis Memorial 
Day Classic. Floyd Davis and Mauri Rose, re- 
lief driver, won driving Lou Moore’s Noc-Out 
Hose Clamp Special. After the race, Davis and 
Rose commented, “You couldn’t ask for more 
perfect, more dependable performance than 
we received from Champion Spark Plugs. 


They certainly were a big help in our victory.” 


IT PAYS YOU WELL TO STOCK AND SELL 


CHAMPION 


SPARK PLUGS 
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MAXWELL HAS A WORD FOR IT---SUPER DELUXE 





Super deluxe are the two words 
always added to “service station” 
when Maxwell Petroleum Corp. speaks 
of its new outlet in Tacoma, Wash., 
which opened last February and sold 
over 28,000 gals. of gasoline during 
the first two days. 

Built entirely of opaque 
glass and trimmed with chrome-fin- 
ished steel, Maxwell’s new station 
boasts everything from an interior of 
knotty pine paneling to a live canary 
with black and white feathers—the 
company’s colors. 

A pine-paneled waiting lounge, 12 
by 20 ft., leads into the women’s and 
men’s restrooms. Venetian blinds shade 
the windows of the lounge, which is 
complete to and including a radio and 
a glass tank of tropical fish, not to 
mention the chromium bird cage with 
the black-and-white canary. 

Motorists approach the station on a 
300 ft. runway to locate at any one 
of 3 pump islands, each with 3 pumps. 
The building also is spacious, being 
160 ft. long and ranging from 24 to 
80 ft. in depth. Inside are the station 
office, a sales and accessory room, the 
waiting lounge, restrooms, lubrication 
room and wash rack. Space at one 
corner of the building is devoted to a 
motor freight line which has _ its 
office and a large storage room with 
private loading platform in the rear. 

A diesel fuel pump is located on the 


structural 





“Just like home 


Maxwell Petroleum Corp 
its new Tacoma 


Fluor nt lighting and an illuminated t 
TOC NNN a+ A a dD, } 
$25,000 1tion at night. During first 2 d 
t ryscoline , V 
W wide dri M 
YY | \? 
See ie 











apron near one corner of the building. 
While the company states it makes no 
particular effort to attract diesel busi- 
ness, an average of 6000 gals. of diesel 
fuel is pumped at this station each 
month. 

Besides the knotty pine paneling in 
offices and waiting lounge, are pastel 
blue Celotex ceilings, asphalt tile floor- 
ing, stainless steel trim and fluorescent 
lighting. Double fluorescent tubing un- 
der the marquee and a 24-ft. illumi- 
nated tower set the whole affair off at 
night. 

Lay-out of the new station was per- 
sonally planned by H. D. Maxwell, 
president of the company and formerly 
an official of Richfield Oil Co. of New 
York and California. A full-time jani- 
tor is employed to keep the station 
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clean and its cleanliness is Mr. 
well’s particular pride. 
Tacoma’s Mayor Harry P. Cain and 
all the city councilmen were present ‘ 
at the opening for an “on-the-spot” 
broadcast. Over 3000 customers were 
served during the 2-day opening and 
2500 additional motorists came just to 
see the station. 
Maxwell reports that 2% tons of 
chocolates were given away during the 
opening——a 1 lb. box with each 7-gal. 
purchase—and the rush was so great 
that 24 service men, including a hand- 
ful of company officials, were busy 
pumping gasoline and servicing cars 
during peak moments. 


Max- 
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@ Leading Airports use the Rapidayton Airport 
Gasoline Dispensing system for many reasons: 

It gives faster service and “keeps ’em flying.” 

Special Airport Centrifugal Pumping Unit is 
mounted in the underground storage tank through 
the regular 4” or larger opening. Motor, immedi- 
ately above and outside the storage tank, is housed 
in a water-tight galvanized pit tank with hinged 


THE DAYTON PUMP & MFG. CO. 
DAYTON, OHIO 


Manufacturers of Pumping 
Equipment for 33 Years 


2 1941 





lid to permit servicing when it is necessary. 

Gasoline Dispensing Unit is at actual point of 
service and is housed in a specially designed, water- 
tight hot-dip galvanized pit tank. Dispensing Unit 
may be placed at practically any desired distance 
from pumping unit since liquid is pushed rather 
than pulled. 

Write TODAY for complete information. 

















Flowers to refresh travel-weary eyes, an immaculate station and the last word in modern equipment makes this Snyder Oil Co. 


station the stopping point of most everybody in Orrville Not shown is a modern lubrication and car washing department 


‘Sam’: Successful Marketer, Good Neighbor 


In Typical Non-Defense Rural Area 


NPN has given its readers on-the- town, Orrville, is perhaps about like 
spot complete coverage of the na- yours. Ee in Wayne Coun- 
tional defense program as it affects Business for Sam is picking up. ty, Ohio, is NOT a defense boom town. 
oil marketers. But NPN has thou- General conditions have a lot to do But like thousands of other com- 
sands of good friends who are do- _withit. But by reading between the ™unities in good farming sections 
ing a real job of marketing without lines, intelligent management, think- Which have no defense projects or 
benefit of any particular local de- _ ing of the other fellow and practical A'™Y camps mirage there is an equal 
fense projects. ian cen tn eo tes tain peenen opportunity, and need, for sound oil 


: é ; company management. So, let’s take 
Sam Bohlen, in Wayne County, why this 35-year-old marketer is so , 


, . 4 . a look at Orrville—typical “non-boom” 
Ohio, is a typical example. His successful. town——and Sam Bohlen, operating the 


Snyder Oil Co. and selling around a 
million gallons of products a year to 
nearly 500 farm customers and through 
his own and dealer outlets. 

You can walk from one end of Mar- 
ket Street to the other in Orrville and 
not hear very much about the war in 
this town of 5000 people. The Courier 
Crescent, an Orrville institution since 
1868, is far more concerned about tell- 
ing who visited who over the week- 
end and getting out the High School 
annual on time than in news about 
plants making material for national 
defense. 

“Old Sheep Hole’’, about a mile and 
a half out on Sugar Creek, where the 
boys spend hot summer days; the 
peach and apple blooms out on the 
edge of town; the new swimming 
pool; the installation of new _ turbo- 
generators and condensers at the mu- 
nicipal utilities plant—these are im- 
portant things in Orrville. 








Clean, carefully checked trucks, operated by courteous drivers, serve some 500 farm If you should happen to stop there 
customers and many dealers and commercial accounts in Wayne County, Ohio, for some time, a good place to get infor- 
the Snyder Oil Co. Photo was taken before drag chain had been attached to truck mation and find out about the town 
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Another Good Reason Distributors Prefer 
to Deal with Socony-Vacuum: 


Your Problems 
Are Our reas 


T’S EASY TO SAY, ‘Our problems are mutual.” 
It comes under the heading of sales talk. 
But actually that’s the kind of teamwork 
Mobilgas-Mobiloil distributors are getting 
from our regional offices every day. 




















That’s why we maintain these offices... 
staff them with competent, experienced 
men with a local point of view. 


We’ve found it pays to have our distrib- 
utors meet with us and help them solve local 
marketing problems. It’s a mighty impor- 
tant reason, we believe, why you will find a 
Mobilgas-Mobiloil distributorship profitable. 





For Complete Details on the Socony- Vacuum Distributorship —write or wire the nearest office listed below: 


NEW YORK, N.Y. CHICAGO, ILL. CLEVELAND, OHIO =‘ MILWAUKEE, WISC. 
26 Broadway 59 E. Van Buren St. 4614 Prospect Avenue 907 S. First St. 
KANSAS CITY, MO. DETROIT, MICH. ST. LOUIS, MO. DALLAS, TEX. 


Magnolia Petroleum Co. 


925 Grand Avenue 903 West Grand Boulevard 4140 Lindell Blvd. , 
Magnolia Bldg. 


Socony-Vacuum maintains many other conveniently located 
service offices to give you close and fast cooperation. 


socony-Vacuum Oil Company, Inc. 
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Every boy and girl in Orrville, Ohio, knows 
tbout this “honor’ bike service station, 
where Snyder Oil Co. furnishes free air, 


tools, oil and kerosine for future car own- 
ers. Only one screwdriver has been lost 
in 2 years—and not a single customer 


This unique, space-saving meter installa- 

tion at the Snyder Oil Co. bulk plant in 

Orrville, Ohio, has proven very satisfac 
tory for that company 
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is the new $25,000 public library on 
North Main and Church Streets. You 
might find bigger libraries, but you 
won’t find them any more modern or 
half as good looking as this Georgian 


style one-story building of red sand 
mold bricks. 

This writer stopped in this new 
building, of which all of Orrville is 
mighty proud, to ask how to locate 
Oil Man Bohlen, who operates the 
Snyder Oil Co. Miss Alma Frey, li- 


brarian, was either puzzled with my 
“rebel accent”, or couldn’t exactly 
place “‘Mister Bohlen.” 


“Oh, you mean Sam”, she said. 
So, Sam Bohlen, first vice-president 
of Ohio Petroleum Marketers Assn., 
whose sound program of marketing 
practices, particularly on safety, rates 
him as one of the state’s outstanding 
marketers, is simply called “Sam” at 
home. And he likes it. 


Ir you talk with some of the people 
around the library, you'll find that 
Oil Man Bohlen had a lot to do with 
it being there. For more than a decade, 
you will learn, it was Sam who kept 
the town’s interest running high until 
the library was built. Perhaps some 
local politics entered the picture, for 
the whole idea was rejected several 
times when elections were held on 
bond issues. But the library is there, 
and it could well be labeled as a mon- 
ument to a fighting oil marketer. 


Sam Bohlen “grew up” with the 
Snyder Oil Co. The company started 
in 1923 when the late E, F. Snyder de- 
cided to get out of the horse trading 
business into a more modern opera- 
tion. When the founder passed on, 
Sam and the rest of the organization 
continued the operation under the 
founder’s name. Sam lays claim to no 
title—not even manager. He calls him- 
self the “coordinator.” And only on the 
promise that NPN would also publish 
pictures of his operating staff, would 
he permit his own likeness to be 
shown, 


It is “coordinator” Bohlen’s doctrine, 
which he practices, that marketers 
look to employes as “business asso- 
ciates”, rather than “hired help”. Per- 
haps that is why he is not bothered 
with 


labor turnover. Of course war 
conditions changed this some, but 


when a man leaves for a defense job, 
or gets in the Army, the entire organ- 
ization feels personally responsible for 
the training of the new man, This 
friendly cooperative spirit is reflected 
in every member of the organization, 
down to the newest colored car washer. 


In the operation of the company and 
its relation to the public, the same 
spirit of thinking of the “other fellow” 
is reflected throughout the entire op- 
eration. 


An outstanding 
and incidently one of 


example of this 
the cleverest 





merchandising plans this writer has 
seen for a long time—is the “honor” 
bike service operated in connection 
with Bohlen’s key service station. Back 
of the service station a space has been 
set aside for the exclusive use of bi- 
cycle owners. The spot has been ar- 
ranged so that there is no danger of 


the boys and girls getting hurt by 
cars, or getting in the way of cus- 
tomers. 

As the accompanying illustration 


shows, all the necessary tools for re- 
pairing a bike have been placed in 
a special rack for the use of the “cus- 
tomers’. Even small cans of kerosine 
and motor oil are provided. 


The tools are never watched, nor 
is there any particular check made on 
them at any time. Yet in 2 years op- 
eration, the only loss has been 1 screw- 
driver. 


There is also a regular air stand 
for servicing bicycle tires. The hose is 


short to prevent use by automobile 
owners. 

Boys and girls from all over town 
come to this bike station. They can 


“fix”? their wheels, fill their tires, talk 
to their bike friends—all without in- 
terfering with regular automobile cus- 
tomers and all free for nothing. It is 
no uncommon sight to see a half 


dozen or so kids with their bikes dis- 
mantled around this “honor” service 
station. 


Anp do the parents of these kids 
trade somewhere else? And when they 
graduate from the bicycle to the car 
class, do these kids remember this 
special courtesy? 


There is no special effort made to 
“sell” these customers. The _ station 
handles bicycle tires, valve caps and 
so on, and naturally gets business 
from the bike station, But the general 
idea is what the big companies call 
“public relations”, and the smaller 
marketers call “good will.” 


This bike service station was not 
provided with the idea of merely get- 
ting business. Back of it was a con- 
stant program of safety practices—in 
this case, keeping children from dan- 
ger—followed by Mr. Bohlen and his 
associates. The Snyder Oil Co. has had 
only one accident and that was sev- 
eral years ago. It was not particularly 
serious. 


On April 15, this year, Mr. Bohlen 
delivered an address before the petro- 
leum section of the All-Ohio Safety 
Congress in Columbus. In that talk, 
which discussed safety practices at 
smaller bulk plants, “THE EMPLOYE 
IS ALL IMPORTANT AND MUST BE 
PROTECTED”, headed the several 
safety angles of his talk. He pointed 
out that marketers today are faced 
with the problem of large turn-over 
of employes; that they should, there- 
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T. FORD TRUCK engineers, the word 
‘“‘exclusive” means “better” as well as 
“different.” The lowest-priced Ford 
Truck has a number of exc/usive quality 
features that help you haul better— 


faster—cheaper! 


See the Ford Dealer about the exc/u- 
sive and time-tested features which are 
available in Ford Trucks, but found 
in no others! Ask him to arrange an 
‘“‘on-your-job” test. With choice of 42 
body and chassis types, 6 wheelbases 
and 3 engine sizes, there’s a Ford com- 


bination for your loads! 


FORD 


1941 





TRUCKS & 


AND COMMERCIAL CARS 





tw the Ford has V-8 POWER, for smooth, eco- 


nomical and dependable operation. Users 
have a choice of two sizes of V-8 engines. 


Vn, the Ford has DIRECT DRIVEN DISTRIBUTOR for 


super-accurate timing. 


Only the Ford has CAST STEEL CRANKSHAFT AND CAM- 
SHAFT for exceptional resistance to wear. 
300% longer wearing. 


| 


Only the Ford has PRECISION-SET VALVES — with 
intake and exhaust valve seat inserts—for 
longer life efficiency. No lifters to adjust. 


on the Ford has STARTER BUTTON ON INSTRUMENT 


PANEL— leaving both feet free to operate 
pedals when starting on hills. 
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Stake truck loading device developed and 
built by Sam Bohlen, head of Snyder Oil 
Co., Orrville, Ohio. On the ends of the 
chains are steel rods which drop into hole: 
jrilled in the back of the truck. Drums 
roll on chain; are loaded in a jiffy by a 
chain hoist—with 100% safety 


fore, make it a point to see that ac- 
cident prevention and safety instruc- 
tion is a definite part of the new em- 
ploye’s daily routine. 


A visit to the bulk plant of this 
marketer indicates without doubt that 
he practices what he preaches. His 
plant is not new, though the equip- 
ment is all modern and is being fur- 
ther modernized as new time-saving 
or safety equipment is placed on the 
market. But even a “rookie” oil man 
would instantly see the good job of 
housekeeping around his scrupulously 
clean bulk plant. As Oil Man Bohlen 
said in his address: “We do not court 
disaster by poor housekeeping, allow- 
ing exposed flames, poor wiring, brush 
type motors and the like to exist on 
our property.” 


Acreat deal of thought has been 
given to the bulk plant loading rack. 
Experience has proved that the great- 
est number of personal injuries around 
bulk plants are received at the load- 
ing rack. Trucks at this bulk plant 
are higher than the loading platform. 
The hazard of employes taking high 
steps in order to reach the cat-walk 
on the truck is overcome by having 
a small pair of steps at each end of 
the loading position. 


The hazard of fires at the plant’s 
loading rack is minimized by prop- 
erly bonding the truck tanks and load- 
ing systems. They are tied together by 
connecting them to a common ground. 
Where truck tanks are not bonded, 
the simple and inexpensive procedure 
of welding lugs on each of the unload- 
ing lines at the rear of the truck and 
connecting them to a grounding plug 


placed on the outside of the bucket 
box, or at the rear of the can rack, 
will bond them. Oil Man Bohlen points 
out that the ground plug in this posi- 
tion, rather than at the top of the 
tank truck near the dome is safer be- 
cause occasionally a spark is created 
when the clamp is attached to the 
plug. Where the plug is at the rear of 
the truck, the spark is not so likely 
to come in contact with the inflam- 
mable vapors, 


Mr. Bohlen has made quite a study 
of the use of drag chains on trucks. 
He tells of a safety engineer of an oil 
company who took a tank truck and 
loaded it with gasoline; checked it 
carefully to make certain that all 
charges of static electricity on the 
truck had been dissipated, and then 
moved the truck forward far enough 
to permit the wheels to turn over 4 
times. When the truck stopped, a 
voltmeter 
chain and it 


was connected to the drag 
showed that 5000 volts of 





Bohlen, head of Snyder Oil Co., Orr- 
hi calls himself its “coordinator 
ks to his employes as “busine 
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electricity had been generated in that 
short distance. This occurred with a 
drag chain in perfect order; in perfect 
contact with the road bed. Mr. Bohlen 
feels that oil companies should be en- 
couraged to bond their trucks, so that 
there will be no false confidence by 
merely using drag chains on their 
equipment. 

The accompanying illustration shows 
a somewhat unusual plan of installing 
meters at the bulk plant. It is particu- 
larly efficient where space is limited. 
By using this method of installation, 
space is saved, and the mechanical 
loading department is all one compact 
unit. 

At the present time, Mr. Bohlen is 
using truck meters at the plant for 
loading fuel oil and products that do 
not run into a large volume. It is his 
idea to use these small-size meters 
while this business is being developed, 
and later using them on trucks and 
replacing them with regular meters. 


Anoruer idea which Oil Man 
Bohlen is playing with at present 
another safety feature—is a device for 
loading drums on stake trucks. The 
general idea of this is shown in the 
accompanying photograph. Two holes 
are drilled in the back end of the truck. 
Pipe is fitted in the holes. The chain 
barrel loading device is also fastened 
in these holes. The drum is then 
hoisted on to the truck, as shown. Use 
of this should prevent accidents that 
we sometimes read about when a drum 
of oil slides back and hits the man 
doing the loading. 

The Snyder Oil Co. is showing nice 
gains in business. War conditions are 
making farmers more _ prosperous. 
They are using their equipment more; 
in some cases adding to it, because of 
the boys who have gone to the Army, 
or to city jobs. People in Orrville feel 
like they can afford better cars these 
days. They’ve always been careful, and 
made their money the hard way. So 
in his contact with local people, and 
in his advertising, Sam Bohlen is talk- 
ing quality. And he is keeping both 
the public and his employes satisfied 
with modern equipment. 





You can't print my picture unless you also show operating personnel,’ said Oil 

Man Bohlen Here they are, left to right, standing Harvey Badertscher, Warner 

Yoder, Robert Ulli, route salesmen; Orlin Lehman, Warner Moser, battery, tire and 

ibrication men. Seated: Bernard Snyder, ti nd accessory department; Mrs. June 
Mr sladys Tschantz, office Weygandt, station salesman 
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RUNNING A SERVICE STATION at a 
profit is a complicated job these days. 


That’s why so many Gulf dealers 
will tell you that Gulf Dealer Training 
is one of their most valuable business 
assets. 


You’d expect to pay a lot for a train- 
ing course like Gulf’s. It covers station 
operation and maintenance, driveway 
service and selling, Gulflex Lubrica- 
tion, keeping books, and every other 





subject that will help Gulf dealers get 
the greatest possible volume out of 
their location and sales opportunities. 


Yet Gulf actually pays newly se- 
lected dealers while they take this prac- 
tical Training Course, in Special Train- 
ing Stations. Dealers now handling 
Gulf Products are constantly being 
trained on up-to-date merchandising 
methods in their own stations. More 
reasons why so many smart dealers are 
deciding to go ahead with Gulf! 








Gulf not only makes good mer- 
chandise but good merchandisers 


—through regular dealer training. 





GULF OIL CORPORATION 


GULF REFINING COMPANY 
3800 Gulf Building, Pittsburgh, Pa. 
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MERCHANDISING: 


This is a readers’ forum on merchandising of petroleum products, automotive 
Let us have your ideas on how to improve selling 


at stations. Address: Merchandising Editor, NATIONAL PETROLEUM NEWS. 





accessories and allied lines. 


= other changes in 


oil marketing merchandising caused 
by the national defense program is 
the tire recapping business. The rub- 
ber and equipment people call it “tire 
renewal.” NPN is now in the process 
of making a complete investigation, 
from the oil marketing standpoint, 
into the various angles of this busi- 
ness. Its findings will be reported 
in an article, or perhaps a series of 
articles, as soon as a complete round 
up of the facts is assembled. 

With all indications pointing to a 
continuation of rubber conservation, 


and with the government and the ma- 


jor rubber companies talking tire re 
newal to the public, right now it looks 


as though the time is not far distant 
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when this heretofore obscure business, 
so far as oil marketers are concerned, 
may become a permanent adjunct to 
oil marketing. If tire recapping is a 
good thing, which undoubtedly it is 
if properly done by reliable people, 
the logical place to merchandise it is 
through service stations. Whether or 
not it will be practicable, or even pos 
sible, for oil marketers to get into this 
business themselves with the equip 
ment and the plant to do the work 
is a question that NPN is now in the 
process of finding out. We know 
of a few oil marketers in the busi 
ness. There are perhaps many mal 
keters with first hand knowledge of 
the business gained from actual ex 
perience. We would appreciate hear 
ing from those marketers, and would 
like to have any questions that might 
be in the minds of marketers who are 
considering getting into the business. 
Names of our correspondents are 
never used when we are requested 
not to do so. It looks as though this 
will be a “hot” subject during the 
next few months, and we are anxious 
to have the viewpoint of our market 
ing friends on the subject. 


+ * * 


No spares?? 


And on the subject of tires— at 
the time this is written there has been 
no official announcement, but it is 
expected that whatever the 1942 auto 
mobile production may be, cars will 
not come equipped with spare tires. 
This may or may not help oil mar- 
keters who are in the tire business, 









for the tire dealer may get that extra 
tire business unless marketers through 
their stations go after it by asking 
prospective new car buyers to pur- 
chase the spare at their stations. 


% * * 


Looking forward 

Some months ago, NPN suggested 
in this page that marketers anticipate 
their own future truck tire require- 
ments. One large rubber company 
executive recently told this writer that 
his company has received orders for 
as much as a year and half normal 
supply from distributors. These or- 
ders are, of course, not being filled, 
but the requests are being back or- 
dered and the chances are that those 
who have anticipated their needs will 
be taken care of better than those who 
are letting “nature take its course”. 


Metal drums 


NPN has heard nothing as _ yet 
about a shortage of oil drums. Pe} 
haps there will be none. On the other 
hand, during World War I, the short- 
age was acute. The chances are that 
oil marketers who are comparing to- 
day’s situation with that of the first 
World War are instructing’ their 
drivers to be just a little more care 
ful in handling drums. Drums stuck 
around inactive accounts, out on farms 
and the various places that they have 
a habit of “hiding themselves” are 
perhaps being brought in and put in 
shape——“‘just in case.” 

* * * 


For your supervisor's idea file 


One marketer gets more service out 
of his equipment at service stations 
by following a program of training 
operators to call customer’s attention 
to equipment in the station. Many 
customers are interested in how it 
works. An explanation of the work- 
ings of a computer pump, an air com 
pressor or lubricating equipment, if 
properly handled, builds confidence in 
the customer’s mind, and at the same 
time a feeling of responsibility on the 
part of the operator. 


Bugs 


Station operators who talk about 
how their bug remover works without 














scratching the finish, while cleaning 
bug-spattered windshields, will be able 
to make many a Sale of glass cleaner 
for home use. 


* * * 


Seen out in the territory 


Independent marketer advertising 
locally in newspapers, at stations and 
by solicitation, “See our ad in next 
week’s Saturday Evening Post.” The 
“ad” is that of his supplier, but it is 
effective, and adds prestige to the in- 
dependent local set up Marketers 
station collecting old aluminum pots 
and pans to assist the government 
defense program ... “Clean across the 
state” advertising by South-western 
oil company Sign seen in Texas 
bulk plant: 


Waste comes from: 


CArelessness 
DiSorder 
MisTakes 
NEglect. 

Company using new safety pro- 
motion idea each month; safety shoes, 
goggles where there is a hazard to 
employes eyes, typhoid vaccine each 
spring without cost, safety hats, 
sleeves turned down to reduce hazards 
of bare arms being burned or coming 
in contact with chemicals. 


Wanted: Oil Students 
For Ickes’ School 


ST. LOUIS—-Following “unclassified” 
want ad was run on the editorial page 
of the June 11 St. Louis Post-Dispatch: 

UNCLASSIFIED WANT AD 

STUDENTS WANTED Ickes 
School of Anti-Salesmanship is about 
to open Summer course in coming new 
development, how to discourage cus- 
tomers. Begins with Eastern filling 
station men, but may extend to other 
areas and other fields later. Intensive 
course to break go-getters of asking, 
“Fill ’er up, sir?” and_ substitute, 
“How about half a gallon?” Also 
courses in. psychology of the un- 
cleaned windshield, how to antagonize 
tourists, making drivers ask for air 
and water, service with a frown (dem- 
onstrated by Prof. Ickes), how to keep 
down oil changes, attaining and keep- 
ing unpopularity. Hustlers who want 
to keep step with new economics and 
turn themselves into nonsalesmen are 
urged to enroll. Apply at Oil Adminis- 
trator’s office for class schedule. 
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Modern an 





ensions Has the latest in 
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control equipment. 


pressure vessels, the technique of which meets the 


latest insurance regulations and code requirements. 


A modern annealling furnace has just been installed with 
precision instruments to assure extremely close temperature control. This 
furnace is designed to perform the important job of stress relieving pressure 
vessels, as well as other welded steel structures, the size of which is limited 


only by transportation facilities. 


X-rayed and stress relieved by Graver —that’s your assurance of entire 


dependability in any equipment requiring this service. 


Fora complete job or stress relieving only, Graver can handle your requirements. 


GRAVER TANK & MFG.CO..[NC. 


4005 Tod Avenue 
NEW YORK om Enel Uche) 
CATASAUQUA, PA EAST CHICAGO, IND. TULSA 


CABLE ADDRESS—GRATANK 
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Phillips’ ‘Volunteer Salesmen’ 


Boost Company's Profits 


“VOLUNTEER SALESMEN” | last 
year sold a volume of Phillips Petro 
leum Co. products that surprised com- 
pany executives. 

The 592 members of their organiza 
tion, Philboosters, made sales in ovel 
50 lines of oil products, specialties and 
accessories. The list, as officially pub- 
lished by the company, included such 
items as 47,000 gals. of gasoline, 1000 
coupon books, over 600 gals. of in 
secticides, 59 dozen golf balls—to men 
tion just a few. No commissions, or 
other compensation, were received for 
these sales. 

The Philboosters organization was 
formed in 1939, at the suggestion of 
a man in the land department. It now 
has over 7000 members. Membership 
is open to all employes not on the 
company’s sales force. Chapters can 
be started in any community where 
the company does business. Their pur 
pose is to create good will for the com 
pany and promote new users for its 
products, through business and social 
contacts of the members. 

This volunteer’ selling—‘“‘Philboost- 
ing”, it is called—has as many tech- 
niques as there are members, vary 
ing from the very subtle to the direct 
sales appeal, ‘“Won’t you try Phillips 
products? I know they are good, for 
I help make them.” 

To illustrate some of the more de 
vious sales approaches—at some com 
munity entertainment in this com- 
pany’s territory, you may meet “Phil 
bert”, the roly-poly accomplice in an 
up-to-date barrel trick that has them 


Seven thousand Philboosters push Phillips Petroleum Co 


ways 


swing out on an old-tin 


Providing music at country “hoe-dowr 


all guessing—“through 
the Philbooster Club.” 


courtesy ol 


If you live around Smackover, Ark., 
don’t be surprised if an old colored 
mule-skinner of years past seeks au 
dience with you. Just another Phil- 
booster, this colored porter and handy- 
man at the Phillips’ properties there, 
walked off with a Philbooster pen, sig 
nal honor for sale of 3 
tor oil. 


cases of mo 


Or in some out-of-the-way place and 
after you’ve exhausted your vocabu- 
lary at the tire that’s flat, a driver 
may long enough to help you 
on the road again. As his car pulls 
onto the road, you may see a decal 
with the Philbooster emblem and the 
words: “I Know Phillips 66 Products 
Are Good—I Help to Produce Them’’. 
He would be another Philbooster who 
has taken “Uncle Frank” Phillips’ ad- 
vice and made a good example of 
himself on the road. 

And if you happen to be among 
those invited to an old-time square 
dance out in the hill country, the band 
that coaxes music from jugs, broom- 
sticks, wash boards and other homely 


stop 


instruments may be a_ Philbooster 
unit called on to help in the merri 
ment. 


Throughout the Phillips marketing 
territory, you'll run across the activi- 
ties of these Philboosters, 7000 strong, 
plugging their company’s products in 
novel ways and recording accomplish- 
ments acknowledged by the company’s 
sales manager. 

“Even with the diligence and ability 





products in 7000 different 
Philly-Billy Boosters 


Here, the 


1t a district meeting 


of our sales representatives, I fee, 
quite certain that sales of Phillips prod 
ucts during 1940 would not have 
reached the gratifying level which they 
did had it not been for the interest of 
the Philboosters,” is the commenda 
tion of E. J. Webster, Phillips’ sales 
manager. 

“When we consider that Philbooster 
efforts are purely voluntary, the ef 
forts and achievements appear all the 
more deserving of congratulations,” 
the sales manager adds. 


The brainchild of Jack Doyle of the 
Phillips land department at Lake 
Charles, La., plans for the Philbooster 
club were approved by the company’s 
Suggestion Committee and in Sep 
tember, 1939, the first Philbooster club 
was formed. 


Membership is available on request 


to all Phillips employes not in sales 
work, with provisions for individual 
Philbooster chapters in any vicinity 


where the company does business. 


The membership application 
forth the following program: 


sets 


“1. I will set an example of my 
own belief in the products which 


Phillips Petroleum Co. manufac- 
tures and sponsors, by exclusive 
personal use. 

“2. I will uphold Phillips prod- 
ucts and associated lines in any 
discussion centered around such 


articles or materials. 


“3. I will endeavor to promote 
new users for products we sell 
in all business and_ social con- 


tacts, but not to belittle similar 


competitive lines. 

“4. Twill at all times encourage 
larger membership in the Phil- 
booster Club by explaining to my 


fellow employes why more sales 

mean more jobs.” 

Officers appointed to each chapte) 
in the club include a president and 
two judges. These officials consider 
the merits of applicants for Phil- 
booster award pens, given quarterly 


The pens are awarded to that person 
in each group of 15 members within 
a chapter registering the most meri- 
torious service during any 3-month 
period. To the 10 outstanding Phil- 
boosters in each 6-month period are 
given automatic pencils enscribed 
with the Philbooster emblem and the 
recipient’s name. 


The Philbooster 
one honorary 
composed of Frank Phillips, 
chairman of the company, 
Adams, president, and the 
directors. 


has 
chapter 
board 
a és 
company 


organization 
chapter—that 


Membership bars have been let 
down only once to receive an “out- 
sider’ as a Philbooster. “Johnny”, 
representative of the Phillip Morris 
Co., was made member of the hon- 
orary chapter not long ago. 


While much of the good-will work 
of the Philbooster chapters is of an 
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Die Me 


UNDER 
THAT 
SIGN- 


You ll find a 
oreater profit 
opportunity 
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As a Cities Service Dealer, I say that from my own 
experience. Perhaps you fill your quota for gasolene, 
motor oil and other routine products just as easily as 
I do. But what about your extra-profit items? 
Chances are it’s like pulling teeth for you to make a 
half-way decent showing on them. Yet that’s where 
the real money lies--and that’s where the Cities 
Service Dealer really gets a break. 


For, you see, besides producing standard products of 
superior quality, Cities Service has developed certain 


CITIES SERVICE OIL 
COMPANIES 


NEW YORK — CHICAGO 
SHREVEPORT 
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unique and exclusive products, and special services 
that really sell-—and sell for keeps. My customers 
come back time and time again for features such as 
Cisco Solvent, Sealed Lubrication and the Power 
Prover, to name only a few. They are proved money- 
makers every one of them. The proof? That’s easy 

it’s right here in the profit columns of my ledger. 


If you want to find out how you can put these 
modern profit-boosters to work for you, clip and mail 
this coupon right now! 


anemweamecmeeamweeamweamweamweanwamwar «== == 


CITIES SERVICE OIL COMPANY ! 
Room 1326, 60 WALL TOWER — NEW YORK CITY ! 
Please show me how I can increase my business in extra profit | 
items. 

Name | 
Address | 
City State | 
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Jess Caparros, Owner, Says: ‘‘Elec- 
tricity that would cost me $154.00 
per month if purchased from power 
company has never cost me more 
than $32.00 per month with my Witte 
Dieselectric Plant . . . My average 
cost per KWH is less than Ic.’’ 

You can also save big money with a 
WITTE—3 to 30 K.V.A., 1, 2 and 4 
cylinders; Built to meet service station 
requirements. Write for details and 
Easy Payment Plan. 





370-B Oakland Ave., Kansas City, Mo. 


WITTE ENGINE WORKS 


* LARGEST BUILDER OF SMALL DIESELS - 











52 
ISSUES 
$3 


News ... Markets . . . Technical 
Developments . . . Merchandis- 
ing Ideas . . . Operating Helps 
- + + Tax and Transportation 
News . . . Statistics, etc. 


NATIONAL PETROLEUM NEWS 


Every Week 








National Petroleum News 

Oleveland, Ohie | 
Send NPN to me for the next 

52 weeks. Enclosed is $8 for one | 


year. (Canada and Foreign $4.50.) 
RRA gre cle cksao use ot case x cae aR, | 
8t.-Bex .... | 
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intangible nature, tangible results of 
their efforts have been compiled in the 
composite report of Philbooster sales 
shown below. These results cover the 


first full year of operation of the 
Philbooster organization ending Oct. 
15, 1940. 


Philbooster Sales for Year Ending 
Oct. 15, 1940 


Product 
Gasoline 
Motor oil 
Motor oil 
Motor oil 
Motor oil 


Amount 
47,125 gals. 
4,152 gals. 
1,454 ats. 
497.5 cases 

159 drums 


Grease 3,532 Ibs. 
Tires 659 
Tubes : 417 
Coupon books : 1,000 
Courtesy cards requested 827 
Courtesy cards issued 594 
Household oil 5 gals. 
Household oil 27.5 cases 
Grease jobs 60 
Batteries 38 
Heaters 11 
Insecticide 490 gals 
Insecticide 244 pts 
Product Amount 
Golf balls 59 doz. 
Anti-freeze 154 gals. 
Glass cleane! 9 doz 


Diesel fuel oil 
Kerosine 


510 gals 
1,100 gals 


Furniture polish 15 doz 
Household accessories (re- 

sale) 16 accounts 
Seat covers 23 sets 
Spark plugs 82 
Livestock spray 5 gals 
Upper cylinder lubricant 2 cases 
Spray guns 20 doz 
Liquid ServiShine glass 

cleaner! 1 gal 
Auto wax 3.5 doz 
Flashlights 2.5 doz 
Body polish 3.25 doz 
Dust cloths 2 doz. 
Polishing cloths 3.75 doz 
Wax cleaner! 1 doz. 

Product Amount 
Hypoid gear lubricant 2 cases 
Headlamps a 
Fuel oil 4 cust’m’rs 


Engine oil 2 drums 


Floor oil 30 gals 
Oil contracts (resale ac- 
counts) 6 


Motor oil 6 drums 
per month 


to one cuSs- 


tomer 
New resale accounts 17 
New cash customers 133 
New Philgas customers 11 
New butane customers 3 
Accessory sales $227.00 
Lamp bulb sales $125.00 
Miscellaneous sales (*) $4,072.87 


*This last item covers all kinds of 
miscellaneous sales in amounts of $100 
or more per order, made by Phil- 
boosters in areas outside Phillips mar- 
keting territory. Sales consisted prin- 
cipally of oils, greases, tires, tubes and 
accessories. 

The sales are entirely outside those 
of the sales department and represent 
efforts of 592 Philboosters. Member- 
ship is now approximately 7000 Phil- 
boosters. 


Included in this composite sales ac- 
count are the individual accomplish 
ments of each Philbooster member. 


There is the Philbooster who spe- 
cialized in the sale of light bulbs for 
autos and crashed through with a 
$95 sales ticket at the end of one 3- 
month period. One Houston Phil- 
booster surprised himself at the re- 
sults of his “volunteer salesmanship” 


during one quarter. A shirt-sleeved oil 
field worker, he turned in sales slips 
covering 473 gals. of oil and 473 Ibs. 
of grease. 


The wife of one Philbooster cam- 
paigned the neighborhood and during 
a 3-month period turned in a record 
of 25 coupon books, with sales value 
of $250. Another employe sold 48 Phil- 


lips golf balls; another 34 tires and 
12 tubes; still another obtained 100 
credit card customers and a traffic 


department employe chalked up sales 
of 7308 gals. of gasoline, 979 gals. of 


oil and 270 gals. of fly spray in 3 
months. 
Then there’s the Seminole, Okla., 


worker who “sold a man the idea of 
installing a whole service station” 
and before calling it a day sold a case 
of motor oil as a starter. 


A Wichita Falls, Texas, Philbooster 
has 86,000 gals. of butane sales to his 
credit in addition to several credit 
card customers. At his own expense, 
this employe in the land and geologi- 
cal department distributed 100 Phillips 
advertising pencils. 


Philbooster No. 2, who signs his 
mail “K. S. Adams, President, Phil- 
lips Petroleum Co.” turned in sales of 
gasoline totaling 15,000 gals. This 
sales work was outside his regular 
line of duties. Incidentally, Philbooster 
No. 1 is Jack Doyle of Lake Charles, 
originator of the Philbooster idea. 

Philnews, Petroleum Co. 


Phillips 


house organ and up to a month or 
two ago official publication for the 


Philbooster Clubs, received the follow- 


ing letter from one of its exchange 
subscribers: 
“T have read Philnews with much 


interest since you have been sending 
it to me, and have come to the con 
clusion it is representative of a fine 
group of people. If you will send me 
a credit card I will be glad to switch 
to Phillips 66 from the gasoline I am 
now using.” 


The 
own publication 


Philbooster group now has its 
the Philbooster. 


After obtaining the accounts of three 
families, a dairy and a hospital, an 
Okmulgee refinery worker penned the 
following verse: 

“Now other companies we do not 

snub, 
form- 


That’s not the purpose of 


ing our Club; 
But to stand up for ours in every 
way, 
And bring in new customers day 
after day.” 

The proud father of twins, one 
Tulsa booster, hit on the idea of sell 
ing cased motor oil in pairs. It worked 
and his dual accomplishments were 
recognized by his Philbooster chapter. 


And as Fred Mills, national presi- 
dent of the Philbooster club says, 
“these people are not hired to sell, 


they know that ‘what helps business 


helps you.” 
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The fcllowing are trademark applications 
pertinent to owr field pending in the United 
States Patent Office which have been passed 
for publication and are in line for early 
registration unless opposition is filed prompt- 
ly. For further information address Na- 
tional Trade-Mark Company, Munsey Build- 
ing. Washington, D. C., trademark specialists. 


Picture of the hands of two men, shaking 
hands. Ser. No. 441,012. Published June 17, 
1941, by Billups Petroleum Co., Greenwood, 
Miss. For fuel oil, gasoline, illuminating 
oil, lubricating oil, gasoline oil, and gear 
grease. 

SECUROIL, Ser. No. 443,329. Published 
June 17, 1941, by Investo Co., Los Angeles. 
For liquid filters and parts thereof par- 
ticularly adapted for use in purifying lu- 
bricating oil. 

POWER MIST, Ser. No. 440,684. Published 
June 17, 1941, by Wallace Emett Francisco, 
doing business at Francisco Laboratory, Los 
Angeles. For motor fuels, namely, gasoline, 
petroleum distillate to be used as a motor 
fuel for internal combustion engines, and 
menthenol fuel. 

VELVETIZER, Ser. No. 442,060, The Cin- 
cinnati Ball Crank Co., Cincinnati, Ohio. 
Filed: March 29, 1941. For lubrication 
equipment including particularly lubricator 
wall batteries, portable and stationary bar- 
rel pumps, oil drains, grease and lubricant 
hose rolls. Published: June 3, 1941. 

120, Ser. No. 442,505, The Warner Chemical 
Co., New York. Filed: April 11, 1941. For 
dry cleaning solvents. Published: June 3, 
1941. 

ATOMOL, Ser. No. 440,217, Socony-Vac- 
uum Oil Co., Inc., New York. Filed Feb. 1, 
1941. For liquid petrolatum. Published: 
June 3, 1941. 

PARID, Ser. No. 443,013, Petrolite Corp., 
Ltd., St. Louis. Filed: Apr. 26, 1941. For 
chemical agent for inhibiting, preventing, 
and removing deposits of asphalt, wax, 
paraffin, organic materials, and the like in 
oil wells, oil collecting lines, tanks, and 
similar petroleum handling equipment. Pub- 
lished: June 3, 1941. 

SPITFIRE, Ser. No. 440,772. James J. Bright 
& Son, Detroit. Filed: Feb. 19. 1941. For 
gasoline. Published: June 3, 1941 
FLAGSHIP, Ser. No. 442,001 Capitol Tire 
& Rubber Co., Inc., Boston. Filed: March 
27, 1941. For petroleum products—namely, 
gasoline and lubricating oils. Published: 
June 3, 1941. 

ALL STAR within a circle of stars, Ser. 
No. 442,224, Chester S. Allen. Warren, Pa 
Filed: Apr. 3, 1941. For lubricating oils 
and greases. Published: June 3, 1941. 


Military Vehicle Output 
Hiked by Truck Plants 


Motor truck plants in the U. S. are 
now turning out, in one month, twice 
as many military vehicles as the Army 
had in operation in 1937, production 
now being 25,000 monthly, Arthur C. 
Butler, manager, Motor Truck Division 
of the Automobile Manufacturers 
Assn., said recently in a speech before 
the Texas Motor’ Transportation 
Assn.’s annual convention. 


Gartman, Naqle Organize 
New Oil Company 


Clara Gartman and James F. Nagle, 
formerly of Skelly Oil Co.’s marketing 
department at Tulsa have organized 
the Midland Oil & Fuel Co. here for 
the marketing of petroleum products. 

Miss Gartman has been with Skelly 
the past 20 years and was in charge 
of natural gasoline sales and outside 
gasoline purchases prior to her resig- 
nation to day to form the partnership. 
Mr. Nagle has been executive assistant 
and prior to that had spent most of 
his 18 years in Skelly’s Marketing De- 
partment. Headquarters of the new 
company will be in Tulsa. 
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Here’s a combination you can't beat—Quality 
at a Price—exactly what every motorist wants. 
Write today for exclusive territory for the sale 
of Fort Pitt Motor Oil. Fort Pitt is made in one of 
Pennsylvania's modern refineries by an or- 
ganization with more than 60 years’ refining 
experience. Also available for exclusive dis- 
tribution are Four-State, Penn Trump and 
Beaver-Penn brands. 


FREEDOM OIL COMPANY, FREEDOM, PA. 


Pacific Coast Bulk Plant and Warehouse 
Los Angeles, Calif. 


FREEDOM eawsewiwn MOTOR Otho 











zatcore PRYS! 


Modernization does more thanim- §& 
prove appearance. It pays cash SESRCUEE SEDER GS Bee 
dividends, increasing sales of gas, 
oil, parts and services often as 
much as 50%. 


A vital part of modernization is The “OVERHEAD DOOR”—mod- 
ern, attractive, made in any size to fit any opening. The efficiency 
of this weathertight door has been tested and proved by more than 
a million users: its fast, easy operation (hand or electric) saves 
time and heating costs. 

There is an “OVERHEAD DOOR” man near you, skilled in expert 
installation. Phone him today. 


OVERHEAD DOOR CORPORATION 
Hartford City, Indiana, U.S.A. 
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Fraudulent Claims for ‘Gas’ Tax Refunds 


Fertile Field for Evaders, NAGTC Hears 


NPN News Bureau 
CHICAGO Fraudulent refund 
claims, transport waterways provide 
best fields of operation for the iarge- 
scale gasoline tax evader, Richard T. 
James, state auditor of Indiana, told 
the North American Gasoline Confer- 
ence here late last month at the cen- 
tral regional meeting. 
Stressing importance of collecting 


all the tax due the government, Mr. 
James chided tax administrators who 
take delight in pointing to larger and 
larger collections with each report. 
“My thought on the matter briefly 
stated is that the great importance 
and success of our several offices 
should not be judged so much by the 
amount due to the state which we col- 
lect as is the amount due to the state 








Well, here it is another 
weekend and I'm not a Gener- 
al yet. But give me time. 


The nearest village is 5 
miles away. All you find 
there is a general store, a 
garage and a canning factory 
—-nowhere to go for any good 
clean fun, unless you drop 
in at a smoke-filled juke 
joint on the way. 


Well, Mom, there's a big 
favor you can do me. The 
U. S. 0. is trying to raise 
$10,765,000 to run clubs for 
us, outside of camp. Places 
with lounge rooms, dance 
floors, games, writing 
rooms. Places you can get a 
bite to eat without paying a 
king's ransom. 


I know you don't have an 
idle million lying around, 
but if you could get the 
family interested and some 
of the neighbors, and if that 
happened all over the coun- 
try, the U. S. 0. could 
raise $10,765,000 overnight. 


bab 
e 


I'd appreciate it a lot, 
Mom, and so would every other 
mother's son in the U. S. 
Army and Navy. 


Love, 
Bill 


They're doing their bit for you. Will you 
do your bit for them? Send your contri- 
bution to your local U. S. O. Committee 
or to U.S. O. National Headquarters. 
Empire State Building, New York, N. Y. 





OPEN YOUR HEART 
OPEN YOUR PURSE 
GIVE TO THE 





which we do not collect,’ Mr. James 
said. 

In listing refund claims as the most 
important problem facing tax admin- 
istrators today, Mr. James cited many 
instances of tax evasion through his 
method which have come to his at- 
tention. Most common is the inflated 
sales ticket. “There has now come 
into great activity cases of collusion 
between the buyer and seller wherein 
the seller issues a sales ticket for much 
greater gallonage than is actually de- 
livered. This is done in a great many 
cases to offer the buyer a price con- 
cession,” Mr. James said. 

In the field of tax evasion in truck 
transport movements, Mr. James listed 
purchase of motor fuel of a state with 
a high tax, “report same for export 
to a state with a low tax, pay this low 
tax and market the material in a state 
with the higher tax” as most common. 


$80 Loss on Each Load 


“T have been advised of operators 
who used this scheme for a consider- 
able period of time before they were 
apprehended,” Mr. James said. ‘The 
equipment of these operators consisted 
of large double-bottom 8000-gal. trans- 
port trucks. Even with only a 1c dif- 
ferential, this amounts to a fraud upon 
the state of $80 on every load.” 

Most effective way to stamp out tax 
evasion is through exchange of com- 
plete information between states, Mr. 
James asserted, praising the N. A. G. 
T. C. for the part it plays in develop- 
ing closer interstate relationships. 


Skelly Oil Enlarges 
Duties of E. H. Wiet 


NPN News Bureau 

TULSA—New and enlarged duties 
for Ellis H. Wiet of Tulsa were an- 
nounced recently by Skelly Oil Co. In 
addition to his present duties as whole- 
sale sales manager in the Oklahoma 
district, Mr. Wiet will immediately as- 
sume charge of all natural gasoline 
sales and direct all outside purchases 
of the company’s light oil require- 
ments, it was announced. Natural gas- 
oline sales formerly were handled by a 
separate unit in the company’s mar- 
keting department. 

Mr. Wiet’s department will be head- 
quartered in Tulsa, although he will 
continue to supervise wholesale sales 
in Oklahoma, Kansas, Arkansas, the 
Texas Panhandle, west Texas and New 
Mexico. 

“Mr. Wiet’s long years of experience 
in the oil industry splendidly qualify 
him for the enlarged responsibility 
which Skelly Oil Co. has placed on 
him,” the announcement said. 


Paraflow Transferred 


Paraflow Sales Division of the Stand- 
ard Oil Development Co. has been 
transferred to Stanco Distributors, 
Inc., for corporate reasons, John A. 
Britton, Jr., manager of the Paraflow 
division has announced. Under Stanco 
Distributors, the Paraflow division will 
be managed by the same personnel. 
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Mid-Continent 


TULSA, June 28.—_Heavy demand for 
gasoline was reported by Mid-Con- 
tinent refiners the past week, with 
harvest demand said to be “making 
itself felt” in most districts. Two re- 
finers said they were “nearly sold up 
for shipment within 10 days,” and a 
third reported “everybody is buying 
‘more’ of everything.” Quotations for 
most part were reported unchanged. 

Inquiry for 40,000 bbls. 60-62 oct. 
100 e.p. gasoline for shipment to Mex- 
ico over 30 days in supplier’s tank 
cars was reported by a North Texas 
refiner. Refiner said he could furnish 
20,000 bbls. at “OILGRAM North Tex- 
as low of price range, date of ship- 
ment,” 10,000 bbls. in his own tank 
cars with buyer to arrange transporta- 
tion for balance. 

Inter-refinery purchases totaling 20-25 
cars 42-44 kerosine and 40 cars of gas- 
oline--which was said to include both 
80-82 oct. Ethyl and 72-74 oct.—-were 
reported by an Oklahoma refiner “to 
meet heavy demand.” Another re- 
ported buying an undisclosed quantity 
of 80 oct. (research). Prices paid were 
not disclosed. 

Inquiry for 5000 bbls. 150-160 vis. D, 
0.10 pour bright stock was reported 
for export shipment. Other inquiries 
for both 0.10 and 10-25 pour grades, 
“not very large but quite a few of 
them,” also were reported for export 
and domestic shipment. 

Price for No. 6 fuel was up 5c on 
low with quotations reported by 2 
Oklahoma refiners at 80c and 85c, 
respectively. One reported sales of 60 
cars at 80c for shipment over July. 


Culf 


NEW YORK, June 28.—Increased 
activity was reported at the Gulf the 
week ended June 28, with several open 
spot sales and inquiries for a variety 
of products reported. 

No. 2 fuel was priced 0.125¢c higher 
at 3.375c, according to reports here 
and from the Southwest, following 
sales of 4 cargoes reported early in 
the week. First sale of “over 100,000 
bbls.” for prompt lifting, coastwise, 
was reported at 3.25c. Of the remain: 
ing 3 cargoes, 100,000 bbls. each for 
lifting over the next 3 months, 1 
brought 3.375c and the other two, 3.5c, 
according to report. Late in the week, 
2 refiners reported inquiries for 100,- 
000 bbls. of No. 2 fuel for July lifting, 
coastwise. 

Cargo of 75-80,000 bbls. of min. 80 
(research) gasoline was reported 
sold at 6c, for lifting July 6, coastwise. 
Inquiries reported for this grade to- 
taled 155,000 bbls. for lifting in July, 


oct. 


hu 2, 1944 


coastwise. Refiner offerings were re- 
ported from 5.75 to 6.25c. 

Two other gasoline inquiries were 
reported, 1 for 80,000 bbls. of 74 oct. 
leaded and 1 for 75,000 bbls. of 70 
oct. unleaded, both 400 e.p., for July 
lifting, coastwise. 

Two Bunker “C” inquiries were re- 
ported, one for 300,000 bbls. for lift- 
ing July, August, and September and 
one for “as much as can accumulate 
up to September 1” for September lift- 
ing, coastwise. 


Atlantic Coast 


NEW YORK, June 28.—Gasoline and 
kerosine prices were higher at several 
South Atlantic points the past week, 
according to suppliers’ reports, with 
demand for all products along the sea- 
board said to be “heavy as ever” and 
the shortage of supplies “just as 
great.” 

At Jacksonville and Tampa, low quo 
tations for min. 80 oct. (research) gas 
oline were reported up 0.25¢c to Tc. 
Supplier of 72-74 oct. at these points 
also reported 0.25¢c advance in his quo 
tations to 6.75c. 

Advances of 0.25c in kerosine were 
reported at Wilmington and Savannah, 
to 5.25¢c, and at Jacksonville, to 5c. 

Sale of 100,000 gals. of No. 2 fuel at 
5.3c was reported at New York; quo- 
tations reported by New York suppliers 
for this oil were unchanged at 4.9 to 
5.29¢c tank cars, 4.8 to 5.25¢c barges. 

One supplier reported 10c advance 
to $1.75 per bbl. in his open _ spot 
quotations for straight-run, low pour 
test No. 5 fuel at New York, stating 
that he sold 10,000 bbls. at that price 
on June 26. Additional sales totaling 
25-30,000 bbls. had been made recently, 
also at $1.75, he added. Quotations re- 
ported by other New York suppliers 
were at $1.65 per bbl. 


Mid-Westen 


CHICAGO, June 28.—-All grades of 
gasoline were in big demand through- 
out the past week, according to re- 
finers and tank car marketers in Chi- 
cago. One refiner said his gallonage 
for May was the biggest in his com- 
pany’s history. 

Inquiries for fuel oils were reported 
numerous with most suppliers turn- 
ing down all new contracts. Some 
said they were allocating fuel oil to 
old contract customers. 

Open spot sales reported during the 
week were 3 cars 80-82 oct. Ethy! gas- 


Oline at 6.25c; 17 cars 72-74 oct., 12 
cars at 5.75c, and 5 cars at 5.875c; 
7 cars 63-66 oct., 2 cars at 5.125¢c and 5 
cars at 5.25c; 1 car 60 oct. & below 
at 5.125c; 6 cars 41-43 kerosine at 
3.75¢c; 4 cars 42-44 kerosine at 3.75c; 


MARKETS . 


and 2 cars 
Group 3. 
Group 3 quotations reported by re- 
finers ranged from 5.875c to 6.25c¢c for 
72-74 oct., 5.5 to 5.75¢c for 63-66 oct., 
5.1 to 5.375¢e for 60 oct. & below. 
Group 3 quotations reported by mar- 
keters ranged from 5.625 to 5.875¢c for 
72-74 oct., 4.75 to 5.25¢c for 63-66 oct., 
and 4.625 to 5.125¢ for 60 oct. & below. 


range oil at 3.75c, FOB 


LOS ANGELES, June 28.--An _in- 
crease of 0.125c was reported here in 
quotations for cargoes of 390 e.p. blend, 
66 octane gasoline and U. S. Motor, 
60 octane minimum, bringing the 
ranges respectively to 5.375-5.625¢e and 
5.25-5.5¢e. Quotations on other grades 
were reported unchanged. 

An upward trend was reported on 
all grades of diesel fuel, with quota- 
tions on 24 gravity and above ranging 
from $125 to 1.40 per bbl. A cargo 
of 32 gravity gas oil was said to have 
been quoted at $1.35 per bbl. Quota 
tions on diesel under 24 gravity were 
said to range from $1.15 to $1.25 per 
bbl. 

In the domestic market, limited 
quantities of gas and diesel oils were 
reported offered at $1.10 to $1.20 per 
bbl. at independent refineries in the 
Los Angeles Basin. 

Third grade gasoline was reported 
unchanged at 5.75 to 6.25¢c per gal. 
at independent Basin plants. 


Pennsylvania 


CLEVELAND, June 28.—Prices 0.25c 
higher for kerosine and fuel oil 0.5c 
higher for high flash cylinder stocks, 
were reported by western Pennsyl- 
vania refiners the last week in June. 
Demand for most products continued 
heavy, refiners said. 

In the Bradford-Warren districts, 
quotations reported for 45 w.w. kero- 
sine ranged from 6 to 6.25c; in the 
lower field, 5.75¢ to 6c. Quotations re- 
ported for 36-40 fuel were 6c, and 5.5 
to 5.75¢e, for the 2 districts, respective- 
ly. Sale of 36-40 fuel at 5.75c was re- 
ported in lower field. 

For high flash dark stocks, quota- 
tions reported by refiners ranged from 
13.5 to 15¢e for 600 and 14.5 to 16c for 
630. Demand for these products was 
said to have “picked up considerably.” 


No changes were reported in quo- 
tations for bright stock or neutral 
oils. “Sales of 200 vis. neutral have 


been made at 37c, 38c, and 39c,”’ one 
refiner said, adding that he was offer- 
ing to his regular customers at 30c. 
Quotations reported by other refiners, 
also for limited sale to regular jobber 
and compounder customers, ranged up 
to 35c. 





















































In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 
(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 
HOW PRICES ARE REPORTED where shipment is generally to be made in ninety days. Prices are FOB refineries, 
»ipelines, or tanker terminals in districts designated. 
Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S es e 7 s 
OILGRAM and are as published in the Monday issue of the OILGRA M. Prices shown are for quantities in bulk such as tank car lots, motor transport lots 
PLATT’S OILG or barge lots; and in cents per gallon; heavy fuel oils are in dollars per barrel of 42 
y RAM is a reporting service issued in three identical otisions caity U.S. gallons; wax and petrolatums are in cents per pound. Prices applying to barges 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATT’S OIL or cargoes only are so designated. 
GRAM gathers and publishes what its publisher and representatives “ot Ne to be Prices do not include taxes or inspection fees. Prices are published at the close of 
accurate news of sales, prices and current happenings affecting the oil industry the business day. 
and that will be of interest to its subscribers. As this information is usually private, Mid-Wes —_— 1 if, ‘ er i 
OILGRAM reports it according to what it is able to obtain from sources deemed Mid-Western prices in the tables were gathered from refiners with offices locatec 
reliable. in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
All inf (Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
in pamiion is supplied without guarantee as to its completeness, accuracy which uses Group 3 as a price basis for the ease of comparing prices even when the 
time of transmission or promptness of delivery. material originates in another refining district. Other refinery prices are given 
The subscriber receives this information for his private use and not for resale or by and for the particular refining district where the material is made and from which 
further distribution. it is shipped. 
Publisher reserves the right to change the extent, nature and form of showing this When prices obtained by OILGRAM do not conform to these conditions the ex- 
information at any time. ception and the new conditions are noted in the news lead or in conjunction with 
Prices shown in the tables are quotations (meaning sellers’ general offers or posted the price table by footnote or otherwise, for the particular refinery or sales district 
prices), or actual sales prices, reported to OI[LGRAM by refiners for “‘open spot ce tay ‘al te covered by OILGRAM'S — oe . 
transactions, except as otherwise specified. ‘rude oil and products covered by AGRAM’S news and price service, except 
Pri ; ~- where noted, have been represented to the publisher as fully up to the customary 
rices arrived at by discounts off a specified price or ‘‘market date of shipment,’ trade specifications indicated and according to the generally accepted methods of 
prices named in contracts or prices arrived at in accordance with any arrangement test: and all crude oil and all products thereof as having been lawfully produced 
made prior to date of sale, are not for “open spot” transactions and therefore are and transported. 
i re: in making the price tables. Prices made to brokers and prices in Any apparent error should be reported to the nearest OLILGRAM or National 
nter-refinery’’ transactions are also not considered except as may be note Petroleum News office at once as no correction will be made after the second issue 
All prices are for “immediate” shipment except in Gulf Coast balk transactions of the OILGRAM or National Petroleum News following its publication. 
SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 
and limiting sales to regular customers only, with varying definitions for such customers. Refiners report refusing to accept higher prices bid by 
new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices, that do not become 
sales, are, when learned, reported in the news leac 
™ . a I . J 
Summary of Daily Gasoline Prices (June 24 to June 30) 
U. S. Motor, (ASTM octane) Monday Friday Thursday Wednesday Tuesday 
80-82 octane Ethyl: June 30 June 27 June 26 June 25 June 24 
Oklahoma........ ae i ea 6.5 7.25 6.375- 7.125 6.375- 7.125 6.375-— 7.125 6.375-— 7.125 
Mid-Western (Group 3 basis)........ : 7.2(1 2 (1) 7.2@) 7.2 (1) 7.2 (1) 
N. Tex. (For shpt. to Tex. & N. M. dest’ ns.) 7 (2 6.875 (2) 6.875 (2 6.875 (2 6.875 (2) 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 7 (1 7 (1) 7 (1) 7(1) 7 (1) 
72-74 octane: 
Oklahoma... . - ae 5.875- 6.3 5 .875- 6.125 5.875 5 .875- 6 5 .875- 6.125 
Mid-Western (Group. 3 " basis) . ie 5.875- 6.2 5.875-— 6.25 5.875 5.875- 6.: 5.875-— 6.25 
N. Tex. (For shpt. to Tex. & N. M. dest’ns.) 9.875- 6.375 5.875- 6.375 5.875 5.875-— 6.5 5.875-— 6.375 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 6 6.3 5.875- 6 5.875 5.875- 6 5 .875- 6 
63-66 octane: 
Oklahoma... . eee 5.5 9.9 5.5 o.ae 5.5 5.73 5.9 5.79 + 5.75 
Mid-Western (Group. 3 basis) ae 5.5 5.8 5.5 §.75 5.5 a 5.5 5.75 §.5 - 5.75 
ad Tex. (For shpt. to Tex. & N. M. dest’ns.) >.5 6 5.5 6 3.5 6 5.5 6 5.5 6 
° Tex . (For shpt. to Tex. & N. M. dest’ns.) 5.625 5.9 5.5 5.625 5.5 5 5.5 625 5.5 5.625 
60. td eon & below: 
Oklahoma etal iter er §.125- 5.5 S$.) 5.375 5.1 5 §.1 § .375 §.1 5 
Mid-Western (Group 3 basis) : ae Sa 5.4 5.1 5.375 5.2 5 $1 5.375 5.1 S. 
N. Tex . (For shpt. to Tex. & N. M. dest’ns.) 5.125- 5.625 5.125- 5.625 §.125- 5 5.125- 5.625 §.125- 5 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 2.20 Re 5.1 5.25 1 5 BA 5.25 o.2 5 
Motor Gasoline, 72-74 octane (ASTM) 
ew York harbor Saeed ; 8 8.5 8 8.5 8 8.5 8 8.5 8 8.5 
New York harbor, barges ee (Py 8.5 7.75 - 8.5 7.75 - 8.5 7.75 -— 8.5 7.75 - 8.5 
Philadelphia district : ate Re 8 8 8 8 8 
Baltimore district. . . : 8 (1 81 8(1 81 81 
Motor Gasoline: 
Western Penna. Bradford-Warren: 
Min. 80 Oct. (39 Research) 8(2 8(2 8 (2 8 (2 8 (2) 
74-76 Oct. (ASTM) 4.t0(] 7.75 (1 7.75 (1 75 (1 7.75 (1 
74-76 Oct. (L-3) 7.9-7.73 (2 7.3-7.75 (2 7.5-7.75 (2 1.324 7.5(2 
Western Penna. Other Districts: 
Min. 80 Oct. (°39 Research) >» 81 B (1) 8(1 81 8 (1) 
74-76 Oct. (ASTM).. t.20 7.75 7.25 7.¢ 7.25 7 5 ica 4.80 7.25 7.7% 
74-76 Oct. (L-3) 7.25-7.5 (2 7.5 (2 7.9 7.5 (2 7.5 (2) 
Gasoline—U. S. Motor (ASTM Octane) except where otherwise specified 
Prices Effective » 30 p 2: Prices Effective j 30 June 23 4 2 ie . LL a | 
yeaa Some June 23 one Sereetors res Kerosine, Gas & Fuel Oils 
OKLAHOMA KANSAS (For Kansas destinations only) 
80-82 oct. Ethyl . 68 7.25 6.375- 7.125 80-82 oct. Ethyl 7 A(1 7.4(1 Prices Effective June 30 June 23 
72-74 oct. . 5.875- 6.3 5.875- 6.125 72-74 oct 6.2 6.3 6.2 6.25 OKLAHOMA 
63-66 oct - 5.5) -5.9 5.5 - 5.75 63-66 oct S.7 -3.9 3.7 - 3.8% 41-43 grav. w.w 4.375 375- 4.75 
60 oct. & below 5 125-5 4 > a 5 375 60 oct. & below 5.4 5.5 >.4 5 42-44 grav., w.w “e 5 4.875 
60-62 400 e.p 5.25 (1) >. 125 (1 ARK. (For shipment to Ark. & La Range Oil 1 4.375 
79-78 ont 6a . 875 (1 No. | P.W 3.875 875- 4.125 
70-72 oc 5 875 5 TS | No. 1 straw 3.5 -4 5 —4.25 (2) 
MID-WESTERN (Group 3 basis) bs ag bel < rer I rae a ' Nw 2 straw Rs ‘ 5 3.75 
»” oc c reClOW od.” ( » io - A . 
80-82 oct. Ethyl ; 7.20) 7.2(1 ei 2 , U.G.L. gas oil 3.54 3.375 (1) 
72-74 oct ‘sees. 5.875- 6.2  5.875- 6.25 WESTERN PENNA. (Motor gasoline.) No. 3 fuel 3.375 375— 3.625 
63-66 oct 3.5 5.8 §.5 §.75 Bradford-Warren | No. 6 fuel $0. 80-$0 85 75-$0 .85 (2) 
60 oct. & below 5.1 5 5.1 5.375 Min. 80 oct 29 re 14-16 fuel $0 95 (2 $0 95 (2) 
search 8 (2 8 (2 
- ; os 74-76 oct. (ASTM 7.75 (1 7.75 (1 ee ; , 
N. TEX. (For shpt. to Tex. & N. M. dest’ns 74-76 pa L-3 7 57 > 9 75 (9 MID-WESTERN (Group 3 basis 
80-82 oct. Ethyl 7 (2) 6.875 | O ey 41-43 grav. w.w 4.375- 4.75 4.375- 4.75 
3 « ther districts ms i pA ae 
72-74 oct 5.875- 6.375 5.875- 6.375 ee 12-44 gray. w.w $5 - 4.875 4.5 - 4.875 
63-66 oct 5.5 -6 5.5 -6 Min. 80 oct. (°39 re : Range Oil 11 4(1) 
60 oct. & below §.125- 5.625 5.125- 5.625 _ search ie eee | o. | p.w 3.75 —- 4.125 3.75 — 4.125 
60-62, 400 e.p. 5.25 -5.5(1) 5.25 -5.5(1 74 40 oct AST M é = ap — (.20 ~ e 2 No. 2 straw 3.375-— 3.625 3.375-— 3.625 
74-76 oct. (L-3 7.25-7.5 (2 7.5(2 No. 3 3.25 — 3.5 3.25 — 3.5 
— : ba fs CENTRAL MICHIGAN (FOB Central Mich. re- No. 5 $0.85 (1 $0.85 (1) 
W. TEX. (For shpt. to Tex. & N. M. dest'ns finery group basis for shpt. within Mich.; shpts. may No. 6 90.85 (1 $0.85 (1) 
80-82 oct. Ethyl 7 (1) 7 originate at plants outside Central group 
72-74 oct 6 6.3 5.875- 6 US t Oct 3 _— > , sia 
63-66 oct 5 625- 5.9 8 « 5 625 ea ct. I 85 8 gs N. TEX. (For shpt. to Tex. & N. M. dest'ns.) 
60 oct. & below >.20 3.8 5.1 5.25 67 69 oct -- 7 72 7 95 7 76 41-43 grav. w.w , 1 4.875 4 4.875 
‘ 7° wl oe nas, ihe: > 9 277 (9 97 a72 (9 
Str. run gasoline, ex No. 1 P.W 4.125-—4.375 (2)4.125-—4.375 (2 
a Tey . ‘luding Detroit shpt 6 6.25 6 6.25 
CENT. W. TEX. (Prices t +k transports : : na os = 
. a aatiiayioraaten ie a OHIO (S. 0. Ohio quotations for statewide delivery AMARILLO, TEX. For shpt. to W. Okla. & Tex 
80 ri 2 above oh and } eae to exceptions for local price disturbances differential territory 
67-69 oct : << 72-74 oct 8.375 8.375 41-43 grav. w.w 4.75 -— 5(2 4.75 - 5(2 
62 oct. & below 5.25 (2 CALIFORNIA U.S. Motor No. 1 straw 6.32 3(l 
98 rrav., 375-400 i ‘ . 
"— ee a & ee ace - 7.25 7 7.95 KANSAS For Kansas destinations only) 
AMARILLO, TEX. (For shpt. to W. Okla. & Tex 14-58 grav., for outside 41-43 grav. w.w 4.6 (1) 4.6 (1) 
differential territory state shipment 6 6.75 6 6.75 42-44 gravity w.w 1.7 4.875 4.7 4.875 
60 oct. & below §.125-5.5 (2 §5.125-5.5 (2 54-58 grav., for instate No. | p.w | 4.3(2) 4.1 4.3(2 
60-62, 400 e.p 5.375-5.625 (1)5.375-5.625 (1 shipment 5.75 6.75 5.73 6.75 No. 6 fuel $0. 85- $0.90 (2)$0.85-$0 .90 (2) 
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REFINERY PRICES (Continued) 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 


and limiting sales to regular customers only, with varying definitions for such customers. 


Refiners report refusing to accept higher prices bid by 


new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices, that do not become 


sales, are, when learned, reported in the news leads. 





Kerosine, Gas & Fuel Oil 


(Continued) 


Prices Effective June 30 June 23 
ARK. (For shipment to Ark. and La.) 

11-43 grav. w.w. 4.625 (1) 4.625 (1) 
me 2... 4(1) 4(1) 

No. 2 ’ 3.375 (1) 3.375 (1) 
No. 3 fuel 3.375 (1) 3.375 (1) 


Tractor fuel, for shpt. 
to Ark. points only 5.125 (1 5.125 (1) 


WESTERN PENNA. 


Bradford-Warren: 


45 grav. w.w. . & 6.25 5.75 6.25 
46 grav. w.w. 6.125 (1 6.125 (1) 
No. 1 fuel. . 6.25 (1) 5. 75-6. 25 (2) 
No.2 ” : 5 .875-6.25 (2) 5.875-6.25(2) 
No.3 ” . ; 6.25 (1) 6.25 (1) 
36-40 gravity 6 (1) 5.75 (1) 
Other districts: 
45 grav. w.w. 5.75 6 5.5 6 
16 grav. w.w. 9.75 6.125 5.75 6.125 
47 grav. w.w. 5.875-— 6.25 5.875-— 6.25 
No. 1 fuel 5 .625- 5.75 5.375-— 5.75 
Nea ” 5 .625-— 5.75 5.375- 5.75 
No.3 ’ ; ee &.% 5.375- 5.75 
36-40 grav., Pittsburgh 

dist. prices excluded 5.5 $5.75 5.375-— 5.75 


CENTRAL MICHIGAN (FOB Central Mich. re- 
finery group basis for shpt. within Mich.; shpts. may 
originate at plants outside Central group.) 


17-49 gravity w.w. 6 6.375 5.75 6 375 
P.W. Distillate 5.5 6 5.5 6 
No. 3 gas oil, Straw. 5 5.8 5 5.625 
U.G.I. gas oil 2 1875 4.5 1.875 
Fuel Oils (Vis. at 100). 
300-500 Vis 4 4.25 (2 1 4.25 (2 
100-300 Vis #.5(1) #.5(1) 


OHIO (S. O. Ohio quotations for statewide delivery 


Kerosine 6.5 6.5 
CALIFORNIA 
10-43 grav. w.w ’.3 6 5 6 
San Joaquin Valley 
Heavy y fuel $0.75 -$0.85 $0.75 -$0.85 
Light fuel $0.75 -$0.85 $0.75 -$0.85 
Diesel fuel 2.75 1 2.75 1 
Stove dist 2.75 1 2.75 1 
Los Angeles 
Heavy fuel $0.65 -$0.70 $0.65 —-$0 70 
Light fuel $0 70 -$0.75 $0.70 -$0 75 
Diesel fuel 2.75 1 3.72 1 
Stove dist 2.2 1 > 1 
San Francisco 
Heavy fuel $0 80 $0 80 
Licht fuel $0 90 $0 90 
Diesel fuel 5 5 
Stove dist 5.5 $:5 


Vole: All above heavy fuels meet Pacific specifica 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200 
and stove distillate, spec. 100. 


Lubricating Oils 
WESTERN PENNA, 
Prices were given by Penna. refiners as their quota 
tions to jobbers & compounders only. Neutral prices 


were reported by refiners as for limited sales to their 
regular customers only. 


Viscous Neutrals—No. 3 col. Vis. at 70°F 
200 Vis. (180 at 100°) 420-425 fl 


0 p.t. 33 .5-39 (2 33 .5-35 (2) 
10 p.t 32.5-38.5(2) 32.5-34(2 
15 p.t 31 .5-37.5(2) 31.5-33 (2 
25 p.t 30 -36 30 35 

150 Vis. (143 at 100) 400-405 f1. 

0 p.t 31 .5-37.5 (2 31 .5-33 (2 
10 p.t 30 .5-36.5(2) 30.5-32 (2) 
15 p.t 29 .5-35.5(2) 29.5-31 (2 
25 p.t 28 34 28 33 


Cylinder Stocks 


Brt. stk., 145-155 vis. at 210°, 540-550 f1., No. 8 col 
10 p.t. 24.5-26.5(2 24-24.5 (2) 
15 p.t 23.5-25.5(2) 23-23.5(2 
25 p.t 22-23 22-23 

600 S.R. filterable 12.5-13.5 12-13 

650 S.R 13 14.5 12.5-14 

600 fl 13.5-15 13-15 

630 fl 14.5-16 14-16 

MID-CONTINENT F. o. b. Tulsa) 

Neutral Oils Vis. at 100° F. 0 to 10 PLP.) 

Pale Oils 

Vis. Color 

60- 85—No. 2 6-675 6-6.75 

86-110——No. 2 6-7.25 6-7.25 

150-——-No. 3 105-11 .25 10.5-11 25 

180-——No. 3 11-1105 11-11.5 

200-—— No. 3 11-12 11-12 

250-—No. 3 12-13 12-13 

280 No. 3 13-14.75 13-14.75 

300-—No. 3 14-15.25 14-15.25 


Lubricating Oils (Cont'd) 


Prices Effective June 30 


Red Oils: 


June 23 


180—No. 5 11 (1) 1 (1) 

200—No. 5 11-11 .5 (2) 11-11.5 (2) 

280-—No. 5 13.5 (1) 13.5 (1) 

300——No. 5 13.5-14.5 13.5-14.5 
Note: V 5 


iscous Neutrals, 15-25 p.p. generally are 
quoted 0.5c under 0-10 p.p. oils. Non-viscous oils, 
15-25 p.p., generally are quoted 0.25c under 0-10 
p.p. oils. 

Bright Stock——Vis. at 210 

200 Vis. D... rat 23 (1) 23 (1) 


150-160 Vis. D: 


0 to 10 p.p... ; 19-20 19-20 

10 to 25 p.p. 18.5-19.5 18.5-19.5 

25 to 40 p.p 18 (1) 18 (1) 
150-160 vis. E 18-18.5 18-18.5 
120 Vis. D: 

0 to 10 p.p. 18-18.5 18-18.5 
600 S.R. Dark Green... 7.5-8 (2 7 .5-8 (2) 
600 S.R. Olive Green.. 9-10 9-10 
631 S.R. 14.5 (1) 14.5 (1) 
Black Oil 4-5 .5 (2 4-5.5(2 


SOUTH TEXAS Neutral Oils 
Vis. Color 
Pale Oils: (Vis. at 100°F) 


100 No. 1%-2% 5.5-6 55-6 
200 No. 2-3 7.4@2 7.75 
300 No. 2-3 8.25 8.25 
500 No. 2%-3% 9 9 

750 No. 3-4 9.25 9.25 
1200 No. 3-4 9.375 9 375 
2000 No. 4 9.5 95 
Red Oils 

100 No. 5-6 5.75-6 (2 5 . 75-6 (2 
200 No. 5-6 7.78 7.75 
300 No. 5-6 8.25 8.25 
500 No. 5-6 9 9 

750 No. 5-6 9.25 9.25 
1200 No. 5-6 9.375 9.375 
2000 No. 5-6 95 9.5 


CHICAGO (From Mid-Continent p.l crude 
Neutral oils (Vis. at 100° F. 0 to 10 p.p 

Pale Oils 

Vis. Color 


60-85-—No. 2 8.25 (1 
86-110-—No. 2 8.25 (1 
150—No. 3 W.5(1 
180— No. 3 1201 
200-—No. 3 12 (1) 
250-—No. 3 B51 





Red Oils 

180——No. 5 i2 
200-—-No. 5 12 ( 
250-——-No. 5 13 
280-——No. 5 14 ( 
300——No. 5 14 


Note: Viscous oils, 15 to 30 p.p. are quoted 0.5« 
lower; 60-85 and 86-110 No. 2 non-viscous oils, 15 
to 30 p.p., 0.25¢ lower 


Unfiltered{Steam Refined: (Viscosity at 210 


140 10 (1) 10 c1 
160 1hl ime 
200 12 (1 12 (1 
Bright stocks, 160 vis. at 210 No. 8 color 
0 to 10 p.p 20 (1) 20 (1 
15 to 25 p.p 19 5(1) 99.51 
30 to 40 p.p 18 (1) 18 (1) 
E filtered Cyl. Stock 14(1) 14 (1) 


Note: To obtain prices delivered in Chicago, add 
0.25¢ per gal 


Natural Gasoline 


Group 3 & Breckenridge prices are to blenders on 
freight basis shown below. Shipments may originate 
in any Mid-Continent manufacturing district.) 
FOB GROUP 3 
Grade 26-70 3.375 (Sales 3.375 (Sales) 
FOB BRECKENRIDGE 
Grade 26-70 3 (Sales 3 (qtns 
CALIFORNIA (FOB plants in Los Angeles basin 
75-85, 350-375 e.p. for 

blending 4.375- 4.625 4.375- 4.625 


Naphtha and Solvent 


June 30 


June 23 


Prices Effective 
(FOB Group 3 
Stoddard solvent 


6.625 

Cleaners’ naphtha 7.125 
M. & P. naphtha 7.125 
Mineral spirits 6.125 
Rubber solvent 7.125 


7.375- 8.125 
7. 875- 8.625 


Lacquer diluent 
Benzol Diluent 





WESTERN PENNA 
Untreated naphtha 65 6.75 6.25 6.75 
Stoddard solvent 6.75-7 6.75 -7 


OHIO § (S. O. Ohio quotations for statewide delivery ) 


V.M.&P. naphtha, D.C. naphtha, Varnelene & Sohio 
solvent 10 10 
Rubber solvent 9 9 


Wax 


White Crude Scale 


WESTERN PENNA. Bbls. C.L., N. Y.) 


122-124 A.m.p 5.25 5-5 .25 
124-126 A.m.p 5.5-5 §-5.5 


OKLAHOMA Bbls. or burlap bags, C.L.) 


124-6 AMP 5.25 (1) §.25 (1) 
131-3 AMP 5.375 (1) 5.375 (1) 


CHICAGO FOB Chicago district refinery of one 
refiner, in bags or slabs loose, carloads. Melting points 
are EMP (ASTM) methods: add 3° F. to convert into 
AMP 


Fully refined 


122-124 (bags only 5.6 5.6 
125-127 5.6 5.6 
127-129 5.85 5.85 
130-132 6 15 6.15 
132-134 6 4 6 4 
135-137 7.15 7.15 
Petrolatums 


WESTERN PENNA. Bbls., carloads; tank cars 


0.5¢ per Ib. less 


Snow White 5.625-7 5 
Lily White 1 875-6 + 
Cream White 4125-5 4 
Light Amber 3.125-3.875 3 
Amber 2.875-3.5 2 
Red 2. 875-3 .25 4 





Group 3 Freight Rates 


To Division Headquarters Points of 
Standard Oil Co. of Indiana 






Gasoline Distillate-Gas 
Kerosine Oil-Fuel Oil 
Cents Cents Cents Cents 
per per gal. per per gal. 
Cwt. 6.6 Ibs. Cwt. 7.4 Ibs. 


Chicago, Il 36 2.376 32 2.368 
Decatur, Il 32 2.112 31 2.294 
Joliet, 1 36 2.376 32 2.368 
Peoria, Ill 33 2.178 31 2.294 
Quincy, Hl 31 2.046 29 2.146 
Indianapolis, Ind 38 2.508 39 2.886 
Evansville, Ind 35 2.310 37 2.738 
South Bend, Ind 14 2.904 **42 **3.108 
Detroit, Mich 64 4.224 51 3.77 

Grand Rapids, Mich 55 3.630 **50 **3.700 
Saginaw, Mich 66 4.356 53 3.922 
Green Bay, Wis 41 2.706 41 3.034 
Milwaukee, Wis 39 2.574 34.5 2.553 
LaCrosse, Wis 37 2.442 37 2.738 
Minneapolis-St. Paul... 37 2.442 7 2.738 
Duluth, Minn 41 2.706 41.5 3.071 
Mankato, Minn 37 2.442 37 2.738 
Des Moines, la 29 1.914 29 2.146 
Davenport, la 33 2.178 31 2.294 
Mason City, la 34 2.24 33.5 2.479 
St. Louis, Mo 29 1.914 26.5 1.961 
Kansas City, Mo 22 1.452 22.5 1.665 
St. Joseph, Mo 25 1.650 22.5 1.665 
Fargo, N. D 51 3.366 50.5 3.737 


Huron, S. D 13 2.828 
Wichita 


From Ponca City.... 7.5 *0.495 7.5 0.555 
POG CH cc ekzes 12.5 0.825 12.5 0.925 
From Cushing... ... ll *0.726 il 10.814 


*This rate also includes distillate rate at 6.6 Ibs. 
per gal 

**This rate applies only to residual fuel and gas oil. 

+This rate is exclusive of distillate which is based 
on 6.6 Ibs. per gal. from Ponca City, Tulsa and Cushing, 
Okla., to Wichita. Includes only gas oil and fuel oil. 

NOTE: There is no Group 3 rate to Wichita, Kans. 
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footnote. Gasoline tares, shown in separate column, include 1.5c federal, and state tares; also city and county tares as indicated in footnotes. 


TANK WAGON PRICES 


Commercial or consumer tank car, tank wagon, dealer, and service stalion prices for gasoline do not include taxes; they do, however, include inspection fees as shown in general 


Kerosine tank wagon prices also 


do nol include tazes; kerosine tares where levied are indicated in footnotes. Dealer discounts are shown in footnotes. These prices in effect June 30, 1941 as posted by principal 
markeling companies al their headquarters offices, but subject to later correction. 





S. O. New Jersey 


Esso (Regular Grade) 


Consumer Gaso- Kero- 
Tank Dealer line sine 
Car T.W. Taxes T.W. 


*Atlantic City, MO ...5 Boe 9.5 4.5 7.8 
*Newarn, N.3.....+ . Be 9.5 4.5 7.8 
Annapolis, Md......... 8.35 9.85 5.5 9.5 
Baltimore, Md... . 3. Sane 9.273 65 8.5 
Cumberland, Md....... 9.15 10.65 5.5 10 
Washington, D. C 8 9.5 3.5 9 
Danville, Va....... . 8.95 10.95 6.5 10.25 
Norfolk, Va Frannie: meas 9.75 6.5 10 
Petersburg, Va......... 8.05 10.05 6.5 11 
Richmond, Va. . -.- 8.6 10.05 6.5 Il 
Roanoke, Va : so Sean 11.25 6.5 106.5 
Charleston, W. ‘Va...... 9.05 i.35 6.3 21.5 
Parkersburg, W. Va.... $.35 10.85 6.5 11.2 
Wheeling, W. Va... . o.% 10.85 6.5 11.8 
Charlotte, N. C 9.9 11.4 7.2 9.3 
Hickory , : 10.45 11.95 7.5 10.3 
Mt. Airy, N. C 10.3 mes 7.5 99.5 
Raleigh, N. C 9.65 om .3s 7.5 30.3 
Salisbury, N.C 9.95 1.45 7.5 16.7 
Charleston, S. C 1.40 —.25 7.9 
Columbia, S. C 8.6 11.1 2 
Spartanburg, 5. C 9.3 11.8 7.2 


Mineral Spirits V.M.&P. 
Tews Taw 
Newark, N. J 14 15.5 
Baltimore, Md. ia 15 
Washington, D. C. 15 


Fuel Oils—T.W. No. | No.2 No.3 
Atlantic City, N. J... isi: be 6.9 6.9 
Newark ». oe 6.9 6.9 
Annapolis, Md 7.23 
sultimore ‘ 7.5 7 7 
Washington, D.C.. 8 7.2 7.25 
Norfolk, Va.... 7.7% 6.75 6.75 
Petersburg. . 8 7 
Richmond. . . a 7 7 
Charlotte, N.C 8.3 8.4 
Hickory...... Lows ? 8 
Raleigh. . ‘ ‘ 9.3 8.1 
Charleston, S. C cece. af 7 
Columbia... . ia 8 
Spartanburg....... ee , 8.8 


*Effective May 20, ‘41, minimum retail resale 
price of 13c posted thru New Jersey. 
Discounts: 

Esso gasoline—to undivided dealers, 0.5c off dealer 
t.w. 

Kerosene—lc off t.w. price for 25 gals. or more, 
under pose thru territory (Baltimore city contract 
not necessary) except no discount in state of New 
Jersey. 

Naphthas—To buyers taking following quantities 
at one time: Newark, 2c per gal. on 200 gals. or more, 
less than 200 gals. 0.5c higher price: Baltimore, 2c off 
on 25 to 100 gals. and 3c on over 100 gals.; Washington, 


9 


2c on to contract buyers. 


Socony-Vacuum Oil Co., Inc. 
Socony Mobilgas (Regular Grade) 


Com. Undiv. Gaso- 
Com. Cons. Dir. line 


T.Cc. T.W. T.W. Taxes 

New York City: 
Manhattan & Bronx 9.2 8.9 9.4 *5.5 
Kings & Queens 9 2 8.9 94 3.5 
Richmond. .......... 8.8 8.5 9 5.5 
Albany, N. Y 9 8.7 9.2 5.5 
Binghamton, N. Y 10.1 98 10.3 $5.5 
suffalo, N. Y ; 9.3 9 9.5 >> 
Jamestown, N. Y . 2S 2 9.7 5.5 
Mt. Vernon, N. Y 9.2 8.9 9.4 2.2 
Plattsburg, N. ¥ 10.1 9.8 10.3 $.5 
Rochester, N. Y > 9 6 10.1 5.5 
Syracuse, N. Y . 96 9 3 9 8 5.5 
Bridgeport, Conn 9.1 6.8 9 3 4.5 
Danbury, Conn 9 6 9 3 9 8 45 
Hartford, Conn i 9.4 9.9 $5 
New Haven, Conn 9.1 8.8 9 3 1.5 
Bangor, Me 9 8 9.5 10 5.5 
Portland, Me 9.4 91 9 6 5.3 
Boston, Mass 9 8.7 9.2 1.5 
Concord, N. H 10.5 10.2 10.7 2.2 
Lancaster, N. H 11.1 10.8 1a .3 ao 
Manchester, N. H 10.4 10.1 10.6 ..2 
Providence, R. I 9 1 8.8 9 3 1.5 
surlington, hag 10 9 7 10.2 5.5 
Rutland, \ 10.1 98 —~.3 38.5 


Mineral Spirits V.M.&.P. 
co, T.W. 
Buffalo, N.Y itt 12.3 
New York City 10 1 
Rochester, N.Y 119 3.1 
Syracuse, N. ¥ 12.7 
Boston, Mass. | 11.5 
Hartford, Conn.... 13 14 
Providence, R. 12 12.5 








Mobil- Mobil- 
Kero- fuel heat 
sine Diesel Fuel 
YardTW TC TW Yard TW 
New York: 
Manhat'n & Bronx ... 7.9 ae 6.7 
Kings & Queens... 5.4 7.9 72 os Oe 
Richmond. oe 2.8 «ex 2k Bae Me 
Albany §.6 7.6 &§.2 7.2 §.2 6.9 | 
Binghamton 7 9 : 6.6 8.1 
Buffalo. . . 6.3 8.3 6.2 8.2 6 Pe) 
Jamestown 6.3 8.3 6.4 7.8 
Mt. Vernon 5.6 8.1 7:3 £2 62 
Plattsburg 6.2 8.2 3.8 7.3 
Rochester : . 68 88 6.1 7.6 
Syracuse. . inne Se ae 6.3 7.8 
Conn.: 
Bridgeport ‘Sicha Sen eae 9.4 6.7 
PD cecascnne Gh BS ; Se F 
Hartford ae 5.6 7.3 7.3 $8.3 6.9 
New Haven $.5 7.5 5.2 6.8 
Maine: 
Bangor... 6 8 $.4 7 
Portland shnardodk 5.6 8 5.2 7.2 $.2 6.9 
Mass.: 
I cd wish Ave hut 5.7 7.9 $.3 7.3 8.3 6.9 
N. #.: 
Concord . Se < oe oa ee 
Lancaster ~~ te Os ' (. a ae 
wee hester 6os'e. ae ae = 6.3 ¥.6 i 
1 
Providence , £F 2:2 £8.28 23° 8:8- 462 | 
Vermont: 

Burlington 6.3 6.2 S.7 F.3 
Rutland ao re! -_ | . 5.9 7.4 
*Plus 2% city sales tax computed at time of each s: nw 
+Prices apply to consumers only in quantities over 
1000 gals. annually; for quantities under 1000 gals 

annually, add 0.5c per gal. 


Discounts: Diesel—On._t.w. deliveries, 0.5c for at | 
least 400 gals.; le for full tank truck. 


Atlantic Refining 
Atlantic White Flash Gasoline (Regular Grade) 


Commer- Gaso- Kero- 
cial Dealer line sine 
TX. T.we Fase T.0- 


Philadelphia, Pa 8.5 9.5 $.5 10 

Pittsburgh 9 10 5.5 5 
Allentown 9 10 3.3 10.5 
Erie 9 10 5.5 10 

Scranton 9 10 $.5 10.5 
Altoona 9 10 5.5 10.5 
Emporium 9 10 5.5 10.5 
Indiana 9 10 5.5 10.5 
Uniontown 9 10 §.5 10.5 
Harrisburg 9 10 s.s 10.5 
Williamsport..... 9 10 5.5 10.5 
Dover, Del 10 5.5 10.5 
Wilmington, Del 9.5 5.5 10 

Boston, Mass. . 9.7 4.5 7.9 
Springfield, Mass 10.6 5 8 8 
Worcester, Mass 10.3 é.5 7.9 
Fall River, Mass 9.8 4.5 8.5 
Hartford, Conn 10.4 ‘.$ 7.8 
New Haven, Conn 9 8 4.5 8.9 
Providence, R. I 98 4.5 8.5 
Atlantic City, N. J 9.5 4.5 7.8 
Camden, N. J.. 9.5 15 7.8 
Trenton, N. J 9.5 4.5 7.6 
Annapolis, Md 9 85 3.8 8.5 
Baltimore, Md... 9.25 $.§ 7.8 
Hagerstown, Md 10.35 5.5 8 

Richmond, Va 10.05 6.5 10 

Wilmington. N. C 10.35 7.5 9 6 
Brunswick, Ga om 9 25 7.9 9 

Jacksonville, Fla 9 25 8.5 10 


Mineral Spirits V.M.&P. 
‘<e 





W.t Tawert 
Philadelphia, Pa 10.5 12 
Lancaster, Pa 11.5 13 
Pittsburgh, Pa 14.5 14.5 


ra 


Fuel Oils—T. 


1 2 3 5 6 
Phila., Pa » = 7 2 46.80 3.75 
Allentown, Pa . 8.5 7m Sm 
Wilmington, Del 8.00 7 7 
Springfield, Mass. . . 8.8 7.8 73 
Worcester, Mass 7.9 i ae © 
Hartford, Conn cs 6.9 6.9 


*Does not include le Georgia kerosine tax 

tMineral Spirits prices also apply to Stoddard 
Solvent; V.M.&P. prices also apply to Light Cleaners 
Naphtha. 

Discounts: 

Gasoline—to undivided dealers, 0.5c off dealer 
t.w., except Georgia & Florida dealer t.w. and un 
divided dealer t.w. prices are same. 

Kerosine—Thru Penna. & Delaware, 2c off t.w. 


price on t.w. deliveries of 25 gals. or more at one time. | 


O. Ohiott 


*Sohio X-70 Gasoline 
(Regular Grade) 


Con- **Re- Gaso- tKero- 


sumer sel- line sine 

T.W.  lers [{S.S. Taxes T.W. 
Ohio, Statewide 12 10 13.3 5.5 8.5 
Akron i2 9 1L.5 5.5 8.5 
Cincinnati 12 8.7 11.5 $.5 8.5 
Cleveland 12 9.5 12.5 3.3 8.5 
Columbus 12 9.5 12.5 5.5 8.5 
Dayton 12 8.8 11.5 5.5 8.5 
Marietta 12 9.5 13.S 5.5 8.5 
Portsmouth 12 9.5 12.5 $.S 8.5 
Toledo 12 875 11.5 $.5 8.5 
Youngstown 12 9.5 12.5 §.5 8 


Aviation Gasoline—Statewiue 


Consumer Gasoline 
TW 


° Taxes 
ie OR ss ktacee aes 14.5 5.5 
Esso Ethyl Aviation 74 Oct. 15.5 5.5 
Esso Ethyl Aviation 80 Oct. 16.5 5.5 
Esso Ethyl Aviation 87 Oct. 17.5 5.5 
Esso Ethyl Aviation 90 Oct. 7.5 5.5 
Esso Ethyl Aviation 100 Oct. 24.5 5.5 


tNaphthase—T.W. 


State- Lucas 

wide County 
S. BR. Solvent 13.3 13.5 
Db. C. Naphtha 14.5 14.25 
V.M.&P. Naphtha 14.5 14.25 
Varnolene 14.5 14.25 
Sohio Solvent 14.5 14.25 

Fuel Oils—T.W. No. 1 No. 2 No. 3 No. 4 


Ohio, Statewide.......... 7 7 vie 
ENE cccnewcssovsss © 9.0 6.75 


*Renown (third-grade) prices are same as X-70 
unless otherwise noted. 

**Except authorized agents. 

+ Kerosine prices are ex le state tax. 
prices are ex 1.5c federal & 4c state tax. 

{Prices at company-operated stations. 

TtStatewide prices are subject to exceptions other 
than those shown. 

Discounts: 

Esso aviation—on contract to hangar operators 
and resellers, 2c off consumer t.w. 

Fuel Oils—Statewide prices are for t.w. & drum 
deliveries of 50 gals. or more; prices for deliveries of 
less than 50 gals. are 0.5c higher. Cleveland Nos. I, 
2, and 3 prices are for bulk deliveries of 5 to 99 gals.; 
100 gals. and over are 2c less. Cleveland No. 4 price 
is for full compartment hose dump only. i 

Naphthas—to contract consumers off t.w. prices— 
Statewide: 300 to 999 gals., 0.5c; 1000 to 2499 gals., 
0.75; 2500 to 4999 gals., 1c; 5000 or more gals., 1.5c. 
Lucas County: Less than 50 gals., tank wagon price; 
50 to 249 gals., 0.5c; 250 to 499 gals., lc; 500 gals. or 
over, 1.5c. 


Naphtha 


O. Kentucky 


Crown Gasoline (Regular) 
Standard (Third Grade) 
Gaso- Kero- 
tNet Dealer line sine 
Crown Standard Taxes T.W. 








Covington, Ky 8.5 7.8 6.5 9 
Lexington, Ky 10.25 9.23 6.5 9 
Louisville, Ky 9.75 8.75 6.5 8.5 
Paducah, ky 9.75 8.75 6.5 6.5 
Jackson, Miss 9 25 #.25 7.2 *8O5 
Vicksburg, Miss 9 25 8.25 7.5 *% 
Birmingham, Ala 9 75 8.75 *8.5 % 
Mobile, Ala 8.75 6.75 *9.5 8.5 
Montgome ry, Ala 9 75 8.75 *9.5 *9 
Atlanta, Ga 10.25 9.25 7.5 *9 
Augusta, Gia 10.25 9 25 7.2 *8.5 
Macon, ¢ 10.25 9 25 7.5 *y 
Savannah, Ga 9.25 8.25 7.5 *% 
Jacksonville, Fla 9 25 %.25 B.5 8 
Miami, Fla 9 25 %.25 6.5 8 
Pensacola, Fla 8.75 7.75 *9.5 % 
Tampa, Fla 9.25 8.25 8.5 8 


*Taxes: In tax column are included these city and 
county gasoline taxes: Mobile, 2c city; Birmingham, 
le city; Montgomery, lc city and lec county; Pensacola, 
le city. Georgia and Montgomery, Ala. have Ic 
kerosine tax, Mississippi 0.5c, not included in above 
prices. 

+Consumer t.w. prices are same as net dealer prices. 


S. O. Indiana 


Red Crown (Regular Grade) 
Standard (Third Grade) 
Red Dealer Prices 
Crown ————.Garno- Kero- 
Cons. Red Stano- line sine 
T.W. Crown lind Taxes T.W. 


Chicago, Ill 1tot 9.1 8 15 10.3 
Decatur, Il 94 7.9 7 1.5 9 

Joliet, Ill 1.9 9.1 7.4 15 10.3 
Peoria, Hl {ha > ao $5 10.1 
Quincy, Ill 10.4 8.9 89 5 #10 

Indianapolis, Ind ll 6 9.7 9 6 5 98 
Evansville, Ind 11.4 9 9 9 1 5.5 *9.6 


Continued on next page) 
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TANK WAGON PRICES 


Commercial or consumer tank car, tank wagon, dealer, and service station prices for gasoline do not include taxes: they do, however, include inspection fees as shown in general 
footnote. Gasoline tazes, shown in separate column, include 1.5c¢ federal, and stale tares; also city and county tares as indicated in footnotes. Kerosine tank wagon prices also 
do nol include tazes; kerosine fares where levied are indicaled in footnotes. Dealer discounts are shown in footnotes. These prices in effect June 30, 1941 as posted by principal 

markeling companies al their headquarters offices, but subject to later correction. 


























. s =~ . . . . ' 
S. O. Indiana (Cont’d) | S. O. Louisiana S. O. California 
Red Crown (Regular Grade) | Esso Gasoline (Regular Grade) Standard Gasoline (Regular Grade) 
Stanolind (Third Grade) . . . othe “ segs 
Red ities Mebane Copeeee , 7 Kero- Flight Gasoline (Third Grade) 
Saag , -peegin Tank Dealer ine sine = s a 
Crown,—————Gaso- Kero- ae So Tees TW. ee - — —- | 
Cons. Red Stano- line sine : ‘ ie an a an _ Fan , n 
T.W. Crown lind Taxes T.W. — Ognene. " 6.75 ; = : 4 = - Truck Retail Truck Retail Taxes 
South Bend, Ind 12 10.5 10 §.5 *10.2 Alonendeie t - 9 on 8 m4 *9 4 San Francisco, Cal... 13 14 11 12 4.5 
Detroit, Mich 11.4 99 94 45 96 OR ag a is as Los Angeles, Cal.... 12.5 13.5 10.5 11.5 4.5 
Grand Rapids, Mict 4909 S44 4.5 9.6 eta come . > Fresno, Cal....... 4 #15 #12 «13+ 4.5 
mand Rapids, Mich. 11.4 ) + 4 Lake Charles, Ls 9 8 *9 , . 
Saginaw, Mich m4 60 O04 45 O6 once Breese 6 8 3 8 5 #9 Phoenix, Ariz 15 16 12 13 6.5 
Green Bay, Wis 2.2 16.7 10.2 5 5 10.6 Knoxville, Tan... 95 12 ; 8 5 12.5 Reno, ERE . 15 " 16 e 13 ‘ 14 §.5 
Milwaukee, Wis 12.1 10.6 :3 $.8 16.5 Memphis. Te ra ie 10.25 8.5 10.5 Portland, Ore. ..... 13.5 14.5 11.5 12.5 6.5 
La Crosse, Wis Mo MO O89 $5 031 Ro ta ob i686 6kk Un Seattle, Wash a? ee Ee e's ] 
Minneapolis-St. Paul. 11.9 10.4 9.5 §.5 10.3 Jashville Te - - Spokane, Wash 15 16 13 14 : 
Duluth, Minn te RRS ee EE « gate cae Oe Tacoma, Wash 13.5 14.5 11.5 12.5 6.5 
Mankato, Minn 11.9 104 95 5.5 103 Little Rock, Ark.)°.. 7:25 975 #8 10 ‘ , — 
Des Moines, Ia 11.4 94 84 4.5 *9.8 ri ; : Stanavo Aviation Kerosine 
Davenport, Ia 11.7 10.2 97 45 *10.1 *Louisiana kerosine prices are ex lc state tax. Tank Gasoline Tank 
Mason City, Ia 11.7 10.2 9.3 4.5 *10.1 Discounts: : ene Truck Taxes Truck 
St. Louis, Mo 99 84 8 45 O98 Esso Gasoline—To individed dealers, 0.5c off dealer San Francisco, Cal.... 15.5 4.5 11.5 
Kansas City, Mo 99 84 7.4 *4.5 9.1 t.w. Los Angeles, Cal...... 15 45 10 
St. Joseph, Mo 2s 9.7 £9 MS 3.9 Fresno, Cal.......... 16.5 4.5 12.5 
Fargo, N. D... 12.9 94 10 5.5 11.3 Phoenix, Ariz........ 17.5 6.5 12.5 
Huron, 8. D 22.3 30:8 16:3 5.5 30.7 Reno, Nev........... 7.5 £.5 13.5 
Wichita, Kans 10.3 82 65 45 8 | Portland, Ore........ 16 6.5 13.5 
Stanavo Aviation 73 Octane ° eo 8 Seattle, Wash........ 16 6.5 13.5 
iin te of a Humble Oil & Refining Co. | Spokane, Wash... ))! 19 63 165 
Milwaukee, Wis. 15.9 5.5 Humble Motor Fuel (Regular Grade) } eae ee wane - - 
inneapolis, Minn 15.7 $.5 P "2s iscounts: 
St. Louis, Mo..... is 2 +4 5 Thriftane (Third Grade) To Resale & Commercial Consumers —3c off posted 
Kansas City, Mo 14.8 4.5 Humble Thriftane Gaso- tank truck tax included price on Standard & Stanavo 
Fargo, N.D..... pone 16.7 es *Tank Re- *Tank Re- line Aviation, 2c off on Flight. Deliveries less than 40 gals. 
peavem, 8. D. ........ 16.1 5.5 Wagon tail Wagon tail Taxes to commercial consumer trade, Ic a gal. —— 
: Dallas, Te ta 7.5 : 5.5 tank truck tax included price, except single deliveries 
Oleum V.M.&P. Stani- FL Worth Tex. 2 + : : 2 to Marine trade only which are billed at posted tank 
Spirits Naphtha sol *Taxes Houston, Tex — 12 6 9 55 truck tax included price less 3c for Standard & Stanavo 
(Prices are base prices before discounts) San Antonio, Tex... 8 12 6 9 5.5 Aviation, and less 2c for Flight. : ae 
Chicago 13.5 13.8 12.8 4.5 Kerosine—Tank car and truck & trailer deliveries, 3c i 
arene 4 Saat 16 = 15 16.5 4 Kerosine off posted tank truck price; plant stem deliveries to 
—— a. 13.3 4 3 13 8 1 = *Tank Wagon Retail jobbers, 2.5c off posted tank truck price. 
St. Louis, Mo 13.7 14.7 3.2 iS Dallas, Tex. 7 11 
Milwaukee 144 154 14.9 5.5 Ft. Worth, Tex 7 11 Canada 
Minnep'Is 14.2 15.2 13.5 5.5 Houston, Tex Sr apie Thi 8 11 oie 
Fuel any T i San Antonio, Tex... pec 7 10 PRICES OF IMPERIAL OIL LTD. 
Pane i Oil | 74 Oct. Aviation Gasoline, Clear Tank Car Per Imperial Gallon, which is 1.2 U. S. Gallons 
Chicago: FOB Baytown, Tex............. 8.5 3-Star Imperial Gasoline (Regular Grade) 
ET a ee a ee RS 8.75 *To all classes of dealers & consumers G li «CG li — 
MIN oa card savidle aS excins Meco 7.75 ene ee wa 
PRO RO OVER. i. ccc ce escwecese 7.25 T.W. Taxes r.W. 
Stanolex Stanolex Hamilton, Ont 16.5 11 17 
No. 1 Furnace Oil Toronto, Ont 16.5 + . 
‘. € Man 21 <: 
Ee eee 8.5 8.5 _ a ee oe 20.5 0 22.5 
100-149 gals............. 7.5 7.5 The Texas Co. Winnipeg, Man = . 20° 
150-399 gals 7.25 7.25 Regina, Sask 18 l ee 
400 gals. &over.......... 6.75 75 Gasoline—Dealer _T.W. Gaso- Saskatoon, Sask 20 : ° 20 ; 
aie a seiciliads aati Fire-Chief Indian line | = ong Alta a 9 e or 
1. = Regul 3rdG P | ‘algary, Alta ) it 
Fuel Oi A Fue? OH B | yy. or, a oe — Vancouver, B. C 16 10 23 
1-99 gals : 7 5 7 7 Ft. Worth, i 7 5 6 5 5 Montreal, Que 16 | + ~ e 
100-399 gals 6.75 6.75 | Wichita Falls, Tex 8 6 eb St. John, N. B 14.50 13 
400-749 gals. ere 5.75 5.25 Amarillo. Tex Rg 6 55 | Halifax,N.S........ 14.50 13 18 
750 gals. & over . 5 5 Tyler, Tex 8 6 55 | Discounts: Gasoline—Maritime Provinces —undivided 
Stanolex Bunker C Fuel Oil El Paso, Tex 10.5 95 5.5 & divided —— =. Fog — pines el 
-399 gals 9° San Angelo, Tex 8 6 5.5 | undivided and divided dealers, 2c off t.w. price; balanc 
ye ; : : 3 Waco, Tex.... 7.5 §.5 5.5 | of territory undivided dealers, lc off t.w. price, 
1000 gals. & over — ere 1 25 paaete, he : 6 §.5 ——s oe Ee — ee yen 
a uston, 2 6 5.5 *Includes 3c Federal, anc oO ch axes 
Ou Poi Stanolex : Stanolex ie hateuio, Ti x f 6 : : | 
iia, re sented Port Arthur, Tex 8 6 6.5 | 
Sd ee - *8.5 
' 100 gals. & over........ we *7.5 } Tank Wagon Price Changes 
Jetroit | 
ae ie a 7.8 (These changes have been made in 
100 gals. & over........ wile 6 8 price tables) 
i *] i, ° F . ~ 
aT ocle Breed spew Raval ase a. 8.7 } Continental Oil Co. S. O. Indiana—Red Crown Gasoline: 
PO th tag etal te $.2 7.7 Conoco’ De- Chicago t. w. & dealer up 0.5¢ June 27. 
Bronz-z-z mand Gaso- Kero- . ’ - 
ag becesessecccs 8.2 8 2 (Reaular) rd Grads) line sine S. O. Indiana—Stanolind Gasoline: 
100-199 gals. ieee 7° wil ee TTank Wagon’ Taxes T.W. Chicago dealer up 1.1¢ June 27. 
Mantes. | «(ts i Denver, Col 0 9 55 1 adi ae | 
St. phe — : yy Grand June tion, Col i.2 1.5 5.5 12.5 S. O. Louisiana—Esso Gasoline: 
SU ae 8 7.5 Pueblo, Col 9.5 8.5 5.5 9.5 Chattanooga t. c. & t. w. up le June 24 
100 gals. & over........ 7 6.5 Casper, Wyo Il 2 10 i 2.0 12 7 
Kansas City tema hk, 7 : R 4 ?.2 + ° Continental Oil—Bronz-z-z Gasoline: 
1-49 Breage tia 7.8 ulings, Mont 9 0.5 6.5 2.5  « ake City Se snver 1c sb] 
5 gals : : Butte, Mont 10.5 9.5 65 185 Salt_Lake City up 1.5c, Denver 1c, Puebio ; 
50 gals. & over........ 6.8 Geant Halle, tian 10 5 Qo 6 5 12 5 0.5¢c, all June 30 
Oe ae ae 7.8 rreat Falls, Mon > 3 9 2.5 | ik , : 
100 gals. & over.. aoe re Res 6.8 a ae Utah 7 P4 R . : Ps ao , | Continental Oil—Demand Gasoline: 
dan mae: le gencline tax colume ore incheded these | Roise, Ida... 136 6 ©612.60=©6— 65S «16.5 ~S|_~Ss Salt. Lake City up 1.5¢, Denver 1c, Puebio 
city taxes—Kansas City, St. Joseph, and St. Louis, Twin Falls. Ida 11.6 13.6 6 5 17 0.5¢c, all June 30. Little Rock up 0.75c 
lc. Indiana kerosine and fuel oil prices are ex 4c All mene Ti. Ae = 0 : *> 19 
: : ; , ruquerque 10.5 ,5 7 10 | June 17. 
state tax: lowa kerosine prices are ex 3c state tax. Roswell. N g 3 75 “7 as } 
In naphtha tax column are included 1.5c federal tax Santa Fe, N. M 10 5 9 = “7 5 10. 
and state taxes. Ft poh es 8 : ae 1 65 
A ‘ : < » o>. io. é ro 
Little Rock, Ark 9 25 6.15 8 f | 
Tt ‘Texarkana, Ark 8.5 6.5 5.5 6 
Ss. O. Nebraska Muskogee, Okla 8.5 7.5 7 ‘ 
Standard Red Crown Gasoline oe gt ‘ity, Okla 8 7.5 7 : ' 
R L c 1 u csi a ° o 4.09 : ‘ { 
(Reguter Credo) . *Taxes: In gasoline tax column are included these 
Seon- ity tax Albuquerque, & Roswell, 0.5c; Santa F e 
li c y, axcs mdquerque, . O8 ve a OC, * a * e, 
T.W. Dealer P ccl lc. Texas 4c state tax applies within city limits of Tex- | 
a 10.5 79 65 08 arkana, Ark.; Okla. 5.5¢ state tax applies within city | 
’ : : “4 om limits of Ft. Smith, Ark 
McCook... . 12 8.9 6.5 9.5 : 
Norfolk 11.9 10.4 rig 10 3 tTo consumers & dealers | 
North Platte iz.3 10.8 6.5 10.7 Discounts: To dealers only — Cheyenne 1.5c on | 
Scottsbluff. . 11.9 9 6.5 10 Bronz-z-z & Demand 






























NATIONAL PETROLEUM NEwWS 
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CRUDE OIL PRICES 


Prices in $ per bbl. of 42 U.S. gals. at the well. A. P.TI. gravity. Prices are effective as of 7 a. m. of dates shown 




































































EASTERN & CENTRAL STATES FIELDS TEXAS & NEW MEXICO FIELDS 
PENNSYLVANIA GRADE 
. > , » : fost y ay 2? 
Posted by Jos. Seep Purch. Agency (June 18, "41 Posted by Humble Oil & Refining Co.—(May 21, 1941 
Bradford-Allegany $2.75 
Southwest Penna $2.40 Texas East West Panhandle, 
Eureka (West Va $2.34 Z Gulf Central Central W. Texas& Hawkins 
Corning, O. (May 27, °41) $1.31 Gravity Refugio Coast Mirando Anabhuac Dickinson Texas Texas New Mex. Texas 
Posted by Tide Water Assoc. Oil Co. (June 18, ‘41 Below 20 $1.08 $1.06 $1.03 $0.98 $0.93 $0.70 $0.80 
Bradford-Allegany $2.75 20-20 .9 1.10 1.08 1.05 1.00 95 .72 82 
Posted by The Pennzoil Co. (June 18, ‘41 21-21.9 1.12 1.10 1.07 1.02 97 7 84 
National Transit $2. 68* 22-22 .9 1.14 1.12 1.09 1.04 99 , 76 86 
Posted by Valvoline Pipe Lines (June 18, ‘41 9 1.16 1.14 1.11 1.06 1.01 : 7 88 
Bradford (Elk & McKean Counties, Pa.) $2.75 os. 1.18 1.16 1.13 1.08 1.03 o. 80 +4 
W arren, Forest, Venango, Clarion & Butler i" = 9 120 i'i8 iis i io i 05 $0 97 $0 88 "9 - 
or roneoggdls *s aie 9 1.22 1.20 1.17 1.12 1.07 99 90 84 
Allegheny, Beaver, Washingt & Greene ao - ; 4 - 
m gheny. hg aver ashington é reene -_ 9 124 129 119 114 109 101 92 86 
West Virginia $2 34 9 1.26 1.24 1.21 1.16 1.11 1.03 94 88 
9 4 9 1.28 1.26 1.23 1.18 1.13 1.05 96 90 
South Eastern Ohio $2.30 9 1 30 1 28 125 1 20 11s 107 98 92 
. « oa - » ‘ — 
*Applies to Cochran, Franklin, Hamilton & Doo- 9 1.32 1.30 1.27 1 22 1.17 1.09 1.00 4 
little districts; prices in other lower districts range 9 1.34 1 32 1.29 1.24 1.19 111 1.02 % 
down to $2.63 per bbl. at well. 9 1.36 1.34 1.31 1.26 1.21 1.13 1.04 98 
MICHIGAN 9 1.38 1.36 1.33 1.28 1.23 1.15 1.06 1.00 
Posted by Pure Oil Co. (May 27, ‘41 2 ~ 4 35 : - ; 25 . : o = 
Midland, Midland County. ceraiwmsseenteceas $1.44 9 144 142 139 1 34 1 39 121 112 1 06 
Sherman. ..........--6-0e+++0+05: -.++-$1.39 9 1.46 1.44 1.41 1.36 1.31 1.23 1.14 1.08 
Posted he Simrall Cx ‘orp. (May 27, '41) 9 1.48 1.46 1.43 1.38 1.33 1.25 1.16 1.10 
Greendale, Porter, Vernon, Crystal & Wise. ..$1.44 k above 1.50 1.48 1.45 1.40 1.35 1.27 1.18 1.12 
Buckeye, Bentley, Edenv ille, Beaverton & 
Monit t le type) ...$1.42 ‘ — hii . . . - . , 
Free ee eee _Hincoln & Winterfield... $1.39 . — re my crude purchased in East White Point, Greta, Melon Creek, O'Connor-McFaddin, Plymouth, 
Wat ehh ..................:.. $1 24 Saxet, Taft, & Tom O'Connor fields. 
He amilton- -Grout. .. : J $1.29 Texas Gulf Coast: Includes crude purchased in Amelia, Clear Lake, Goose Creek, Hastings, Magnet, Mykawa, 
P Posted by Sehio Corp. (Mich. Div.) Mykawa New, Raccoon Bend, South Thompsons, Sugarland, Thompsons, & Webster fields. 
Traverse crude in Allegan, Kent, Ottawa & Van 
Buren Cos. (June 2, *41). : $1.45 Mirando: Includes crude purchased in Blanchard, Bridwell, Colorado, Comitas, Eagle Hill, Escobas, Fitzsimmons, 
Trenton crude, Monroe Co. (June 2, "41) $1.39 . len, Government Wells (North & South), Heyser, Hoffman, Kelsey, Kohler, Loma Novia, Lunde ll, Manila, Mirando 
Posted by Bay Pipe Line Corp. (May 27, °41) Valley, Placedo, Randado, Sarnosa, & Tesoro fields. 
Saginaw & Wise. . $1.44 Buckeye, Bentley & 2 Anahuac: Includes crude purchased in Anahuac, Angleton, Cedar Point, Fishers’ Reef, Hull (Old & New), Pierce 
cl $1.11 A a. ‘41 = 42 Junction, Red Fish Reef, & Turtle Bay fields. 
are cr Adams (June 1, $1.27 
ILLINOIS-INDIANA-KENTUCK Y-OHIO Dickinson: Includes crude purchased in Dickinson, Gillock, Hardin, League City, & Rowan fields. 
Posted by Sohio Corp. (May 21, ‘41) East Central Texas: Includes crude purchased in Anderson, Cherokee, Limestone, & Navarro Counties, and 
Illinois Basin, including Griffin pool a Fan Navarro Crossing field. 
( St Bk. WONG oo wena > 1.32 : . . . - . 
a. ‘ity, Ky. Maggy ” ae : = 39 | West Central Texas: Includes crude purchased in Brown, Callahan, Comanche, Eastland, Fisher, Haskell, 
— Ky. area, Henderson $1.32 | Jones, Shackelford, Stephens, & Throckmorton Counties. 

Posted by Ohio Oil Co. (May 21, ‘41) Panhandle, West Texas & New Mexico: Includes crude purchased in Carson, Gray, Hutchinson & Wheeler 
eg ee eee ..$1.37 | Counties; Andrews, Crane, Crockett, Ector, Gaines, Glasscock, Howard, Reagan, Upton, Winkler, & Yoakum 
Eastern Hl. & Western Ind...... . 1.22 | Counties, Texas; Lea County, N. M. 

Posted by Carter Oil Co. (May 21, “41) —_ Hawkins: Includes crude purchased in Hawkins Field, Wood County, Texas 
Louden, Fayette Co. Hlh..................- Bag 37 | 
Posted by Mohawk Oil Lines, Inc. (May 21, 41) | Conroe $1.43 East Texas & Flag Lake....$1.25 Clark, Zoboroski ... $1.14 
Rep MUIR a. oni shee oeGcbnceks canenen tel 37 | Tomball : 1.40 Flour Bluff, E. Flour Bluff. 1.33 Alice, Benavides (N. Sweden), Sun 1.35 
Posted by Ashland Oil & Transp. Co. | Van I 08 Salt Flat, N. Salt Flat... 1.14 Ben Bolt, Clark-Muil, Tom Graham. 1.35 
Somerset oil in Ash. Lines, Ky.; (June 19, ‘41 | Taleo 0.79 Darst Creek, Hilbig, Carroll 1.14 Yates (Pecos) sos O98 
Big Sandy River. .$1.38 Kentucky River. .$1.43 | La Rosa 33 
Posted by Owensboro-Ashland Co. | 
Owensboro, Ky. area (May 21, ‘41).......... $1.32 | MAGNOLIA aa co. THE TEXAS CO. 
Posted by S. O. Ohio (May 28, *41) (May 21, °41) May 21, ‘41) 
Oe ee eee PP erat err ree $1.17 Pant Sle. Te Same 1 » excent M : Panhandle, Tex. 34-34.9, $1 oe plus 2c per degree 
Cleveland, Lodi & Chatham (O.) areas... ..... $1.22 Seon Gas Withee a on a Humble cqmapt Magnetie | of gravity to 40 & above at $1 
MID-CONTINENT West Texas—In Crane, Upton, Howard, Glasscock, | W. Texas & Lea Co., N. M. Same as Humble 
: ecm ae eeeenen _ . | Mitchell, Winkler, Cochran, Hockley, Yoakum & | ¢xcept Texaco posts $0.78 for 23.9 & below and ends 
_ OKLAHOMA-KANSAS-NORTH TEXAS Gaines Cos.—Same as Humble except Magnolia ; With 36 & above at $1.04 
(See below for companies posting and dates) begins with Below 25 at $0.80. | Texas Gulf Coast-—Same as Humble except Texaco 
& £ zs 2 N. Mexico—In Lea Co.—Same as Humble except | ¢mds with 34 & above at $1.36. 
s™ = 3” s* Magnolia begins with Below 25 at $0.80 & ends with | Duval, Mirando, Tex.—Same as Humble Mirando 
z 6 ts z 6 3 Py 36 & above at $1.04. | except Texaco ends with 28-28.9 at $1.21 
EZ £2Z £2 £2 Cass & Panola Cos., Tex.—Below 25 at $0.88, plus | Refugio, Same as Humble except Texaco ends 
Gravity DL D St H 2c per degree of gravity to 40 & above at $1.20 | with 28-28.9 at $1.26 
Below 21 $0.85 $0.75 $0.70 $0.78 Mirando, Tex.—Same as Humble. East Texas $1.25 Cass Co., Tex... . $1.20 
21-21.9 wees 87 78 ‘73 80 Darst Creek, Tex. 1 14 Conroe, Tex 1.43 
22-22.9 : 89 81 .76 .82 East Texas.......$1.25 Lytton Springs. $1.17 | ble See ; Te 87 
23-23 .9 91 84 ‘79 84 Darst Creek...... 1.14 Cleveland- Liberty Hockley & achran Cos., Tes... .. ; 
24-24.9 93. BT 82 86 ~~ “Sees i TG - aeaeeet . 1.26 SHELL OIL CO., INC, 
25-25 .9 95 .90 85 88 , | eee .79 Tomball Belasco 1.40 | (May 20, “41) 
26-26.9 97 93 .88 90 West Texas & Lea Co., N. M.—Same as Humble 
27-27 .9 99 96 91 92 SINCLAIR-PRAIRIE OIL MARKETING CO. except Shell ends with 36 & above at $1.04, 
a > : pe 1 - 7 oe Texas Panhandle—(May 23, °41)—-Below 25 at Fisher Co., Tex.—Same as Humble W. Centrul 
29-29 .9 2 4 ‘ 6 $0.83, plus 2c per degree of gravity to 40 & above Texas except Shell begins with Below 25 at $0.86. 
30-30 .9 1.05 1.05 1.00 98 at $1.15. . E T —- P Cc T 
os : ; 4 : » 4 : oa - pe West Texas & New Mexico —(May 30, ‘41)—Same inet Tesas....91.25 coe aD cone gh 95 
33-33 .9 3a 1.2 1.06 1.04 po “yor except Sinclair-Prairie begins with Below Livingston field, Pecos Co., Y ates Shallow 
25 « , : am a ‘ 
34-34.9 1.13 1.13 1.08 1.06 Texas Gulf Coast May 21, ‘41 Same as Humble Polk Co., Tex. 1.25 pool........... ‘ 82 
39 35 2 l 15 l 15 l 10 1.08 Mexia District, Texas——(May 30, ‘41)--Same as CONTINENT AL oo. co. 
= : - 4 ; +4 . : + Humble, East Central Texas, except Sinclair-Prairie May 21, 
38-38 9 121 1.21 [a 1:34 — sen Ke ar, Nn é a $0. iI P $1.25 | Carson & Hutchinson Cos., wl .—Sume as Humble 
39-39 9 1.23 1.23 1.18 1.16 — cdl , Panhandle except Continental begins with Below 29 
10 & at 125 1 25 120 118 Long Lake, Texas— (May 21, 41 1.23 | at $0.88 
c above «) ~~ oe | ‘ e 
Above schedules posted by: STANOLIND OIL PURCHASING CoO. | ene pee 7 Ni . 1 except Continental 
No. 1: S. O. Indiana May 20, '41 in Okla. & Kans | May 21, ’41 | ee pity — ssi a ~ap 4 a : bel 
Sinelair-Prairie May 20, 41 in Okla. & Kans. be- y Wade City & Clara Driscoll, Tex.— Same as Hum os 
ginning with 25-25.9. Continental May 19, "41 in | Clinton, Tex.—Same as Humble, Tex. Gulf Coast Refugio except Continental begins with Below 21 
Okla. & Kans. beginning with Below 29 at $1.01 | except Stanolind begins with Below 21 at $1.08. at $1.10 
Texaco May 19, ‘41 in Okla. & Kans. beginning with Fairbanks, N. Houston & Rosslyn, Tex.—Same | Alfred & Magnolia City, Tex., $1.35. 
28-28.9 at $1.01. eam : | as Humble Dickinson schedule. f | Eddy Co., N. M.—May 30, '41--Same as Humble 
No. 2: Carter May 20, ‘41 in Okla. Shell May 19, E. Tex: $1.25 S &T ball. Te $1.40 ! New Mexico schedule except Continental begins with 
‘41 in Okla. & Kans. (exclusive of Carter Co., Okla . <9 Satsume a | Below 29 at $0.88 
Magnolia May 21, ‘41 in Okla. si — . > “TION © 
No. 3: Shell May 19, °41 in Carter Co., Okla STANOLIND OIL & GAS CO. — ee ~ a4) pioualeeas 
No. 4: Stanolind May 20, "41 in N. Texas. Mag- May 21, ’41 ae 
nolia May 21, 4l in N. & N. Ce *ntral Texas. Sinclair- = Hastings & S. Houston, Kes.—-Game oe Muasite 
Prairie May 21, ‘41 in N. Central Texas. W. Beaumont & Spindletop Jefferson Co., Tex | ex. Gulf Coast except Pan Am, begins with Below 
.. = High Island (Galveston Co., Tex.)—Same + 2 
Continental May 21, ‘41 in N. Texas. Texaco & igh island (Galveston Co. <a ame as | 21 at $1.08 
May 21, ‘41 in N. & N. Central Texas. Magnolia, Humble Tex. Gulf Coast. | Gillock, Tex.—Same as ata DiSincen except 
Sinclair-Prairie & Continental schedules begin Hendrick & Henderson (Winkler Co., Tex.)—Same | Fes ies. Gagne wah Bitew 35 at S855 
with Below 29 at $0.94. Texaco schedule begins with as Humble Panhandle except Stanolind begins with East Texas..... oe coveees $1 25 
28-28.9 at $0.94. Below 26 at $0.82 | Cayuga, Tex.... oe »”0 
TT TY RTT ———— — 
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CRUDE OIL PRICES 


U.S 











Prices in $ per bbl. of 42 gals. al the well. A. P.I. gravity. Prices are effective as of 7 a. m. of dates shown 
CALIFORNIA 
Posted by S.O. California. May 23. 1941 
Ali gravilies above those quoled take highest price offered in that field 
= 2 
~ & = 
as e : - = s A } s 2 - : 
=s ¢ = = «6 F im rm oe Oe > & s8%; 2 «. 
=. = = = = z Le % a ts= 2 me >» ‘al % = S = x 
ge 6 * €£ ts 3  s ¢ S25 3 ©. gf 42 > © @ast < = 
fe = % fF &§& & 42 §& F Zt, =F 5 #2 €E + 2 owtt4 =F &§ 
Gravity hee s Ps t =f) = <i = Bs = BE an CB s = Shen ww CS Gravity 
14-14.9 $0.68 $0.71 $0.70 $0.70 $0.7 72 $I $0.73 $0.73 14-14.9 
71 75 $0.76 71 7 72 73 73 15-15.9 
74 $0.79 79 79 > 1 i3 75 72 7 73 16-16.9 
78 82 82 32 76 78 72 ‘ 78 73 17-17.9 
$0.80 82 rita) 6 85 l 0 79 82 74 £ $l 73 18-18.9 
84 86 oO 89 88 ; 82 tS 77 $07 1 $4 75 19-19.9 
88 00 O41 93 9 88 86 85 89 80 96 85 87 77 20-20.9 
92 94 98 96 95 9| 89 89 92 81 79 00 o0 Bo 21-21.9 
hs 96 98 1.02 $0.88 99 98 95 93 93 96 87 3 ee | 99 85 22-22 .9 
1.00 1.02 1.05 92 1.02 1 Ol 98 97 98 1.00 91 R7 99 96 86 23-233 .9 
1.03 1.06 1.07 97 1.05 1.04 1.01 1 ol 1.02 1.08 91 $0.99 o0 1.03 99 89 24-24.9 
1.07 1.09 1.10 1.01 1.08 1.07 1.04 1.05 1.06 1.07 98 1.02 O41 1.07 1.01 92 2-20 .9 
1.11 }.12 }.12 1.06 1.11 21.10 1.08 1.09 :3@ 2. 1 ol 1.06 97 33 1.04 95 26-26 .9 
2.5 BP i 1.15 1.10 1.14 1.14 1.11 ‘a3 1.15 1.05 1.10 $1.04 1.01 1.15 1.07 98 27-27 .9 
1.18 1.18 Lat 6.45 Pee RAS 2S ei 1.08 1.13 1.08 1.04 1.19 1.10) 1.00 28-28 9 
1.20 1.21 as F.20 4.20 $1.17 aS £.457 2.32 1.07 1.24 Lis 1.02 29-29 .9 
30-30.9 1.23 1.24 L.2e 2.22 1.21 Elwood WES F.28 2.35 $1.01 91.09 1.10 1.28 1.16 1.04 30-309 
31-31.9 1.24 1.25 Terrace 1.19 41.24 1.19 1.04 1.12 1.14 1.06 s1-31.9 
32-32 .9.. 1.29 F.o.b. Ship }.23 2.28 1.23 1.07 1.14 1.17 1.09 $2-32.9 
33-33.9.. 1.32 $1.22 Loe > Se Be yj 1.11 33-33 ..9 
34-34.9 Kettleman Hills 1.36 1.25 1.31 1.30 21.38 1.50 i .13 $4-34.9 
35-35.9., $1.23 1.28 1.35 =. wae: 35-35 .9 
36-36.9.. 1.26 1.39 1.19 1.25 36-36 .9 
37-37.9.. 1.29 1.43 i .2e 37-37 .9 
38-38.9.. 1.47 1.25 38-38 9 
39-399... 1.51 39-39 9 
40-409 1 53 10-40.9 
Playa’Del Rey: (FOB Standard Pipe Line) 20-20.9, $0.80; 21-21.9, $0.84. 29-22.9 $0.87 


Wheeler Ridge: 22-22.9, $0.76; 23-23.9, $0.80; 24-24.9, $0.83 








Newhall, Kern River, Kern Front, McKittrick & Round Mountain: 14-149 $0.73. 








LOUISIANA-ARKANSAS 








Posted by S. O. Louisiana, May 22, ‘41 
“ S s © 
P / Py ar Fy 
i 
Ss gs $s $e 33 FE: 
oe. i tw ae ° ~ M4 = 
Ze 3 0 z a co uo =o 
~ zr Ss S eo 
Gravity < © = =] & ~~ 
40 & above... $1.08 $1.18 $1.20 $1.30 $1.30 
39-39.9..... 1.06 1.16 1.18 1.28 1.28 
38-38.9..... 1.04 1.14 1.16 1.26 1.26 
yo e B02 1.12 1:86 12.24 1.24 
36-36.9..... 22 3.50 2.352 2.22 1.22 
3$-35.9..... 98 1.08 1.10 1.20 1.20 ; 
35 & above... cgi Janes ne e .. $1.36 
34-34.9..... 96 1.06 1.08 1.18 1.18 1.34 
: : 94 1.04 1.06 1.16 1.16 1.32 
: 92 1.02 1.04 1.14 1.14 1.30 
‘ rr SS 3.06 1.02 3.13 2.183 1.2 
30 & below. . ka eeae eae Asie ance eee 
30-30 .9..... 88 98 1.00 1.10 1.10 
\ > . 86 .96 98 1.08 1.08 
28-28.9..... 84 .O4 96 1.06 1.06 
27-27.9. 82 92 94 1.04 1.04 
80 90 92 1.02 4.02 
78 88 90 1.00 1.00 
‘ .86 88 98 ae 
76 ‘ 98 
74 Geter .96 
> ‘ es 94 
whe 70 92 
Below 21.... .68 90 


Atlanta schedule includes Buckner, Lewisville, Mag 
nolia, Village & Schuler (Jones Sand), Ark. 


Caddo schedule includes De Soto, Sabine, 


Fouke, 
Homer, Miller Co., Nebo & Sugar Creek. 


Rodessa schedule includes Cotton Valley & Shreve- 
port (Cross Lake). 


Bunkie schedule includes Eola, Olla, & South Olla. 


Darrow schedule includes Bayou Mallet, Choctaw, 
Jeanerette, Lirette, N. & S. Crowley, Port Allen, 
Port Barre, Potash, Roanoke, & St. Martinville. 


Big Creek, Dorcheat, MecKamie Distillates 
Bea oa pian rer. ey 
Heavy Smackover Crude.... 83 
Cotton Valley Distillate........ areca eat 1.30 
Cotton Valley (Holloway Sand Crude)...... 1.25 
IN UI 2 a sila. & add &eccseid HASaicrolee 1.20 


(Continued nert column) 


LOUISIANA-ARKANSAS (Cont'd 


Posted by Shell Oil Co., Inc. (May 20, ‘41 


Gravity Iowa Roanoke Gibson 
Below 20 $0.99 $0.94 $0.89 
20-20 .9 1.01 96 91 
21-21.9 1.03 98 93 
22-22 .9 1.05 1.00 95 
23-23 .9 1.07 1.02 97 
24-24.9 1.09 1.04 99 
25-25 .9 :. a 1.06 1.01 
26-26.9 1.13 1.08 1.03 
27-27 .9 1.15 1.10 1.05 
28-28 .9 Bey a.as 1.07 
29-29 .9 1.19 1.14 1.09 
30-30 .9 1.2 1.16 1.11 
$1-31.9 1.23 1.1 1.33 
32-32 .9 1.25 1.20 R.Ao 
33-33 .9 Roy 1.22 1.17 
34 & above 1.29 1.24 1.19 
lowa schedule includes Black Bayou & White Castle, 
La tielc 8S. 
Roanoke schedule includes Chalkley, La. field. 
Gibson schedule includes S. Houma, Hester & W 
Lake Verret, La. fields 
Happytown field, St. Martin Par., La ares eet 
Posted by Arkansas Fuel Oil Corp. 
Urania, La. (May 22, ’41)........ eee $1.15 
Posted by Continental Oil Co. (May 21, "41 
lepetate, La waa $1.18 
Ville Platte, La ee 1.20 
Lake Arthur, La Raerg 1.18 
Abbeville, La. 
Below 36.$1.07 37-37.9. $1.11 39-39 .9. $1.15 
36-36.9 1.09 $8-38.9... 1.13 40 & above 1.17 


CANADIAN FIELDS 


Posted by Imperial Oil Limited 


Western Ontario (Nov. 6, 1939) 
Petrolia $2.10 Oil Springs $2.17 
Turner Valley Crude Oil (Sept. 12, °40) 


(Prices FOB producer's tankage) 





33-33.9. .$1.08 9. .$1.30 55-55.9. .$1.52 
34-34.9.. 1.10 o.. i.ae 56-56.9 1.54 
35-35 .9 1.12 9.. 1.34 57-57.9.. 1.56 
36-36 .9 1.14 9.. 1.36 58-58.9.. 1.58 
7-37 .9 1.16 _ ee 59-59.9.. 1.60 
38-38 .9 1.18 9.. 1.40 60-60 .9.. 1.62 
39-39 .9 1.20 9 1.42 61-61.9.. 1.64 
40-40 .9 1.22 9 1.44 62-62.9.. 1.66 
41-41.9 1.24 9.. 1.46 63-63.9.. 1.68 
42-42.9 1.26 9.. 1.48 64 & over 1.70 
43-43 .9 1.28 9.. 1.50 
Absorption Gasoline (Jan. 5, 1938) 

90% Rec., 20 ih. Reid v.p............... -- 91.94 
Cie. SNe. De Ue, GROEe Wick ds a ccccavacceccs 2.08 


ROCKY MOUNTAIN 


Posted by Stanolind Oil & Gas Co. (May 20, ‘41 


Salt Creek except 
Dutton Creek, W yo 


Below 29 . $0.96 32-32 .9 


29-29 9 98 33-33 .9 
30-309 1.00 34-34.9 
31-31.9 1.02 35-35 ..9 


Wyoming: 


Tensleep Crude $0 6785 
Frannie Light : 70 
Frannie Heavy , 17 
Hamilton Dome 15 


Posted by S. O. Indiana 


Lance Creek, 


Wyo. 


Posted by Ohio Oil Co. 


Elk Basin, Wyo 
Grass Creek, Wyo., 
Rock Creek, Wyo 
Lance Creek, Wyo 


Light 


Posted by Continental 
Ft. Collins & 


Below 29 . $0.96 32-32.9 
29-29 9 98 33-33.9. 
30-309 1.00 34-34.9 
31-31.9 1.02 35-35 .9 
Canon City & Flo- 

rence, Col $1.05 
Creek, Mont 1.15 


1 ensleep 


Wellington, Col. 


FIELDS 





crude), Midway & 
$1.04 $1.12 
1.06 1.14 
1.08 . 1.16 
1.10 39-399 1.18 


40 & above L. 20 


Wyoming: 
Grass Creek Light $1.00 


GrassCreek Heavy y 50 
Elk Basin 1.00 
Iles, Colo 1.07 


May 20, °41 
$0.92 


May 20, *41 
$1.00 
1.00 
1.15 
92 


Oil Co. (May 21, ‘41 


$1.04 36-36.9. .$1.12 
1.06 37-37 .9 1.14 
1.08 38-38 .9 1.16 
1.10 39-39 .9 1.18 


40 & above 1.20 
Big Muddy, Wyo., 


May 30, ‘41 $1 
Lance Creek, Wyo 


08 


92 
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CLASSIFIED : 


4 


iddress all Blind Box Number ads to Na- 
nal Petroleum News, 530 Penton Build- 
y¥, Cleveland, Ohio, unless otherwise spec- 


ned 


Business Opportunities 





Bulk Service Station, Storage Capacity 
18,000 gallons, includes the following: 
1 Pump House, 1 Warehouse, 1/600 
Gal, Tank Truck, 1% ton Panel Truck, 
1 Service Station Building, 2 Com- 
puter Pumps, 1/500 Gal. Storage Tank 
and 1/1000 Gal. Storage Tank, located 
in Chestertown, Maryland, 100 feet 
on Highway. Property in fee simple. 
Price $3,000 cash. No agents or 
triflers 30x No. 924. 











For Sale 


Seven Bowser Xacto Bulk Plant Meters. Now 
in use and first class condition. Prices from 
$50.00 to $100.00 each. For details address 
P. O. Box 248, Angola, Indiana. 


Wanted to Buy 


Wanted to Buy or Lease Tank Car Station or 
small Bulk Plant or Coal Yard 100 mile ra- 
dius of Rockford, Illinois. Cash Deal. Ad- 
dress inquiries to P. O. Box 242, Beloit, Wis- 
consin 


Situation Open 


Piping Draftsmen experienced in process 
plant layout, equipment piping and related 
work. Several excellent opportunities for 
capable men who wish employment in 
growing business in the Pittsburgh dis- 
trict. Write, stating qualifications and sal- 
ary expected. All replies will be handled 
confidentially. Address Box No. 907. 





Man Who Knows Oil Refining 


Must understand both the chemis- 
try and mechanical engineering of re- 
fining. 

Must be able to make intelligent in- 
vestigations of processes, equipment 
and their use and write reports clear- 
ly and easily. 

Must have pleasing personality. 

Can be a man who has retired from 
active duty, who would like to con- 
tinue his contacts with the oil indus- 
try, possibly on part time basis. 

Send inquiries to Box No. 923 








Positions Wanted 


Sales Executive, age 35, University degree, 
eleven years experience. Now employed as 
Divisional Sales Manager major compan) 
Experience includes plant and service station 
construction, maintenance and operation, 
also experience lubricating engineering. Ex- 
cellent reason for desiring change Prefet 
South Eastern States. For personal inter- 
view address Box No. 921. 


EXPERT EXECUTIVE ACCOUNTANT, 18 
years experience producing, refining, mar- 
keting, major companies, tax specialist, A-1 
references, married, no incumbrance Box 
No, 922 


Young man with experience as Truck driver, 
Bulk Plant Supervisor and Purchasing 
Agent desires position. Out of Draft. Ad- 
dress inquiries to P. O. Box 242, Beloit, Wis 
consin 


Classified Rates 





“For Sale,” “Wanted to buy,” “Help 
Wanted.” “Business Opportunities.” 
“Miscellaneous” classifications set in 
type this size without border 10 
cents a word. Minimum charge, $3.00 
per insertion 

“Position Wanted”—S5 cents a word 
Minimum charge $1.00 per insertion. 

Advertisements set in special type 
or with border—$4.00 per column inch 

Copy must reach us not later than 
Saturday preceding date of issue 

All advertisements carried on this 
page are payable in advance. 

No agency commission or cash dis- 
eounts on classified Advertisements. 








Professional Services 








Marketing Executive 


19 years in the business; 16 years 
with large Regional Marketer in 
various capacities including Gen- 
eral Managership; now employed 
by Major Company. University 
education; under 40. Desire con- 
“nection with substantial Regional 
Company; capable taking full 
charge of sales, operations, ac- 
counting and credits. Salary re- 
quirement: $5000——$6000. 


Box No. 918 


ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 

Telephone Bigelow 3-4020 








HUNTLEY & HUNTLEY 
Petroleum Geologists and Engineers 
L. G. Huntley J. R. Wylie, Jr 


Grant Building Pittsburgh, Pa. 














If you want to buy or sell a used 
truck, a bulk plant or other good 
used oil equipment, a classified 
advertisement in National Petro- 
leum News will do the job for 
you. The rates are low. See the 
item below for rates and further 
information. 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 
THE DETROIT TESTING LABORATORY 

554 Bagley Avenue, Detroit, Mich. 














ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 


511 Eleventh Street, N. W. 
Washington, D. C. 











ADVERTISERS’ INDEX 





This index is published as a convenience 
to the reader. Every care is taken to 
make it accurate, but National Petro- 
leum News assumes no responsibility for 
errors or omtsstons. 





Acheson Colloids Corp., ; 
American Flange & Mfg. Co. 
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Dayton Pump Co. ‘ 25 

Eastern Engineering Co. 
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General American Transportation 
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Dr. F. V. W. Patton, who as chief 
supervisor of the oil and gas division 
of the Texas Railroad Commission has 
to interpret and enforce most of the 
commission’s’ proration orders, is 
having his own “formula” troubles. 
He’s the proud papa of a brand new 
baby daughter and promises he won’t 
enforce prorations on her milk quota. 

* * * 

Tulsa’s part in the nation-wide move 
of the United Service Organizations is 
taking shape under guidance of oil 
men and civic leaders. Albert Finston, 
Finston & Co., Inc., is vice-president of 
U.S.O., with W. L. Connelly, chairman 
of Sinclair-Prairie Oil Co.’s board of 
directors, as treasurer. W. K. Warren, 
president Warren Petroleum Corp., is 
chairman of the advance gifts division 
and A. V. Bourque, president, A. V. 
Bourque, Inc., chairman of general 
solicitations. 

Ideal weather drew some 150 mem- 
bers and guests to the annual golf 
party of the Chicago Oil Men’s Club 
on June 19. Mel Keim, Chicago, Apex 
Motor Fuel Co., won the tournament 
trophy for members. Mel Hill, Chi- 
cago, Johnson Oil Refining Co., would 
have won first prize for “best dressed 
man’’—if such a prize had been offered. 
He teed off wearing a fiery red pair 
of stockings and plus “4” knickers. 

Among those caught by the camera 
on the green were Jack Pyke, Detroit, 
Socony-Vacuum Oil Co., Inc.; C. J. 
Wood, Chicago, Harry P. Dunn Co. 
and president of the Chicago Oil Men’s 
Club; G. D. Daly, Chicago, Harry P. 
Dunn Co.; G. F. Barnes, Chicago, 
Wolfs Head Oil Refining Co.; George 
Olson, Chicago, George Olson Co.; 
E. T. McGovern, Madison, Wis., Valvo- 
line Oil Co.; D. R. Forsberg, Chicago, 
George Olson Co.; and Mel Teige, 
Stoughton, Wis., Wisconsin Petroleum 
Co. 


Jack Pyke, C. J. Wood, G. D. Daly, G. F 
Barnes 


“PER SONALS - 


“It’s all Ickes’ fault” was the com- 
ment heard from NPN’s “Personals 
editor” last week when someone no- 
ticed that picture cutlines on the June 
25 Personals page were interchanged. 
Robert A. Warfel, executive secretary 
of Ohio Petroleum Marketers Assn., 
is really the man on the far right. 
Oil Coordinator Ickes was blamed be- 
cause of the increased amount of work 
staff men had to do to cover the June 
19 industry-wide oil conference and 
the consequent rush necessitated in 
getting everything into print. Yeah, 
it’s always somebody else’s fault, so 
guess we won't apologize. 


# a + 


J. Earl French, Pacific division man- 
ager, Freedom Oil Co., left Los An- 
geles June 15 to attend conferences 
of company officials at the refinery, 
Freedom, Pa. He expects to be back 
in Los Angeles about July 15. 


* * * 


It obviously takes more than broken 
bones to keep O. D. Robinson down, 
for he’s actively carrying out his 
duties as president of Republic Oil Co. 
these days despite a fractured hu- 
merus (and we don’t mean humorous) 
and shattered shoulder socket. Ac. 
cident occurred when Mr. Robinson 
was romping with his dog at his 
home in Pittsburgh. Whether the dog 
spied a cat or an old friend is not 
known, but he took off like a streak, 
upsetting Mr. Robinson whose legs 
were wound in the leash. 


* * * 


Charles E. Mott, Los Angeles, vice- 
president of Shell Oil Co., Ine. (Cali- 
fornia), has been granted temporary 
leave of absence by the company to 
join the staff of the British Purchasing 
Commission of Washington, D. C. Mr. 


T. McGovern, D. R 


Forsberg, Mel Teige 


seorge Olson, E 


Mott entered the oil business in 1922 
and became associated with Shell in 
1936. After acting as assistant to the 
president, he was appointed to his 
present position in 1939. 


* * * 


Henry E. Zoller, Wichita, executive 
vice-president of Derby Oil Co., has 
been appointed member of Kansas’ 
Industrial Development Commission 
to represent the oil industry, accord- 
ing to announcement by Governor 
Payne Ratner, member of Interstate 
Oil Compact Commission. Mr. Zoller is 
vice-president of Western Petroleum 
Refiners Assn. and director of Inde- 
pendent Petroleum Assn. of America. 


* * * 


W. P. (Paul) 
Jacobi, Tulsa, for- 
merly manager of 
Wadhams’ Tulsa 
office, has moved 
to Milwaukee 
where he assumes 
new duties as 
manager of dis- 
tribution for the 
Wadhams Divi- 
sion of Socony- 
Vacuum Oil Co., 
Inc. Employed by 
the Wadhams in 
July 1920, Mr. Jacobi was a member 
of the purchasing department in Mil- 
waukee before leaving for Tulsa in 
1922. He graduated from the East Di- 
vision High School in Milwaukee and 
later attended University of Wiscon- 
sin. 


W. P. Jacobi 


Proud Frank E. Spencer, Chicago, 
president of Spencer Petroleum Co., 
and his wife were in Princeton, N. J., 
last month when their son, Francis A. 
Spencer, received his Ph.D. from 
Princeton University. Formerly a 
Second Lieutenant in the Reserves, 
young Spencer was recently trans- 
ferred at his own request to the Air 
Corps and is now subject to call to the 
Intelligence Division, Office of the 
Chief of Air Corps, Washington. He 
also recently received his commercial 
pilot’s license; is rated as an assistant 
transportation economist by the Civil 
Service Commission; is a research fel- 
low at Brookings Institution, Washing- 
ton; and has accepted a position as 
assistant transportation economist 
with the Civil Aeronautics Board. 
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